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Why  are  we  so  happy 
to  be  Number  2? 

Because  it  means  advertisers  have  enough  confidence  in  The  Orange  County 
Register's  incredible  selling  power  to  make  us  the  second-largest  paper  in  the 
nation  for  total  full-run  advertising  —  up  from  third  just  a  year  ago. 

Because  it  means  our  ever-growing 
pool  of  adult  readers  (now  780,000 
daily  and  844,000  on  Sunday),  with 
their  median  household  income  of 
$41,200,  makes  the  purchase  of  pro¬ 
ducts  advertised  in  the  Register  a 
foregone  conclusion. 

Number  two  in  the  nation. 

Number  one  in  the  hearts  of  Orange 
County  residents. 
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Total  Full-Run  Advertising 

as  compiled  by  Media  Records 
Rank  Indies 

1 .  Los  Angeles  Times . 5,669,820 

2.  Orange  County  Register  . ,  5,347,737 

3.  San  Jose  Mercury  News  ..5,281,522 

4.  Dallas  News . 5,208,075 

5.  Washington  Post . 5,135,188 


THE 


ORANGE  ^COUNTY 

Regi^ 

The  leading  medium  in  Southern  California's  richest  market 
Reprc'sented  nationally  by  CWCT&O 


1  T  A  V  1  1^#  ll 

1  [rj  1  1  Tf  1  1 

While  the  African  population  rapidly 
grows,  the  continent’s  food  production 
drasticaUy  wanes. 

Drou^t,  diseased  crops,  barren 
soils  and  an  expanding  desert  consume 
the  farmland. 

Faced  with  these  problems,  Afiicans 
hunger  for  scientific  data  that  will  help 
them  develop  heartier  crops,  bring  water 
to  dry  land  and  abate  an  encroaching 
desert. 

What  Africa  needs  is  a  green 
revolution. 

One  of  the  architects  of  this 
revolution  is  San  Diegan  Roger  Revelle, 
a  statesman  of  science  with  expertise  in 
oceanography,  environment  and  world 
food  and  population  problems.  TWenty- 
seven  years  ago,  Revelle  played  a 
significant  role  in  Asia’s  green  revolution 
when  he  and  a  team  of  scientists  found 
solutions  to  food  shortages  in  Pakistan. 


Recently,  at  the  age  of  78,  he  led 
another  team  of  scientists  on  two  fact¬ 
finding  tours  of  Africa.  From  the  steamy 
tropical  forests  in  Cameroon  to  the 
parched  dusty  flats  in  Sudan,  they 
collected  information  for  a  report  that 
Revelle  hopes  will  lead  to  long-term 
research  projects  designed  to  find  new 
ways  of  boosting  Africa’s  food  production. 

The  San  Diego  Union’s  science 
writer  Kristine  Moe  accompanied 
Revelle  on  his  most  recent  journey.  Her 
report,  A/nca’s  Green  Revolution,  did 
more  than  expose  our  readers  to  the 
plight  of  hungry  Afiicans.  It  documented 
Revelle’s  efforts  to  start  a  new 
revolution  to  feed  them. 

Africa’s  Green  Revolution.  It’s  just 
one  example  of  how  far  we  go  to  cover 
the  news.  And  in  this  case,  it  was 
halfway  across  the  globe. 

?lic§an  Biego  Unton 


A  ii. 


7 


There'S  no  place 
like  New  England 


... 


. . .  WHERE  HEIGHTS  AND  TRAILS  MEAN  CROWING  SALES 


Within  50  miles  of  any  New  England  entry  point,  there  are  from  three  to  a  dozen  major  ski  areas,  with 
facilities  for  downhill  skiing  at  any  level  of  expertise.  What’s  more,  the  entire  region  is  laced  with  trails  for 
that  newer,  more  earthbound  sport,  cross-country  skiing.  This  year.  New  England’s  hotels  and  ski  lodges 
offer  attractive  rates  to  skiers  who  prefer  to  save  time,  money  and  energy  for  sport  instead  of  spending 
it  on  transportation  to  Europe  and  the  West. 

New  England’s  ski  development  gives  a  billion-dollar  lift  to  the  region’s  economy,  putting  ready  money 
in  the  hands  of  residents.  And  since  those  residents  are  among  the  nation’s  most  avid  newspaper  readers, 
you  get  a  superlative  run  for  your  advertising  dollar  in  New  England  daily  newspapers. 

Smart  marketing  starts  with  New  Engiand  daiiy  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 
Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

The  Day  (New  Lorxton)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 
Waterbury  American  (E) 

Waterbury  Republican  (M&S) 

VERMONT 

The  Times-Argus  (Barre-Montpelier) 
Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
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By  Doug  Borgstedt 


MARCH 

4-5— Missouri  Press  Photographers  Association,  Convention,  School  of 
Journalism,  University  of  Missouri,  Columbia. 

9-12— National  Newspaper  Association,  27th  Annual  Government  Affairs 
Conference,  Hyatt  Regency,  Washington,  D.C. 

11- 1 3— The  United  States  and  Mexico,  Conference  for  Journalists,  Cospon¬ 

sored  by  the  Foundation  for  American  Communications  and  the 
Gannett  Foundation,  San  Diego  Princess,  San  Diego,  Calif. 

12- 15 — Texas  Daily  Newspaper  Association.  Annual  Meeting,  Houston. 

13- 15 — First  Amendment  Congress,  Marriott  City  Center,  Denver. 

13-16— ANPA  Total  Newspaper  Conference,  St.  Petersburg. 

16-18 — New  England  Newspaper  Association,  Winter  Convention  and 
Annual  Meeting,  Westin  Hotel,  Boston. 

16- 18— Illinois  Press  Association.  Annual  Ad  Managers  Convention,  Shera¬ 

ton  Inn,  Springfield. 

17- 19— Independent  Free  Papers  of  America,  Spring  Conference,  Airport 

Marr'Ott  Hotel,  St.  Louis. 

18- 19— Mississippi  Valley  Classified  Advertising  Managers’  Association, 

50th  Sales  Conference,  Palmer  House.  Chicago. 

19- 24 — Inter  American  Press  Association,  Midyear  Meeting,  Hotel  Santo 

Domingo,  Santo  Domingo,  Dominican  Republic. 

20- 22 — Central  States  Circulation  Manager's  Association.  Spring  Confer¬ 

ence,  Galt  House,  Louisville. 

20-22— Southern  Newspaper  Publishers  Association,  Production  Confer¬ 
ence,  Colony  Square  Hotel,  Atlanta. 

24-26 — New  Jersey  Press  Association.  Annual  Spring  Conference  and 
Trade  Show,  Plaza  Hotel,  Morristown,  N.J. 

24-27— Northern  Short  Course  in  Photojournalism,  Sponsored  by  National 
Press  Photographers  Association,  Regions  1,2,3,  Plaza  Hotel, 
Rochester,  N.Y. 


APRIL 

6- 8— America  East  Conference,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

7- 9— Southern  Circulation  Managers'  Association,  Spring  Meeting,  Talla¬ 

hassee. 

8- 9— Michigan  Press  Association,  Classified  Advertising  Conference,  Cla¬ 

rion  Hotel,  Lansing. 

10-13— Newspaper  Research  Council,  General  Conference,  Doubletree  Inn. 
Monterey,  Calif. 

12- 15 — American  Society  of  Newspaper  Editors.  J.W.  Marriott  Hotel, 

Washington,  D.C. 

13- 16 — Suburban  Newspapers  of  America,  Advertising  Conference,  Shera¬ 

ton  Plaza,  Chicago. 

16-19— Interstate  Circulation  Managers'  Association,  Harrah's,  Atlantic  City. 
18-20— The  Canadian  Press,  Hilton  Harbour  Castle  Hotel,  Toronto. 

Seminars/ Workshops/Clinics 

MARCH 

12- 19— Society  of  Newspaper  Design  Quick  Course  '88:  March  12,  Brook- 

dale  Community  College,  Lincroft,  N.J.;March  1 4,  Western  Kentucky 
State  University,  Bowling  Green;  March  15,  Eastern  Michigan  Uni¬ 
versity,  Ypsilanti;  March  17,  Eastern  Washington  University,  Spo¬ 
kane;  March  19,  California  State  University,  Fullerton,  Los  Angeles. 

13- 16 — SNPA  Foundation  Seminar,  The  Editorial  Page,  Shreveport,  La. 
13-18 — American  Press  Institute,  Advertising  Executives,  Reston,  Va. 

1 3-1 8 — The  Poynter  Institute  for  Media  Studies  Writing  Center:  Copy  Editing, 
St.  Petersburg. 

13- 23— American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs. 

Reston,  Va. 

14- 18— Gannett  Center  for  Media  Studies.  Technology  Studies  Seminar, 

Columbia  University,  New  York  City. 

18-20— Mid  America  Press  Institute,  Photos  and  Photo  Editing,  St.  Louis. 
20-30—  American  Press  Institute,  Management  and  Costs.  Reston,  Va. 
24-27— Northern  Short  Course  in  Photojournalism,  National  Press  Photogra¬ 
phers  Association,  Rochester  Plaza  Hotel,  Rochester,  N.Y. 
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About  Awards 


Walter  Anderson  honored.  Parade  editor  Walter  Ander¬ 
son  was  named  the  1988  recipient  of  the  Tree  of  Life 
Award  given  for  professional  leadership  and  humanitarian 
service  by  the  Jewish  National  Fund. 

Anderson  will  be  honored  at  a  dinner  March  2  at  the 
Sheraton  Centre  in  New  York,  with  comedian  Jerry  Lewis 
acting  as  master  of  ceremonies.  Proceeds  from  the  event 
will  go  toward  establishment  of  the  Walter  Anderson 
Forest  in  the  American  Independence  Park  near  Jeru¬ 
salem. 

INAME  Life  Memberships.  The  International  Newspa¬ 
per  Advertising  Executives  recently  awarded  Honorary 
Life  Memberships  to  Alan  H.  Dant,  former  director  of 
advertising  at  the  Cleveland  Plain  Dealer,  and  to  Arthur 
E.  Wible  Jr.,  publisher  and  chief  executive  officer  at  the 
Dallas  Times  Herald. 

The  gold  card  of  honorary  life  membership  is  the  highest 
of  the  INAME  awards.  It  is  given  to  members  who  have 
helped  further  the  interests  of  the  association  or  the  cause 
of  newspaper  advertising  generally. 

Isaiah  Thomas  winner.  Warren  H.  Phillips,  chairman  of 
Dow  Jones  &  Co.,  has  been  chosen  as  the  10th  recipient  of 
the  Rochester  Institute  of  Technology’s  Isaiah  Thomas 
Award  for  outstanding  contributions  to  the  newspaper 
publishing  industry. 

Heroic  carriers.  The  Everett  (Wash.)  Herald  recently 
honored  three  of  its  carriers  for  acts  of  heroism  that  saved 
lives. 

The  carriers  are  Robert  Hornick,  1 1 ,  who  warned  neigh¬ 
bors  about  a  sparking  electrical  wire  downed  by  a  storm; 
Greg  Eglestad,  who  spotted  flames  leaping  from  the  roof 
of  a  home  along  his  route  and  alerted  the  sleeping  owner; 
and  Jason  Browning,  13,  who,  accompanied  by  an  adult 
friend,  was  collecting  for  his  route  when  he  smelled  smoke 
from  an  unoccupied  duplex  and  helped  evacuate  the 
elderly  couple  next  door,  as  well  as  their  dog  and  birds, 
before  calling  the  fire  department. 
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They  go  together.  But  not  always  on  your  £ish- 
ion/style  pages.  As  used  by  physicists,  charm 
and  color  help  describe  subatomic  particles 
whose  discovery  figures  importantly  in  one  of 
the  most  fiiscinating  developing  stories  of  all 
time— man’s  understanding  of  his  universe.  A 
story  delivered  with  authority  and  clarity  to 
your  readers... with  help  from  The  New  York 
Times  Information  Bank  online  via  Nexis  « 


r 


The  New  York  Times  Information  Bank  offers  something  for 
every  department  in  your  newspaper.  Science,  too.  Draw  on 
more  than  5,000  fiill-text  stories  from  The  Times  science 
desk  alone.  Plus  some  7,500  abstracts  —  short  takes  from 
Scientific  American  and  Science.  To  m;dce  more  sense  out  of 
today’s  flood  of  inventions  and  discoveries.  Science.  Never 
before  has  it  touched  the  lives  of  your  readers  so  closely. 

The  New  York  Times  Information  Bank  via  Nexis® 
Call  for  details.  1-800-227-4908.  Or  write  Mead  Data  Central, 
P.O.  Box  1830,  Dayton,  OH  45401. 
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Editorial  workshop 

By  Roy  H.  Copperud 


The  tiny  screen  No.  661 

Some  of  the  people  in  charge  of  placing  subtitles  on  the 
television  screen  could  learn  something  from  print  jour¬ 
nalists  about  readability.  This  is  particularly  true  of  public 
television  productions,  which  oftener  than  others  broad¬ 
cast  offerings  in  foreign  languages,  translated  in  subtitles. 
My  complaint  is  that  subtitles  are  flashed  on  the  screen  so 
briefly  the  viewer  cannot  read  them.  Or  it  just  may  be  that  1 
am  a  slow  reader. 

No  account  seems  to  be  taken  by  the  subtitlers  of  the 
fact  that  the  viewer  also  wants  to  get  a  look  at  the  scene 
being  depicted  so  that  he  can  relate  if  and  the  subtitle.  If 
the  subtitle  is  gone  in  a  flash,  this  is  not  possible  and  the 
thing  becomes  an  exercise  in  frustration. 

There  are  other  shortcomings  in  subtitling.  One  of  them 
is  using  type  too  small  for  comfortable  legibility.  Some¬ 
times  the  typeface  is  of  a  design  not  easy  to  read.  To  justify 
the  too-brief  exposure  of  subtitles  it  might  be  argued  that  it 
is  necessary  to  move  on  to  the  next  scene,  wiping  out  the 
subtitle,  but  as  a  close  observer  1  can  state  that  more  often 
than  not  the  subtitle  is  wiped  out  with  plenty  of  time  to 
spare. 

A  related  flaw  in  the  use  of  print  on  television  screens 
has  to  do  with  backgrounds  —  using  type  that  is  too  light 
or  too  dark  and  disappears  into  the  background.  Knowl- 
edgable  print  editors  learned  long  ago  about  the  need  for 
good  contrast  between  type  and  background. 

I  will  concede  that  as  an  opera  lover  1  have  gained  much 
added  enjoyment  from  subtitles  that  make  the  action  clear 
when  the  performance  is  in  a  foreign  language. 

Wayward  words 

A  story  about  the  appointment  of  a  new  president  of  the 
Whitney  Museum  in  New  York  said  he  was  expected  to 
bring  more  “throw  weight”  to  the  museum,  a  reference  to 
a  greater  expected  effectiveness  in  attracting  support. 
What  business  an  expression  like  “throw  weight,”  coming 
from  the  jargon  of  arms  control,  has  in  this  context  is  more 
than  I  can  divine,  and  may  set  a  new  low  for  inappropriate 
choice  of  language. 

*  *  * 

A  candidate  was  described  in  a  headline  as  being  “ami¬ 
able”  to  a  proposal.  Wrong  word;  amiable  means  friendly, 
sociable,  and  one  could  not  be  amiable  to  a  proposal.  The 
word  wanted,  as  indicated  by  the  story,  was  amenable  — 
open  or  receptive. 


About  Awards 

Dept,  of  Defense  Honors  Merrill.  Phillip  Merrill,  presi¬ 
dent  and  publisher  of  Capital-Gazette  Newspapers  in 
Annapolis,  Md.,  was  presented  with  the  Department  of 
Defense  Medal  for  Distinguished  Service  at  a  ceremony  at 
the  Pentagon. 

The  award,  the  highest  honor  that  can  be  given  to  a 
civilian,  was  signed  by  Secretary  of  Defense  Frank  C. 
Carlucci  and  was  presented  to  Merrill  by  William  H.  Taft, 
deputy  secretary  of  defense.  Merrill  has  served  as 
counselor  to  the  under  secretary  of  defense  for  policy 
since  December  1981.  He  will  continue  to  serve  as  a 
member  of  the  Department  of  Defense  Policy  Board. 


About  Awards 


William  Allen  White  Award.  Paul  Greenburg,  Pulitzer 
Prize-winning  editorial  page  editor  of  the  Pine  Bluff  {Ark.) 
Commercial,  received  the  1988  William  Allen  White 
Foundation  Award  for  Journalistic  Merit  during  the 
annual  William  Allen  White  Day  ceremonies  at  the  Uni¬ 
versity  of  Kansas  on  Feb.  10. 

Eagle-Beacon  honored.  The  Wichita  Eagle-Beacon  won 
the  1988  Burton  W.  Marvin  Kansas  News  Enterprise 
Award  for  its  comprehensive  five-part  series  on  the  prob¬ 
lems  facing  public  higher  education  in  Kansas.  The  award 
was  announced  Feb.  10  during  William  Allen  White  Day 
ceremonies  at  the  University  of  Kansas. 

Press  club  honors  Pulitzer.  The  Press  club  of  Metro¬ 
politan  St.  Louis  has  selected  Joseph  Pulitzer  Jr.  to  re¬ 
ceive  its  first  Media  Person  of  the  Year  award.  Pulitzer 
is  chairman  of  the  Pulitzer  Publishing  Co. 

Safire  Chair  at  Syracuse.  Syracuse  University  has  estab¬ 
lished  and  endowed  the  William  Safire  Chair  in  Modern 
Letters  in  honor  of  the  Pulitzer  Prize-winning  columnist  of 
the  New  York  Times.  The  $1  million  contributed  for  estab¬ 
lishing  the  chair  came  from  several  sources,  including 
Robert  Menschel,  a  limited  partner  at  Goldman  Sachs  who 
was  Safire’s  roommate  at  Syracuse. 

Oklahoma  Hall  of  Earners.  Several  newspaper  and  wire 
service  journalists  were  recently  named  to  the  Oklahoma 
Journalism  Hall  of  Fame. 

The  inductees  are  Wayne  Mackey,  formerly  of  the 
Oklahoma  City  Times  and  Daily  Oklahoman;  Alfred 
McLaughlin,  former  chief  photographer  for  the  Oklahoma 
City  newspapers;  Ned  Hockman,  a  photographer;  George 
W.  Cornell,  AP  religion  writer;  Lola  Hall,  a  broadcast 
reporter;  Jerry  L.  Wichter,  Oklahoma  bureau  manager  for 
UPI;  Gareth  Muchmore,  former  AP  correspondent  and 
managing  editor  of  the  Ponca  City  News;  John  A.  Jame¬ 
son,  former  AP  reporter;  and  Montez  Tjaden,  who  had  a 
varied  career  in  journalism. 

Muchmore,  Jameson  and  Mackey  are  deceased. 

Press  Photo  of  the  Year.  United  States  photographer 
Anthony  Suau,  who  works  for  the  Black  Star  agency,  has 
won  the  1987  Press  Photo  of  the  Year  Award  for  his 
coverage  of  the  violent  demonstrations  surrounding  last 
year’s  presidential  elections  in  South  Korea. 

His  picture  showing  a  weeping  mother  clutching  the 
shield  of  a  riot  policeman  after  her  son  had  been  arrested  in 
the  unrest  near  a  polling  station  was  honored  by  the 
Amsterdam-based  World  Press  Photo  Foundation. 
Another  Suau  photograph  of  Korean  unrest  won  first  prize 
in  the  spot  news  series  category. 

Suau  received  a  cash  prize  worth  more  than  $2,600  from 
the  foundation,  which  selected  the  winner  from  among 
9,202  entries  from  64  nations. 

Radek  Sikorski  of  the  British  Sunday  newspaper  The 
Observer,  won  the  single  picture,  spot  news  category. 
First  prize  winner  in  the  news  feature  series  category  was 
Brazilian  photographer  Carlos  Humberto  of  the  T.D.C. 
agency. 

Tim  Clary  of  United  Press  International  won  first  prize 
in  the  single  picture  news  feature  series,  and  Associated 
Press  photographer  Paul  Vathis  won  third  prize  in  the  spot 
news  category. 
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Are  newspapers  hazardous  to  your  health? 

We  applaud  the  decision  of  the  officers  and  directors  of  the  Califor¬ 
nia  Newspaper  Publishers  Association  to  defy  the  new  state  law 
requiring  warning  notices,  or  labels,  on  products  that  may  contain 
chemicals  hazardous  to  health.  While  acknowledging  that  some  of  the 
chemicals  listed  by  the  state  may  be  present  in  materials  used  to 
produce  newspapers,  they  are  in  such  small  quantities  as  to  pose  no 
significant  risk  to  those  who  handle  or  purchase  them,  the  publishers 
say,  and  labels  therefore  are  not  necessary. 

If  the  zealous  guardians  of  health  in  California  try  to  enforce  the 
labeling  requirement  on  newspapers  they  will  be  ignoring  centuries 
of  experience  during  which  ink  has  been  applied  to  paper  in  one  form 
or  another.  The  machines  may  be  bigger  and  more  complicated  than 
ever  but  the  basic  process  of  putting  ink  on  paper  hasn’t  changed  in 
centuries  and  no  one  has  been  known  to  become  ill  from  handling 
printed  material.  The  records  may  show  that  some  have  suffered 
while  trying  to  ingest  too  many  newspaper  pages,  and  some  cases  of 
cardiac  arrest  or  stroke  may  have  been  induced  from  reading  certain 
stories  or  headlines  —  or  even  trying  to  pick  up  a  bundle  of  the 
Sunday  editions  —  but  the  hazards  stop  there. 

Proposition  65,  the  antitoxics  initiative,  which  was  approved  by 
California  voters  in  November  1986,  contains  a  provision  whereby 
any  member  of  the  public  can  bring  a  complaint  under  the  law  and 
collect  25%  of  whatever  penalties  are  assessed  by  the  state  for  failure 
to  comply.  So,  even  if  the  state  decides  newspapers  are  not  hazardous 
to  your  health  and  do  not  have  to  carry  the  warning  label,  some 
person  sooner  or  later  will  file  a  complaint  that  he  or  she  became  ill 
from  handling  a  newspaper  and  some  lawyer  will  be  found  to  pursue 
the  case.  You  can  almost  bet  on  it. 


Soviet-American  media  projects 

U.S.  newspaper  editors  established  contacts  with  their  Soviet 
counterparts,  visited  each  other  and  exchanged  views  long  before 
anyone  heard  the  word  “glasnost.”  The  joint  media  projects  outlined 
by  the  recent  Soviet-American  Citizens’  Summit  (Page  20)  are  in 
keeping  with  what  newspaper  editors  have  been  doing  —  with  the 
exception  of  one  which  we  believe  requires  a  warning  note. 

It  is  planned  that  a  credo  for  journalists  will  be  developed  to  serve 
as  a  “declaration  of  moral  and  ethical  standards  for  journalists  to 
avoid  propaganda  and  stereotyping  in  reporting.”  Project  chairman 
is  the  cultural  editor  of  Pravda. 

We  suggest  that  those  who  become  involved  with  this  particular 
project  make  a  close  study  of  the  debates  on  this  subject  as  it  relates 
to  the  New  World  Information  Order  with  which  UNESCO  has  been 
preoccupied  for  the  last  decade.  American  participants  found 
through  experience  that  “propaganda”  to  some  becomes  “objectiv¬ 
ity”  and  “responsibility”  to  others.  They  learned,  as  others  will,  that 
“moral  and  ethical  standards”  loses  something  in  the  translation  in 
international  discussions. 
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Letters  to  the  Editor 

Lesher  responds  to  criticism  by  McClatchy 


The  lead  article  in  Editor  & 
Publisher  of  Feb.  6,  contains  a  tirade 
by  C.K.  McClatchy  against  several 
newspaper  chains.  Somehow  or  other 
it  includes  Lesher  Newspapers  in 
California,  a  very  small  group. 

The  statement  is  libelous  and  false 
and  we  intend  to  file  actions  against 
McClatchy  and  his  corporation. 

Meanwhile,  I  feel  very  strongly  that 
we  are  entitled  to  equal  time  promi- 
nently  displayed  to  answer 
McClatchy. 

McClatchy  says  that  we  have  “the 
worst  newspapers  in  America.”  He 
says  that  we  are  “dragging  down  the 
industry.”  He  says  that  “the  primary 
purpose  of  those  newspapers  is  to  be 
ever-faithful  cash  cows  for  the  own¬ 
ers.  Little  concern  is  given  to  the 
readers.” 

It  further  says,  “news  coverage  is 
skimpy  and  inconsistent.  Success  is 
measured  in  rates  of  return  not  public 
service.” 

These  are  all  absolutely  false  state¬ 
ments.  And  we  are  prepared  to  dem¬ 
onstrate  them  in  the  proper  forum,  the 
courts  of  California. 

In  the  first  place,  our  Contra  Costa 
Times  of  Walnut  Creek  was  judged 
the  second-best  daily  newspaper  in 
California  by  the  California  Newspa¬ 
per  Publishers’  Association  for  the 
year  1986,  the  latest  year  for  which 
the  awards  have  been  announced.  If 
that  paper  was  “one  of  the  worst 
newspapers  in  America,”  then  the 
other  daily  newspapers  in  California 
must  be  horribly  bad. 

Moreover,  in  the  last  10  years  the 
Contra  Costa  Times  has  been  judged 
the  very  best  paper  in  California  one 
time  and  second-best  daily  paper  in 
California  twice.  This  is  the  best  rec¬ 
ord  of  any  single  newspaper  in  the 
state  of  California. 

Since  our  Contra  Costa  Times  has 
been  judged  better  than  the  Los 
Angeles  Times,  the  Orange  County 
Register,  San  Jose  Mercury  News, 
Copley  dailies,  dailies  owned  by  the 
New  York  Times,  etc.,  just  how  low 
down  would  he  rate  these  fine  publi¬ 
cations?  And  just  where  does  he  rate 
his  own  papers,  which  fare  worse  in 
these  association  judgings? 

Our  daily  papers  in  the  Bay  Area  of 
California  have  enjoyed  the  best  per¬ 
centage  of  increase  in  paid  circulation 
of  any  papers  in  the  state.  One  of  them 
has  doubled  in  the  last  few  years  and 
another  has  almost  doubled.  Thus,  in 
the  marketplace,  which  is  the  ultimate 
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test  of  how  good  a  newspaper  really 
is,  we  are  doing  exceptionally  well. 

In  the  suburban  field,  our  newspa¬ 
pers  have  won  more  awards  than  any 
other  papers  in  the  United  States.  We 
win  as  many  as  six  to  10  awards  annu¬ 
ally  in  the  state  contest  and  a  similar 
number  of  awards  in  national  con¬ 
tests.  Thus,  the  judgment  of  our  peers 
is  that  we  have  some  of  the  best  news¬ 
papers  in  the  United  States. 

in  public  service,  our  publications 
have  earned  a  tremendous  reputation 
for  devoting  many  hours  and  hun¬ 
dreds  of  thousands  of  dollars  annually 
to  public  service  programs  and  orga¬ 
nizations.  We  have  one  of  the  best 
public  service  records  in  the  state  of 
California. 

C.K,  McClatchy  is  entitled  to  his 
smug  opinion,  but  when  he  expresses 
that  opinion  and  libels  and  slanders 
other  newspapers  for  reasons  which 
we  will  expose  at  the  trials,  then  he  is 


I  read  with  interest  your  article  on 
Page  11  of  the  Dec.  12  Editor  & 
Publisher.  The  first  paragraph  states 
“that  a  committee  of  journalists  has 
denied  professional  press  credentials 
to  four  veteran  journalists  because 
they  represent  a  new  service  financed 
by  a  major  lobbying  group.” 

It  took  me  quite  a  while  to  stop 


not  conforming  to  the  code  of  ethics 
of  proper  journalism. 

We,  of  course,  intend  to  bring 
actions  against  McClatchy  and  his 
company  for  these  libelous  and  slan¬ 
derous  remarks.  They  will  damage  us 
substantially  in  the  eyes  of  people 
who  are  not  aware  of  what  the  facts 
are.  And  we  see  no  reason  why  we 
should  submit  blindly  to  an  unjust  and 
unwarranted  attack. 

Dean  S.  Lesher 

(Lesher  is  publisher  and  board 
chairman  of  Lesher  Communications, 
Inc.) 

[Editor’s  note:  E&P  carried  the 
comments  of  Ernest  Hines,  executive 
editor  of  Lesher  Communications,  in 
reaction  to  McClatchy’s  charges,  on 
Page  10  of  the  Feb.  6  issue.] 


laughing.  1  know  of  no  greater  lobby¬ 
ing  group  than  the  journalists  them¬ 
selves,  but  then  that’s  the  typical 
newspaper  attitude,  “holier-than- 
thou.” 

Thomas  S.  Wallace 

(Wallace  is  publisher  of  Scotsman 
Press  Inc.,  based  in  Syracuse,  N.Y.) 


FROM  LOS  ANGELES.  .  . 

“A  Texas  inventor  approached  the  Army  in 
the  late  1970s  with  an  idea  for  prodttcing  a  one- 
man  helicopter,  small  enough  to  he  folded  into  a 
suitcase  and  powered  by  hydrogen  peroxide,  best 
known  as  a  hair  bleach. 

“Impressed,  the  Army  issued  a  contract  for 
$409,000  to  the  inventor’s  company. .  .and 
bestowed  on  the  program  the  official  name  of  the 
‘Individual  Tactical  Air  Vehicle. '  The  bizarre 
concept  was  soon  abandoned,  not  surprisingly, 
because  of  air  safety  concerns. 

“The  helicopter  was  not  unusual  in  one  respect, 
however.  In  basements  and  small  industrial  parks 
across  the  nation,  thousands  of  American  inventors 
and  small  businessmen  toil  away  for  endless  hours 
on  ideas  that  they  hope  will  some  day  win  them  fat 
Pentagon  contracts.  And  occasionally  they  succeed.  ” 

— Ralph  Vartabedian  of  the  Los  Angeles  Times 

Special  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
1150  15th  St.,  NW,  Washington,  DC  20071  (202)  334-6173 
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“I  don’t  have  time  to  read  a  newspaper” 

It  was  one  statement  we  were  hearing  all  too  often. 

So  we  made  some  changes— big  changes— that  made  our  newspaper  faster 
and  easier  to  read  than  ever  before.  A  few  examples: 

Wb  added  a  “News  In  Brief”  column  to  the  front  page,  and  a  one-sentence 
summary  deck  to  front-page  stories  in  each  section.  ^  included  more  charts 
and  colorful  graphics  to  help  explain  complex  stories,  ^^b  switched  to  bolder 
headline  typography  and  a  wider-column  format  for  added  readability. 

Then  we  developed  an  aggressive  marketing  program.  First,  to  lure  new 
readers.  Also,  to  inform  our  regular  readers  how  they  benefit  fi:‘om  these  changes. 

Results?  Just  two  months  later,  our  daily  circulation  hit  an  all-time  high. 

Imagine,  a  newspaper  for  people  who  “don’t  have  time  to  read  a  newspaper.” 

At  llie  Oregonian,  it  was  a  move  in  the  right  directioa 
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First  Amendment  victory 

Supreme  Court  rules  that  public  figures  cannot  collect  damages  for 
intentional  emotional  distress  unless  they  prove  falsity  or  actual  malice 


By  George  Garneau 

Public  figures  may  not  collect  dam¬ 
ages  for  “intentional  infliction  of 
emotional  distress”  blamed  on  par¬ 
ody  unless  they  prove  falsehood  and 
actual  malice,  the  Supreme  Court  has 
ruled. 

In  a  resounding  victory  for  the  First 
Amendment,  the  High  Court  said 
unanimously  —  newly  seated  Justice 
Anthony  Kennedy  did  not 
participate  —  that  the  Rev.  Jerry  Fal- 
well  could  not  collect  for  distress 
caused  by  a  vulgar  parody  of  him  in 
publisher  Larry  Flynt’s  Hustler 
magazine. 

The  court  held  that  protecting  pub¬ 
lic  figures  was  insufficient  grounds  for 
denying  First  Amendment  protection 
to  offensive  speech  intended  to  cause 
distress  when  the  offending  speech 
“could  not  reasonably  have  been 
interpreted  as  stating  actual  facts.” 

The  decision  overturned  an  appeals 
court  ruling  that  upheld  damages 
against  Flynt  because  of  the  “outra¬ 
geous”  nature  of  the  parody  —  even 
though  there  was  no  libel  or  invasion 
of  privacy. 

The  parody  depicted  Falwell  in  a 
drunken  tryst  with  his  mother  in  an 
outhouse. 

The  case  was  viewed  as  one  of  the 
most  important  in  recent  years  for  the 
First  Amendment.  It  had  the  potential 
to  open  a  floodgate  of  litigation  from 
people  seeking  to  avoid  libel  law  by 
suing  on  claims  caricatures  and  car¬ 
toons  intentionally  inflicted  emo¬ 
tional  distress. 

The  case  involved  a  parody  of  a 
Campari  liqueur  ad  that  appeared  in 
Hustler  in  November  1983  and  March 
1984.  In  the  text  of  a  purported  inter¬ 
view,  Falwell  described  his  “first 
time”  as  a  drunken,  incestuous  affair 
with  his  mother  in  an  outhouse  in 
Virginia.  At  the  bottom  was  the  label, 
“Ad  parody  —  not  to  be  taken  seri¬ 
ously.” 


It  was  listed  in  the  contents  as  “Fic¬ 
tion;  Ad  and  Personality  Parody.” 

Falwell  testified  in  federal  court 
that  the  ad  made  him  feel  like  weep¬ 
ing,  but  he  did  not.  He  said  he  con¬ 
tinued  to  work  12  hours  a  day  and  to 
travel  extensively  on  speaking  tours. 


ment,”  the  majority  opinion,  written 
by  Chief  Justice  William  Rehnquist, 
said. 

The  court  said  intent  to  inflict 
injury  was  applicable  in  other  areas  of 
law,  but  was  prohibited  by  First 
Amendment  considerations  affecting 


“In  the  world  of  debate  about  public  affairs,  many 
things  done  with  motives  that  are  less  than  admirable 
are  protected  by  the  First  Amendment,"  the  majority 
opinion,  written  by  Chief  Justice  William  Rehnquist,  said. 


The  federal  court  ruled  Hustler  did 
not  invade  Falwell’s  privacy.  The 
jury,  finding  the  parody  could  not  rea¬ 
sonably  be  understood  to  describe 
facts,  found  Hustler  did  not  libel  Fal¬ 
well,  but  awarded  him  $200,000  for 
“intentional  infliction  of  emotional 
distress.” 

Falwell  had  mailed  out  hundreds  of 
thousands  of  copies  of  the  parody  in  a 
campaign  that  raised  some  $800,000 
for  his  Moral  Majority  and  Old  Time 
Gospel  Hour. 

In  its  ruling  the  High  Court  further 
protected  free  speech  by  extending 
the  doctrine  of  actual  malice  to  cases 
involving  intentional  emotional  dis¬ 
tress. 

“In  the  world  of  debate  about  pub¬ 
lic  affairs,  many  things  done  with 
motives  that  are  less  than  admirable 
are  protected  by  the  First  Amend- 
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debate  on  public  figures. 

“Were  we  to  hold  otherwise,”  the 
court  ruled,  “there  can  be  little  doubt 
that  political  cartoonists  and  satirists 
would  be  subjected  to  damages  with¬ 
out  any  showing  that  their  work 
falsely  defamed  its  subject.” 

David  Carson,  attorney  for  Hustler 
and  Flynt,  said  the  decision  did  not 
change  case  law  holding  public  fig¬ 
ures  to  be  fair  game  for  satiric 
comment  —  or  even  ridicule  —  as 
long  as  there  are  no  false  statements 
that  could  be  interpreted  as  fact. 

What  was  new,  he  said,  was  Fal- 
well’s  attempt  to  use  intentional 
infliction  of  emotional  distress  to 
avoid  long-standing  rules  of  libel. 

Carson  said  the  decision  might 
deter  public  figures  from  trying  to 
stop  publishers  critical  of  them  by 
filing  such  suits. 

“It  won’t  change  the  way 
publishers  decide  what  to  publish,  but 
it  may  make  people  think  twice  before 
filing  meritless  lawsuits,”  Carson 
said. 

“This  restores  my  faith  in  our  judi¬ 
cial  system,”  said  an  ebullient  Jane 
Kirtley,  the  attorney  and  director  of 
Reporters  Committee  for  Freedom  of 
the  Press.  It’s  exactly  the  kind  of 
decision  that  should  have  been 
(Continued  on  page  45) 
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Inside  the  Post  pact 

Real  estate  developer  Peter  Kalikow  will  take  over  the  New  York  Post 
from  Murdoch  following  marathon  bargaining  session  with  the  unions 


By  Andrew  Radolf 

It  took  16-hours  of  tough  bargain¬ 
ing,  phone  calls  from  Gov.  Mario 
Cuomo,  the  direct  participation  of 
owner  Rupert  Murdoch,  and  a  high- 
stakes  gamble  by  the  unions  to  put  the 
talks  into  overtime,  but  a  deal  was 
reached  in  the  early  hours  of  Feb.  20 
to  save  the  187-year-old  New  York 
Post  from  extinction. 

Murdoch  had  told  the  Post’s  10 
unions  that  his  agreement  with  real 
estate  developer  Peter  S.  Kalikow 
required  that  he  negotiate  new  con¬ 
tracts  that  would  save  $24  million 
over  three  years  in  order  for  the  $37.6- 
million  sale  to  go  through  on  March  7. 
Murdoch  also  stated  that  if  the  con-  i 
cessions  were  not  accepted  by  2  p.m., 
Feb.  19,  he  would  shut  down  the  Post. 

After  16  hours  of  bargaining  —  12 
of  them  after  the  clock  had  been 
stopped  —  Murdoch  and  the  unions 
agreed  on  concessions  that  will  save 
Kalikow  $24  million  in  operating 
costs.  The  net  savings  to  the  new 
owner  will  be  $22  million  because 
Kalikow  has  pledged  to  the  unions 
that  employees  will  share  in  a  $2-mil- 
lion  bonus  in  the  third  year  of  the 
contract. 

The  deal  also  requires  that  Post 
employees  take  a  wage  cut  in  the  con¬ 
tract's  first  two  years.  However,  in  a 
move  that  saved  the  talks  from  col¬ 
lapse,  Murdoch  agreed  to  provide  $3 
million  to  be  distributed  among 
employees. 

(The  unions  were  opposed  to  wage 
cuts,  partly  out  of  concern  that  the 
New  York  Daily  News,  would  want 
similar  treatment.) 

As  a  result  of  Murdoch’s  farewell 
gift.  Post  employees  will  see  no 
reductions  in  their  paychecks  while 
Kalikow  realizes  operating  savings  of 
the  same  amount  —  $2.5  million  in 
the  first  year  of  the  contract  and 
$500,000  in  the  second. 

The  agreement  also  calls  for  130 
jobs  to  be  eliminated,  mostly  through 
buyouts  to  be  paid  by  Murdoch.  Driv¬ 
ers  accepting  the  offer  will  receive 
$25,000;  employees  from  other 
departments  will  get  $35,000. 

The  job  cuts  will  save  Kalikow 
about  $7.5  million  a  year. 


Saturday  morning's  (Feb.  20)  New 
York  Post  front  page  proclaimed  that 
an  agreement  had  been  reached  to 
keep  the  newspaper  open  under  new 
owner  Peter  Kalikow. 

In  the  third  year.  Post  workers  will 
receive  wage  increases  totaling  about 
$2  million.  The  increases  will  bring 
employees  to  about  $1.5  million 
above  their  current  salary  levels. 

The  target  for  concessions  was  set 


at  $24  million  over  three  years 
because  last  December  Post  manage¬ 
ment  made  a  number  of  moves  that  it 
said  would  cut  operating  losses  to 
about  $8  million  annually. 

The  cost  cuts  included  scaling 
down  the  Post  from  eight  editions  to 
two  and  reducing  its  “country”  distri¬ 
bution,  with  the  result  that  weekday 
sales  fell  to  about  500,000  from  well 
over  600,000. 

Management  also  negotiated  a  one- 
year  contract,  retroactive  to  March 
31,1987,  that  froze  salaries  and  elimi¬ 
nated  about  10%  of  the  jobs,  mostly 
through  buyouts. 


As  part  of  the  sale  agreement,  Kali¬ 
kow  has  assumed  responsibility  for 
any  closing  costs  at  the  Post,  esti¬ 
mated  to  be  about  $35  million  in  pen¬ 
sions  and  severance. 

(Union  leaders  whose  members 
have  lifetime  job  guarantees,  notably 
the  printers,  declined  to  put  a  value  on 
those  guarantees,  but  said  they  would 
seek  an  arbitration  award  should  the 
Post  be  closed.) 

One-year  guarantee 

Kalikow  has  guaranteed  to  operate 
the  newspaper  for  only  one  year.  His 
firm  stand  from  the  beginning  against 
taking  part  in  the  negotiations  as  well 
as  his  refusal  to  commit  to  operating 
the  Post  for  the  same  duration  as 
the  union  contracts  has  left  the 
Post’s  labor  leaders  skeptical  of 
his  intentions. 

A  common  point  of  view  is  that 
Kalikow  plans  to  keep  the  Post  open 
for  only  as  long  as  it  takes  to  get  the 
zoning  variances  he  needs  for  rede¬ 
veloping  the  land. 

Drivers  union  president  Gerry  Cro¬ 
nin  summed  up  the  sentiments  of  the 
other  union  leaders  when  he  stated, 
“It’s  hard  to  believe  in  someone  you 
haven’t  seen.” 


[On  Feb.  22  —  two  days  after  the 
negotiations  concluded  —  Kalikow 
toured  the  Post’s  facilities  with  Mur¬ 
doch  and  met  with  union  leaders  in  a 
meeting  described  a  “cordial.”] 

Kalikow  has  stated  he  is  committed 
to  turning  the  Post  around.  The  news¬ 
paper  lost  $17  million  before  taxes  in 
1987  and  the  losses  in  1988  have 
accelerated  to  $100,000  a  day, 
according  to  Murdoch.  He  put  his 
total  losses  at  $150  million  since 
acquiring  the  Post  in  1976  for  $30  mil¬ 
lion. 

Kalikow  promised  to  put  out  a 
“feisty”  tabloid,  albeit  one  less  sen- 


Drivers  union  president  Gerry  Cronin  summed  up 
the  sentiments  of  the  other  union  ieaders  when  he 
stated,  “It’s  hard  to  believe  in  someone  you  haven’t 
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sational  than  the  Post  was  under  Mur¬ 
doch.  He  plans  to  install  as  publisher 
Peter  O.  Price,  a  friend  who  owns 
Avenue  magazine,  which  is  hand- 
delivered  free  to  wealthy  households 
on  Manhattan's  East  Side. 

Current  Post  publisher  Patrick  Pur¬ 
cell  is  also  publisher  of  the  Boston 
Herald  and  will  return  there  full  time. 

Murdoch’s  original  demand  to  the 
unions,  issued  Feb.  8,  called  for  the 
$24  million  in  concessions  to  come 
from  79  layoffs  and  an  across-the- 
board  12.5%  wage  cut  with  salaries 
then  frozen  at  that  level  for  the  next 
three  years. 

By  Feb.  18,  the  deal  being  dis¬ 
cussed  involved  1 16  layoffs  for  a  $  19- 
million  savings  plus  foregoing  the  $2- 
million  bonus,  to  bring  the  total  sav¬ 
ings  to  $21  million.  The  talks  stalled 
over  how  the  last  $3  million  in  cuts 
would  be  achieved. 

The  unions  basically  were  seeking 
alternative  formulas  that  would  avoid 
any  cut  in  wages.  The  problems, 
according  to  several  labor  sources, 
was  that  while  some  unions,  like  the 
drivers,  had  flexibility  in  producing 
savings  others  had  little  room  to 
maneuver. 

The  situation  remained  deadlocked 


when  Murdoch  and  the  unions  began 
meeting  at  10  a.m.,  Feb.  19,  in  the 
Grand  Hyatt  Hotel  and  there  was 
little  movement  for  the  next  four 
hours. 

Joy  Cook,  a  Post  reporter  and 
Newspaper  Guild  unit  official,  began 
telephoning  the  newsroom  with 
instructions  about  what  to  do  if  the 
paper  were  shut  down. 

“Nobody  is  to  leave  the  place  until 
the  guards  escort  us  out,”  she 
instructed.  “Nobody  walks  out.” 

She  explained  to  E&P,  “If  we’re 
shut  down,  I  don’t  want  them  to  say 
we  walked  off.  We’re  here.  We’re 
ready  to  work.” 

Cook  said  reporters  back  the  Post 
newsroom  had  gathered  around  a  tv 
set  switched  to  CNN  to  keep  tabs  on 
their  newspaper’s  fate. 

Post  reporters  at  the  Hyatt  also 
remarked  that  earlier  that  week  the 
regular  guards  in  the  lobby  had  been 
replaced  by  “bigger  guys,  not  friendly 
with  the  employees.” 

The  Post’s  last  press  run  is  at  12:30 
p.m.,  with  stories  generally  in  by  II 
a.m.  If  the  talks  had  failed  there 
would  have  been  no  story  about  the 
shutdown. 

As  2  p.m.  neared  and  the  talks 


remained  stalled,  George  McDonald, 
president  of  the  mailers  union  and  of 
the  Allied  Printing  Trades  Council 
comprised  of  nine  of  the  10  unions, 
contacted  Gov.  Cuomo  and  asked 
him  to  urge  Kalikow  to  join  in  person¬ 
ally. 

Cuomo  did  call  Kalikow.  The  pro¬ 
spective  owner  turned  down  the  gov¬ 
ernor’s  request  to  join  the  negotia¬ 
tions,  but  Kalikow  did  begin  to  take 
an  indirect  part  by  keeping  in  frequent 
telephone  contact  with  Murdoch.  At 
one  point,  the  two  also  met  face-to- 
face  at  Kalikow's  office  to  discuss 
union  proposals. 

At  five  minutes  to  2  p.m., 
Murdoch  —  limping  from  a  ski  acci¬ 
dent  and  accompanied  by  a  contin¬ 
gent  of  aides  that  included  his  6-foot, 
10-inch  bodyguard  —  came  down 
from  his  14th  floor  headquarters  to 
meet  with  union  leaders  esconced  in  a 
third-floor  meeting  room. 

Murdoch  made  what  he  said  was 
his  final  offer  —  a  loss  of  1 16  jobs, 
elimination  of  the  $2-million  bonus 
and  wage  cuts  of  2'/’%.  Murdoch  then 
told  them  that  since  he  was  1 5  minutes 
late  he  was  stopping  the  clock  until 
2:15  p.m.  and  left  to  wait  for  their 
(Continued  on  page  38) 


Price  to  be  the  new  publisher  of  the  New  York  Post 


Peter  O.  Price,  the  prospective  new 
publisher  of  the  New  York  Post  is 
promising  an  end  to  the  sensational¬ 
ism  that  made  the  tabloid  under 
Rupert  Murdoch  one  of  the  most 
notorious  in  the  annals  of  modern 
journalism. 

Price,  47,  a  graduate  of  Princeton 
and  Yale  Law  School,  will  take  over 
as  Post  publisher  on  March  7  when 
the  ownership  passes  to  real  estate 
developer  Peter  S.  Kalikow,  who  pur¬ 
chased  the  tabloid  for  $37.6  million. 

Current  Post  publisher  Patrick  Pur¬ 
cell  had  split  his  time  between  the 
New  York  paper  and  the  Boston  Her¬ 
ald,  where  he  is  also  publisher.  Pur¬ 
cell  will  return  to  full-time  duty  at  the 
Herald. 

The  new  publisher  plans  to  put  out 
a  newspaper  that  will  attract  name 
writers  and  upper-middle-class  read¬ 
ers.  He  promises  that  advertisers  will 
follow  the  redefined  editorial  prod¬ 
uct. 

“We  will  attract  a  larger  proportion 
of  the  upper-middle-class  market 
in  addition  to  those  readers  we  have 
now,”  Price  told  the  New  York 
Times.  “We  want  to  broaden  the 
paper’s  appeal.” 

The  Post’s  strength  is  that  about 


half  of  its  500,000  circulation  is  sold  in 
Manhattan.  Price’s  strength  is  his 
experience  marketing  to  wealthy 
Manhattanites. 

In  1976,  he  founded  Avenue  maga¬ 
zine,  a  glossy,  free-distribution  publi¬ 
cation  that  is  hand-delivered  to  the 
wealthiest  addresses  on  the  Upper 
East  Side.  Avenue  now  has  a  con¬ 
trolled  circulation  of  80,000,  with 
32,000  of  that  in  Manhattan  and  the 
rest  in  upscale  neighborhoods  in  other 
major  cities. 


“IVe  want  to  broaden 
the  paper’s  appeal.” 


The  appeal  of  the  afternoon  Post 
will  be  to  “the  active,  interested, 
working  executive  who  is  a  heavy 
consumer  of  information,”  Price 
said. 

He  also  stated  that  the  Post’s  exten¬ 
sive  entertainment  and  sports  sec¬ 
tions  were  also  strengths  from  which 
to  build  up  circulation  and  advertiser 
appeal. 

Prior  to  Avenue  —  in  1970  — 
Price  and  some  colleagues  had 


started  Media  Networks  Inc.,  which 
specialized  in  helping  national  maga¬ 
zines  zone  for  local  advertising.  The 
business  was  sold  in  1977  to  3M  for 
$20  million. 

Price  managed  the  company  for  3M 
until  1983,  when  his  contract  expired. 
He  then  became  chief  executive  offi¬ 
cer  of  the  Connecticut  Limousine 
Group,  which  transports  people  to 
and  from  New  York  airports. 

Price  has  also  worked  for  Time 
Inc.,  joining  the  company  about  a 
year  after  graduating  from  law  school 
in  1965.  Price  worked  first  as  assistant 
to  the  publisher  of  Life  and  about  a 
year  later  moved  over  to  circulation 
director  of  Sports  Illustrated.  He  was 
director  of  corporate  development  for 
Time  Inc.  when  he  left  to  start  Media 
Networks. 

In  college.  Price  worked  on  the 
Daily  Princetonian.  While  at  law 
school  he  spent  a  summer  internship 
at  the  Wall  Street  Journal  selling 
advertising. 

Bernard  Kilgore,  chairman  of  Dow 
Jones  &  Co.,  the  Journal’s  owner, 
and  a  fellow  Princeton  alumnus,  met 
Price  during  his  internship  and 
encouraged  him  to  go  on  in  the  busi¬ 
ness  side  of  publishing. 
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DPI  changes  hands 

Mexican  publisher  Mario  Vazquez  Raha  turns  over 
operating  control  of  UPl  to  Financial  News  Network  execs 


By  George  Garneau 

Mario  Vazquez  Rana,  the  Mexican 
publisher  who  spent  $50  million 
rescuing  United  Press  International, 
has  turned  over  operating  control  to  a 
group  that  had  earlier  lost  out  on  an 
attempt  to  acquire  the  financially 
troubled  wire  service. 

The  new  managers,  present  and 
former  executives  of  the  cable  televi¬ 
sion’s  Financial  News  Network, 
pledged  to  invest  millions  of  dollars  to 
reverse  the  declining  fortunes  of  the 
ailing,  privately  owned  news  agency. 

They  refused  to  confirm  that  UPl 
would  continue  as  a  general-interest, 
international  news  wire  and  sug¬ 
gested  marketing  of  electronic  data 
bases  would  play  a  growing  role. 

Current  managers  remained  in 
place,  and  staffing  was  frozen  pend¬ 
ing  adoption  of  a  business  plan, 
expected  after  four  to  six  weeks, 
aimed  at  making  UPl  “market- 
driven.” 

After  20  turbulent  months,  Vaz¬ 
quez  turned  over  full  control  of 
UPl  —  without  a  board  meeting  — 
to  an  investment  group  affiliated  with 
FNN  and  other  information  service 
companies. 

To  run  UPl,  present  and  former 
FNN  executives  have  formed  WNW 
Group  Inc.,  for  World  NewsWire.  Its 
chairman.  Dr.  Earl  Brian,  is  chairman 
of  FNN,  and  its  president,  Paul 
Steinie,  is  a  former  FNN  president. 

“Our  only  commitment  is  to  try  and 
turn  the  business  around,"  Brian  told 
a  news  conference. 

FNN  sued  when  it  lost  a  1986  bid  to 
buy  UPl  from  bankruptcy  and  settled 
when  Vazquez,  who  paid  $41  million 
for  UPl,  ceded  to  FNN  ownership  of 
a  subsidiary,  Comtext  Scientific. 

UPl’s  new  deal  was  signed, 
announced,  and  effective  Feb.  19, 
capping  some  five  months  of  secre¬ 
tive  talks,  whose  existence  officially 
was  denied. 

A  study  of  UPl  communications  by 
Steinie  led  to  the  agreement,  accord¬ 
ing  to  the  release.  E&P  had  reported 
last  November  that  FNN  executives 
were  touring  UPl  communications 
facilities,  raising  rumors  of  a  possible 
takeover  attempt,  but  FNN  officials 


Mario  Vazquez  Rana 

denied  that  it  was  the  motive  of  their 
tours. 

The  deal  returns  to  U.S.  control  of 
the  nation’s  second-largest  news 
agency,  founded  in  1907  by  E.W. 
Scripps.  It  effectively  changes  UPl’s 
management  for  the  third  time  in  six 
years. 

The  deal  gave  WNW  —  financed 
by  Infotechnology  Inc.,  a  New  York- 
based  holding  company  headed  by 
Brian  —  “irrevocable  proxy  rights” 
for  at  least  10  years  over  Vazquez’ 


“It’s  a  sale  of  a  proxy,’ 
Brian  said.  “It’s  another 
way  to  own  the 
company,  ultimately.’’ 


95%  share  of  UPl. 

Vazquez  received  a  “substantial” 
cash  payment,  according  to  Brian, 
who  declined  to  elaborate.  His 
account  contradicted  a  spokesman’s 
earlier  statement  that  there  was  no 
payment.  A  joint  statement  said  Vaz¬ 
quez  could  receive  up  to  $55  million 
in  “present  and  future  financial  con¬ 
siderations.” 


Brian  said  there  was  “no  agree¬ 
ment  or  understanding  to  acquire” 
Vazquez’  interest  in  UPl.  Plans  were 
to  attract  new  investors  through  stock 
offerings,  thus  diluting  Vazquez’ 
majority  ownership. 

Sources  said  Vazquez  had  estab¬ 
lished  lines  of  credit  to  back  up  rep¬ 
resentations  about  UPI’s  finances 
and  liabilities,  including  much  litiga¬ 
tion.  His  future  payments  depend  on 
those  representations,  Brian  said. 

The  Wire  Service  Guild  and 
observers  speculated  the  contract 
was  constructed  to  circumvent  an 
agreement  giving  the  Guild  first- 
refusal  rights  in  the  event  of  a  sale. 
Those  rights  made  a  sale  by  Vazquez 
impossible,  sources  said. 

Brian  denied  the  deal  was  fash¬ 
ioned  to  cut  out  the  Guild,  saying  it 
was  a  standard  turnaround  arrange¬ 
ment.  He  expressed  willingness  to 
negotiate  Guild  participation  in  own¬ 
ership  as  a  shareholder  in  the  com¬ 
pany. 

“It’s  a  sale  of  a  proxy,”  Brian  said. 
“It’s  another  way  to  own  the  com¬ 
pany,  ultimately.” 

Brian  viewed  the  right  to  manage 
the  financially  hemorrhaging  UPl  as 
“a  good  deal  for  our  investors.” 

WNW  officials  said  new  stock  own¬ 
ership  of  UPl  would  be  offered  to 
private  investors,  including  institu¬ 
tions  and  media  companies  and  the 
Guild  in  order  to  finance  UPl’s 
rebuilding.  Infotech  will  have  a  role  in 
ownership. 

“We  have  total  control  of  the  com¬ 
pany,”  said  Steinie,  who  was  intro¬ 
duced  to  staffers  by  UPl  chief  editor 
A1  Rossiter  Jr.  on  the  night  of  the 
announcement. 

Steinie  said  he  would  spend  coming 
weeks  meeting  with  publishers,  edi¬ 
tors  and  broadcasters  to  get  a  reading 
on  what  they  wanted  from  UPl. 

The  emphasis,  he  said,  was  “to 
keep  all  the  customers  we  have  now, 
win  back  the  ones  we  lost,  and  look  at 
new  things.” 

At  a  news  conference,  Steinie  and 
Brian  said  the  confidentiality  of  the 
talks  prevented  them  from  studying 
UPl  carefully  in  advance.  So  they 
(Continued  on  paf>e  45) 
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Who’s  in  charge  at  United  Press  Internationai? 

New  management  takes  over  at  the  troubled  wire  service 


By  George  Garneau 

Full  control  of  United  Press  Inter¬ 
national  shifted  Feb.  1 8  from  Mexican 
publisher  Mario  Vazquez  Rana  to  a 
U.S. -based  investment  team  linked  to 
Financial  News  Network,  a  cable 
television  network  purveying  busi¬ 
ness  news. 

The  team  is  headed  by  Dr.  Earl 
Brian,  an  entrepreneurial  doctor  who 
has  ties  to  Ronald  Reagan,  and  Paul 
Steinle,  a  broadcast  news  executive 
who  advised  the  U.S.  Information 
Agency’s  Voice  of  America.  Brian 
and  Steinle,  respectively,  have 
emerged  to  lead  UPI’s  finances  and 
operations. 

They  work  within  an  organizational 
chart  topped  by  Intertechnology  Inc., 
a  New  York-based  holding  company. 
Intertech,  whose  holdings  include 
FNN  stock,  formed  and  financed 
WNW  Group  Inc.  —  for  World 
News  Wire  —  to  operate  UPI  in  place 
of  Vazquez,  who  gave  up  all  operating 
control,  along  with  titles  of  chairman 
and  president,  but  retains  95%  of  UPI 
stock. 

The  leading  man  in  the  deal  is 
Brian,  a  45-year-oid  Raleigh,  N.C., 
native  who  never  gave  up  after  losing 
to  Vazquez  on  a  1986  bid  to  buy  UPI. 
Brian  is  chairman  of  Intertech,  chair¬ 
man  of  FNN  and,  now,  chairman  of 
WNW. 

A  former  Army  surgeon,  Brian  was 
secretary  of  health  and  welfare  for 
California  under  Reagan.  Through  the 
venture  capital  company  Infotech, 
formerly  Biotech  Capital,  he  special¬ 
izes  in  acquisitions  and  turnarounds. 
Infotech  controls  some  $  1 00  million  in 
assets,  including  stock  and  manage¬ 
ment  in  about  25  firms,  he  asserted. 

According  to  a  UPI  report,  Brian 
was  investigated  in  1984,  but  no 
charges  were  filed  by  an  independent 
prosecutor,  on  allegations  of  financial 
misconduct  in  connection  with  then- 
White  House  counselor  Edwin 
Meese,  a  friend  of  Brian. 

According  to  UPI,  Meese  backed 
Brian’s  nomination,  later  withdrawn, 
to  the  National  Science  Board.  Brian 
said  his  withdrawal  was  not  related  to 
an  FBI  check  but  stemmed  from  a 
rivalry  for  the  position. 

Brian  told  UPI  staffers  he  hoped  his 
background  would  not  affect  the  news 
service’s  credibility,  saying  he  was 


Paul  Steinle 


“fully  cleared”  in  ail  investigations. 

He  said  that  although  he  has  main¬ 
tained  friends  in  the  Reagan  adminis¬ 
tration,  “I’m  certainly  not  here  for 
political  reasons  and  certainly  don't 
have  any  intention  of  any  shape,  man¬ 
ner  or  form  of  interfering  with  the 
editorial  process.” 

Steinle,  48,  as  president  of  WNW, 
assumes  “total  operational  control  of 
the  day-to-day  management  as  well  as 
long-range  responsibility,”  for  UPI, 
Brian  reported. 


Steinle  was  president  of  FNN  from 
1984  to  1986. 

FNN’s  financial  news  program¬ 
ming  is  distributed  to  27  million  televi¬ 
sion  sets  through  1 ,600  cable  systems. 
Steinle  resigned  as  president  of  Data 
Broadcasting  Corp.,  another  Inter¬ 
tech  alfiliate,  to  take  over  UPI. 

Since  1984,  Steinle  had  served  on 
the  U.S.  Information  Agency’s  Voice 
of  America  broadcast  advisory  com¬ 
mittee,  which  he  chaired  in  1985.  The 
19-member,  unpaid  committee 
advises  the  VGA  on  programming 
and  other  matters. 

“I  don’t  see  a  problem  with  it,” 


Steinle  said  when  asked  whether 
advising  the  government  information 
agency  is  appropriate  for  the  head  of 
an  independent  news  agency.  “1  am 
there  to  see  they  are  honest.  If  some¬ 
body  is  upset  about  it,  1  guess  1  could 
get  off  it.” 

After  meeting  with  UPI  staff, 
Steinle  did  resign  from  his  VGA 
advisory  post. 

According  to  his  resume,  Steinle 
has  been  news  director  at  KING-tv  in 
Seattle,  Wash.,  and  WIXT-tv  in  Syra¬ 
cuse,  N.Y.  He  has  free-lanced  for 
several  print  and  broadcast  outlets, 
reported  for  Group-W  Radio  from 
Hong  Kong  and  Saigon  from  1969  to 
1974,  and  held  various  news  jobs  at 
WBZ-tv  in  Boston  from  1%5  to  l%9. 

Gther  WNW  directors  include: 

•  Erik  Hendricks,  executive  direc¬ 
tor  of  the  Pennsylvania  Society  for 
the  Prevention  of  Cruelty  to  Animals 
and  a  former  Philadelphia  Bulletin 
reporter. 

•  J.  Alexander  McMahon,  chair¬ 
man  of  the  Department  of  Health  Ser¬ 
vices  .Administration  at  Duke  Univer¬ 
sity,  where  he  is  a  professor  and 
chairman  emeritus  of  the  board  of 
trustees. 

•  James  Thistle,  former  news  direc¬ 
tor  at  WCVB-tv  Boston  and  current 
director  of  Boston  University’s 


School  of  Journalism,  College  of 
Communications. 

Steinle,  who  said  he  learned  of  his 
appointment  the  night  it  was 
announced,  told  a  press  conference 
Feb.  22  that  hiring  and  firing  were 
frozen  at  UPI  pending  adoption  of  a 
new  business  plan,  expected  in  four  to 
six  weeks.  A  team  of  15  experts  is 
evaluating  all  aspects  of  UPI  and 
would  make  recommendations  on  a 
plan  to  be  approved  by  the  board. 

Current  editorial  management,  in 
place  since  November,  remained  as 
E&P  went  to  press. 

(Continued  on  page  38) 
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UPl  deal  kept  secret 

On  orders  from  Vazquez,  FNN  executive  denied 
negotiations  with  UPi  were  taking  place 


By  George  Garneau 

Executives  at  United  Press  Inter¬ 
national  and  Financial  News  Net¬ 
work  repeatedly  denied  they  were 
negotiating  a  sale  of  UPl  —  until  they 
inked  a  deal  selling  management  con¬ 
trol  of  UPI  to  present  and  former 
FNN  officials. 

Earl  Brian,  chairman  of  FNN,  of 
the  firm  created  to  run  UPI,  and  of  the 
holding  company  controlling  both,  in 
response  to  a  question  by  EtfeP  just  a 
day  before  the  Feb.  18  deal  was 
announced,  said  that:  “FNN  will  not 
negotiate  to  take  over,  acquire,  or 
otherwise  enter  into  a  business  rela¬ 
tionship  with  UPI  in  the  forseeable 
future.” 

FNN  officials  said  the  restriction 
on  discussing  the  negotiations  came 
from  UPI  owner  Vazquez. 

Brian  defended  his  statement  as 
“accurate”  because  he  said  FNN  is 
“unrelated”  to  the  company  formed 
to  manage  UPI  —  WNW  Group 
Inc.  —  even  though  he  and  another 
FNN  executive  are  members  of  that 


Rival  bidder  recently  toured  UPI  facilities 

Flntncial  News  Network  teams  visited  UPI  headquarters  and  computer 
center,  fueling  rumors  that  the  wire  service  might  be  put  up  for  sale 
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E&P  reported  last  November  that  Financial  News  Network  executives  had 
visited  UPI  headquarters  and  its  computer  center,  fueling  rumors  that  UPI  was 
up  for  sale.  At  that  time,  FNN  chairman,  Earl  Brian,  said  FNN  officials  visited 
UPI  at  the  request  of  owner  Mario  Vazquez  Rafia  to  offer  advice  on  how  to  cut 
UPl's  telecommunications  costs. 


Brian,  who  is  chairman  of  FNN  and 
of  WNW,  and  Paul  Steinle,  WNW 
president  and  former  FNN  president, 
are  also  the  largest  shareholders  in 
WNW,  Brian  said. 

Under  the  deal.  Intertechnology 
Inc.,  the  holding  company  chaired  by 


Brian,  paid  Mario  Vazquez  Raha  a 
“substantial”  sum  of  cash  for  the 
proxy  rights  to  his  95%  share  of  UPI 
stock. 

Steinle  also  said  the  stipulation  that 
nothing  be  said  about  the  negotiations 
was  put  into  effect  by  Vazquez. 


UPI  temporarily  has  service  cut  by  news  wire 


City  News  Bureau,  the  Chicago 
local  news  service,  shut  off  service  to 
United  Press  International’s  Chicago 
bureau  for  several  days  last  week  for 
lack  of  payment. 

City  News  manager  Joseph  Reilly 
said  the  newsprinter  at  UPl’s  bureau 
was  disabled  Friday  (Feb.  19),  and 
put  back  in  operation  late  the  next 


Monday  (Feb.  22)  when  a  check 
arrived  from  the  national  wire  ser¬ 
vice. 

Reilly  said  UPI  was  behind  in  its 
payment,  but  he  declined  to  say 
exactly  how  far  behind. 

“Actually,  it’s  probably  not  as  far 
as  people  think,”  he  said  in  an  inter¬ 
view,  “but  we  got  nicked  by  them 


pretty  good  when  they  went  into 
Chapter  13,  so  we  watch  them  pretty 
carefully.” 

City  News,  which  is  jointly  owned 
by  the  Chicago  Sun-Times  and  Chi¬ 
cago  Tribune,  reports  on  local  news 
for  the  city’s  news  outlets. 

—  Mark  Fitzgerald 


Investigators  say  no  foul  play  in  pubiisher’s  death 


An  investigation  into  the  death  of 
former  Providence  (R.I.)  Journal- 
Bulletin  publisher  Michael  P.  Metcalf 
concluded  that  his  fall  from  a  bicycle 
near  his  Massachusetts  summer  home 
was  accidental. 

“Foul  play  was  ruled  out  only  after 
interviews  with  dozens  of  individuals, 
painstaking  reviews  of  the  evidence 


and  evaluation  of  every  possible 
cause-and-effect  relationship  in  this 
case  were  completed,”  Bristol 
County  (Mass.)  District  Attorney 
Ronald  A.  Pina. 

Metcalf  died  in  September,  a  week 
after  the  Westport,  Mass.,  incident. 
The  investigation  was  conducted  by 
Massachusetts  State  Police. 


Metcalf’s  successor.  Providence 
Journal  Co.  chairman  and  Journal- 
Bulletin  publisher  Stephen  Hamblett, 
was  skeptical  of  the  investigation’s 
conclusion. 

“Unfortunately,  we  will  probably 
never  know  the  complete  story 
behind  Mr.  Metcalfs  death,”  Ham¬ 
blett  said. 
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Former  UPl  editors  file  suit  against  Vazquez 

Legal  papers  allege  editorial  interference  by  former  Mexican  owner; 


new  management  team 


By  George  Garneau 

The  worst  fears  about  Mario  Vaz¬ 
quez  Raha’s  stewardship  of  United 
Press  International  —  interference  in 
UPI  news  coverage  —  came  true, 
according  to  court  papers  filed  by 
three  former  top  editors. 

Vazquez,  who  had  said  that  to 
meddle  with  the  UPl  report  would  be 
“the  death”  of  the  news  agency, 
stripped  his  editors  of  responsibility 
and  ran  the  editorial  department  him¬ 
self,  according  to  the  editors,  Ben 
Cason,  Barry  Sussman  and  Kim  Wil- 
lenson. 

Vazquez,  whose  1986  acquisition 
of  UPl  was  met  with  suspicion 
because  of  his  ties  to  the  Mexican 
government  and  his  unfamiliarity 
with  U.S.  press  traditions,  eventually 
relegated  the  three  to  “highly  paid 
messengers,”  said  the  editors.  They 
said  their  hiring  was  a  “public  rela¬ 
tions  effort”  designed  to  cash  in  on 
their  reputations  without  allowing 
them  editorial  control. 

Cason  was  assistant  managing  edi¬ 
tor  at  the  Washington  Post,  Sussman 
was  Post  director  of  polling  and  Wil- 
lenson  was  international  affairs  editor 
at  Newsweek. 

The  trio,  who  were  enlisted  with 
promises  the  Mexican  publisher 
would  rebuild  UPI,  quit  en  masse  in 
November,  saying,  cryptically,  they 
could  no  longer  guarantee  the  integ¬ 
rity  of  the  news  report. 

The  papers  were  filed  Feb.  19  — 
the  same  day  Vazquez  relinquished 
control  of  UPI  to  a  U.S.  investment 
group. 

The  court  papers  by  the  former  UPl 
editors  were  in  response  to  UPI's  suit 
accusing  the  three  of  defamation  and 
of  illegally  collecting  thousands  of 
dollars  from  letters  of  credit  Vazquez 
established  to  assure  their  job  secu¬ 
rity. 

In  their  answer  and  counterclaim, 
seeking  over  $3  million  for  breach  of 
contract  and  other  charges,  the  three 
for  the  first  time  tell  their  side  of  the 
story  publicly. 

It  is  a  tale  of  how  Vazquez,  working 
from  Mexico  City  by  memos  and 
phone  calls  to  aides  in  UPI’s 
Washington  headquarters,  took  per- 


at  UPI  says  it  hopes  the 


Sussman  Cason 


sonal  control  of  UPI  news 
operations  —  in  violation  of  detailed 
employment  contracts  signed  by  Vaz¬ 
quez,  according  to  the  counterclaim. 

UPI  administrators  made  “direct 
efforts”  to  interfere  with  reporters’ 
assignments  in  Central  America,  the 
editors  said,  and  in  one  case  Vazquez 
said  UPl  needed  a  correspondent  in 
Nicaragua  who  was  “less  pro-Sandi- 
nista”  than  the  then-bureau  chief 
there. 

“Key  editorial  decision  as  to  what 
news  events  were  to  be  covered,  by 
whom,  an  in  what  manner,  and  the 
staffing  of  domestic  and  overseas 
bureaus,  were  made  by  Vazquez 
alone  upon  the  recommendation  of 
his  administrative  staff,”  the  papers 
declared. 


..  .  in  one  case  Vaz¬ 
quez  said  UPI  needed  a 
correspondent  in 
Nicaragua  who  was  “less 
pro-Sandinista”  than  the 
then-bureau  chief  there. 


The  editors  said  they  were  forced  to 
justify  their  actions  to  Vazquez 
aides  —  in  one  case  to  a  secretary  — 
for  ultimate  approval  by  Vazquez 
himself. 

Vazquez  assigned  management  of 
the  1988  political  conventions  and 
Winter  Olympics  to  his  executive 
assistants,  and  took  approval  author¬ 
ity  for  all  editorial  hiring  and  most 
expenditures,  they  said. 

The  editors  repeatly  warned  Vaz¬ 


matter  can  be  resolved 


quez  that  his  actions  compromised 
the  UPI’s  quality  and  integrity  and 
violated  guarantees  of  independence 
in  their  five-year  contracts,  they  said, 
but  they  received  little  or  no 
response. 

Vazquez,  who  was  losing  over  $1 
million  a  month  as  clients  lost  confi¬ 
dence  and  canceled  subscriptions, 
took  greater  control  of  spending. 

Eventually  Vazquez  ordered  them 
to  draw  up  plans  to  lay  off  250  of  U PI 
850  reporters  and  editors,  the  trio 
said. 

“Vazquez’  assumption  of  edito¬ 
rial  decision  making  had  an  immedi¬ 
ate  wrenching  effect  at  all  levels  of 
UPI.  The  news  service  was  in  chaos, 
and  the  editors’  continuing  perfor¬ 
mance  of  their  jobs  was  impossible,” 
the  court  papers  said. 

When  nothing  was  done,  they 
resigned,  effective  Nov.  1 .  They  have 
been  collecting  $10,500  a  month  from 
credit  accounts  of  over  $300,000  that 
Vazquez  established  to  attract  them 
from  secure  jobs  to  the  troubled  wire 
service. 

UPI  spokesman  Christopher  Smith 
called  Vazquez’  involvement  in  the 
news  department  “the  same  kind  of 
financial  control  that  any  news  orga¬ 
nization  exerts.” 

“1  think  he  was  trying  not  to  inter¬ 
fere  with  the  operation  of  the  news. 
He  simply  didn’t  put  up  money  for 
some  of  the  things  they  wanted  to 
do.” 

Robert  Resznick,  the  trio’s  attor¬ 
ney,  said  he  would  be  happy  to  dis¬ 
cuss  the  case  with  the  new  represen¬ 
tatives  of  UPl. 

“The  question,”  he  said,  “is:  ‘Who 
is  calling  shots  at  UPl  so  far  as  this 
suit  is  concerned?’  ” 

Executives  at  WNW  Group  Inc., 
the  group  that  took  control  of  UPl, 
said  they  were  anxious  to  settle  a 
number  of  pending  lawsuits. 

Paul  Steinle,  WNW  president, 
called  this  suit  and  others  against  UPI 
“the  kinds  of  divisiveness  we’re  try¬ 
ing  to  eliminate.” 

He  said  all  litigation  would  be 
reviewed  by  the  new  management 
team,  in  the  best  interests  of  UPl. 

“We’re  hoping  to  resolve  these 
things,”  Steinle  said. 
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Media  circus  in  Chicago 

Papers  trade  barbs  after  Chicago  Tribune  editoriai  on  the  controversy 
surrounding  the  proposed  instaiiation  of  fights  at  Wrigiey  Field 


The  Chicago  Sun-Times  ran  this  editorial  cartoon  zapping 
the  rival  Chicago  Tribune  after  the  Tribune  carried  an 
editorial  stating  that  if  the  Tribune  editorial  board  had  a 
say  in  the  running  of  the  Tribune  Co. -owned  Chicago  Cubs 
baseball  team,  it  would  move  it  from  downtown  Wrigiey 
Field  to  a  new  stadium  in  the  suburbs. 


By  Mark  Fitzgerald 

A  sarcastic  comment  —  buried  in 
the  last  paragraph  of  an  editorial  on 
the  bottom  of  the  Chicago  Tribune 
editorial  page  —  touched  off  a  chain 
of  events  that  ranged  from  City  Coun¬ 
cil  efforts  to  kill  any  possibility  of 
night  baseball  at  Wrigiey  Field  to  Tri¬ 
bune  columnist  Mike  Royko’s  mock 
offer  to  buy  the  Chicago  Sun-Times 
for  a  sum  “in  the  high  three  to  four 
figures.” 

From  Feb.  10,  through  the  end  of 
the  week,  Chicago  was  treated  to  a 
media  circus  that  had  both  serious 
and  comic  consequences. 

Among  the  serious:  A  proposal  to 
put  lights  in  historic  Wrigiey  Field  for 
18  night  games  —  a  prospect  that 
appeared  a  sure  thing  last  fall  —  now 
may  be  dead  in  the  water.  (As  E&P 
went  to  press  this  week,  the  City 
Council  was  tentatively  scheduled  to 
vote  on  a  new  compromise  proposal 
for  lights  at  Wrigiey  Field.) 

Among  the  comic:  Royko’s  packed 
press  conference  in  which  he  aimed 
dozens  of  withering  one-liners  at  Sun- 
Times  publisher  and  part-owner  Rob¬ 
ert  E.  Page  as  he  offered  to  buy  the 
tabloid. 

In  between  these  events,  a  small 
UHF  station  offered  to  buy  the  Chi¬ 
cago  Cubs  baseball  team  from  the 
Tribune  Co.,  publisher  of  the  Chicago 
Tribune. 

And  a  Chicago  alderman  called  for 
a  City  Council  investigation  of 
charges  that  politicians  used  their 
support  of  lights  at  Wrigiey  to  influ¬ 
ence  the  newspaper’s  coverage. 

All  of  this  began  with  a  nine-para- 
graph  editorial  in  the  Tribune. 

Headlined,  "Cubs  lights,  political 
lightweights,”  the  editorial  com¬ 
plained  that  city  and  state  politicians 
have  tried  since  the  Tribune  Co. 
bought  the  Cubs  in  1981  to  trade  sup¬ 
port  for  lights  at  Wrigiey  —  which  is 
the  only  major  league  baseball  park 
without  night  games  —  to  “leverage 
the  newspaper’s  editorial  policy.” 

In  a  rather  querulous  tone,  the  edi¬ 
torial  further  complained  that  “bone- 
heads”  and  “political  manipulators” 
were  constantly  switching  positions 


on  the  issue  to  use  it  as  a  bludgeon 
against  this  politician  or  that. 

Finally,  the  editorial  ended  with 
what  proved  to  be  fighting  words.  “A 
political  bum  is  a  political  bum 
regardless  of  whether  he  or  she  wants 
lights  in  Wrigiey.  And  in  case  anyone 
still  thinks  Cub  decision-making  and 
editorial  position-taking  have  any 
connection,  consider  this:  If  the  Tri¬ 
bune  editorial  board  had  any  say  in 
Cubs  policy,  the  team  would  long 
since  have  had  enough  of  political 
rebuffs  and  runarounds,  and  be  ready 
to  move  into  a  new  Wrigiey  Field 
replica  in  the  suburbs. 

“And  the  opponents  of  lights  would 
be  trying  to  figure  out  whether  to  pave 
over  the  hole  in  the  ground  left  at 
Clark  and  Addison  [the  streets  where 
the  North  Side  park  is  located],”  the 
editorial  asserted. 

Strong  words,  perhaps.  Still,  it 
likely  would  have  become  just 
another  unnoticed  editorial  but  for 
one  thing  —  the  rival  Sun-Times 
quoted  it  in  an  odd,  unsigned  box  on 
its  front  page  that  same  day. 

“Trib  digs  big  hole  for  Cubs,”  the 
short  article  proclaimed. 

The  next  day,  the  Sun-Times  fol¬ 
lowed  up  with  a  bigger  front-page 
article  —  headlined,  “Lights 


out?”  —  about  “angry  aldermen” 
who  accused  the  Tribune  Co.  of  “put¬ 
ting  a  gun”  to  alderman’s  heads. 

Alderman  Bobby  Rush,  the  former 
Black  Panther,  told  the  paper  that  the 
18  night-game  proposal  would  have 
been  defeated  unanimously  “in  wake 
of  the  editorial.” 

Also  during  the  day,  a  broadcasting 
executive  and  the  principal  owner  of 
WPWR-tv  (Channel  50)  bid  $50  mil¬ 
lion  for  the  Cubs  and  related  broad¬ 
cast  rights.  The  owner,  Fred 
Eychaner,  owns  a  printing  operation 
and  is  best  known  in  the  newspaper 
industry  as  an  outspoken  dissident 
stockholder  in  the  Des  Moines  Regis¬ 
ter  and  Tribune  Co.  before  it  was 
acquired  by  Gannett. 

The  Sun-Times  put  the  offer  on  its 
front  page,  while  the  Tribune  buried  it 
inside  the  sports  section.  In  a  refer¬ 
ence  to  the  station’s  heavy  program¬ 
ming  of  reruns,  the  Tribune  headline 
was  “What  .  .  .  Pre-empt  ‘Chico  & 
the  Man’?” 

Saying  he  was  inspired  by  the  offer, 
columnist  Royko  called  a  press  con¬ 
ference  to  announce  his  own  “offer” 
to  buy  the  Sun-Times. 

Royko  mercilessly  lampooned  Sun- 

(Continued  on  page  39) 
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Telling  it  like  it  isn’t 

California  weekly  publishes  phony  interview  with  congressman; 
owner  says  newspapers  do  things  like  that  all  the  time 


By  M.L.  Stein 

The  Anderson  Valley  Advertiser  in 
northern  California,  “The  Country 
Weekly  That  Tells  It  Like  It  Is,” 
according  to  its  masthead,  told  it  like 
it  wasn’t  recently  and  a  congressman, 
the  Des  Moines  Register  and  its  chief 
political  reporter  are  riled  up  about  it. 

Bruce  Anderson,  who  publishes  his 
newspaper  in  the  tiny  town  of  Boon- 
ville  in  Mendocino  County,  stirred  up 
a  storm  with  a  phony  Feb.  3  story  that 
purported  to  be  an  interview  with 
Rep.  Doug  Bosco  (D-Calif.)  by 
“David  Yesson,”  a  Register  staff 
writer. 

David  Yepson,  a  Register  political 
specialist,  told  E&P  he  never  met 
Bosco,  much  less  interviewed  him, 
while  the  congressman  was  in  Iowa 
recently  campaigning  for  Democratic 
presidential  candidate  Richard 
Gephardt. 


Bosco,  reportedly  outraged  by  the 
hoax,  is  considering  legal  action, 
according  to  his  administrative  assis¬ 
tant,  Nick  Tibbetts. 

“There  is  a  feeling  here  that  this 
should  not  go  unpunished,”  Tibbe  ts 
said.  “Doug  Bosco  is  normally  thick- 
skinned  about  what  is  written  about 
him,  but  he  is  extremely  upset  in  this 
case.  Anderson  not  only  hoaxed  him, 
but  his  constituents  as  well.” 

Also  unhappy  was  Yepson,  who 
said  he  has  had  to  deny  the  phony 
story  to  scores  of  callers,  including 
several  reporters  from  around  the 
country. 

“I’ve  spent  a  lot  of  time  knocking  it 
down,”  he  noted. 

Register  managing  editor  Arnold 
Garson  reported  that  the  paper’s  edi¬ 
tor,  James  P.  Gannon,  has  served 
Anderson  with  a  demand  for  retrac¬ 
tion  of  the  phony  story  under  the  Cali¬ 
fornia  libel  statute. 


“It  wasn’t  satire.  It  wasn’t  even  journalism.  It  was 
not  fair  to  Bosco  or  to  me.  It  also  defamed  my 
newspaper  and  my  position  [as  political  reporter].’’ 


Using  a  Q&A  format,  the  fake 
interview  was  headed  “Bosco  to  Oil 
Protestors:  ‘You’re  stupid  and  unpa¬ 
triotic.’” 

A  large  part  of  the  “interview” 
concerned  Bosco’s  supposed  views 
on  oil  drilling  off  California’s  North 
Coast.  The  legislator  has  consistently 
opposed  offshore  drilling  in  his  dis¬ 
trict,  but  has  said  he  might  support  it 
in  coastal  areas  where  the  environ¬ 
ment  would  not  be  threatened. 

One  question  by  “DY”  appeared  to 
needle  Bosco  why  he  was  in  Iowa 
when  offshore  drilling  hearings  were 
being  held  in  his  district. 

At  another  point,  the  invented 
Bosco  refers  to  offshore  drilling  oppo¬ 
nents  as  “  .  .  .  mostly  a  bunch  of 
easily  stirred-up  know-nothing  mal¬ 
contents  who  couldn’t  care  less  about 
anything  other  than  their  beautiful 
ocean  and  where  their  next  joint  is 
coming  from  .  .  .  .” 


According  to  that  law,  Anderson 
has  three  weeks  to  respond  to  the 
demand.  If  the  Register  fails  to  obtain 
a  correction,  it  is  entitled  to  seek  gen¬ 
eral,  special  and  punitive  damages  in 
a  lawsuit. 

Anderson  also  got  other  bad  news. 
The  Ukiah  Daily  Journal,  which  has 
been  printing  the  Advertiser  for  four 
years,  notified  the  publisher  that  the 
paper  will  not  print  the  weekly  after 
March  10  of  this  year. 

Daily  Journal  general  manager  Tom 
Reeves  told  E&P  he  could  not  com¬ 
ment  on  the  reason  for  his  decision 
because  Anderson  has  threatened  a 
lawsuit  against  the  daily. 

The  San  Francisco  Examiner 
reported  that  Anderson  has  fre¬ 
quently  criticized  the  the  Donrey- 
owned  Daily  Journal. 

Anderson,  who  conceded  that  he  is 
regarded  as  a  maverick  publisher, 
admitted  the  story  was  a  “manufac¬ 


tured  interview.” 

“It  was  intended  as  satire,  which 
was  recognized  by  all  of  my  regular 
readers,”  he  told  E&P. 

Retorted  Yepson:  “It  wasn’t  satire. 
It  wasn’t  even  journalism.  It  was  not 
fair  to  Bosco  or  to  me .  It  also  defamed 
my  newspaper  and  my  position  [as 
political  reporter].” 

Anderson’s  front-page  story  bore 
no  disclaimer  that  it  was  satire. 

Tibbetts  termed  the  publisher’s 
satire  excuse  “patently  not  true.” 

“Anderson  has  always  mixed  fact 
with  fiction,”  the  aide  said.  “He  does 
this  regularly.  Once  he  reported  that 
Bosco  had  gone  to  South  Africa  and 
was  suprised  to  have  found  blacks 
there.  The  congressman  was  not  in 
South  Africa.” 

Anderson,  who  also  operates  a  fos¬ 
ter  home  for  children,  said  he  bought 
the  paper  in  1984,  despite  having  no 
background  in  journalism,  a  point  that 
apparently  does  not  bother  him. 

“America  has  a  long  history  of 
newspapers  that  make  up  stories,” 
Anderson  stated. 

Anderson,  who  said  his  entire  edi¬ 
torial  staff  consists  of  himself, 
claimed  that  his  paid  circulation  has 
gone  from  600  to  2,500  since  he  took 
over  the  Advertiser. 

The  Feb.  3  issue  carried  more  col¬ 
umns  than  news  stories  and  was 
sprinkled  throughout  with  aphorisms 
and  poetry  by  Robert  Frost,  Paul 
Verlaine,  Chairman  Mao,  Somerset 
Maugham,  Henry  Miller  and  Edmund 
Wilson. 

It  also  contained  columns  by  Mike 
Royko  and  Alexander  Cockburn. 

One  local  column  had  this  item:  “A 
well-known  Willits  emergency  room 
physician  was  observed  last  Thurs¬ 
day  leisurely  sampling  Safeway’s 
‘Cajun  Hot  Sticks’  and  other 
munchies,  apparently  trying  to  deter¬ 
mine  which  item,  if  any,  was  tasty 
enough  to  purchase.  We  all  know  doc¬ 
tors  have  clean  hands,  but  that 
doesn’t  entitle  them  to  break  health 
department  regulations.  Besides, 
doctors’  have  routinely  roam  [sic]  ter¬ 
ritory  that  most  of  us  would  never 
dream  of  exploring.” 
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Sears  speaks 

Leading  retail  chain’s  execs  spell  out  its  ad  plans  for  newspapers; 
circulation  distribution  by  ZIP  codes  is  said  to  be  one  priority  need 


By  Debra  Gersh 

As  Sears  expands  and  changes  its 
marketing  and  store  formats  over  the 
next  few  years,  it  will  be  rethinking 
the  way  it  is  promoted,  and  each  store 
format  may  require  a  unique  adver¬ 
tising  approach,  leading  to  challenges 
for  both  Sears  and  newspapers. 

Sears  “is  competing  in  a  different 
marketplace  and  competing  dif¬ 
ferently  than  it  was  10  years  ago,” 
said  William  J.  Cora,  Sears  national 
retail  advertising  manager,  during  a 
session  of  the  Newspaper  Advertising 
and  Marketing  Executives  sales  con¬ 
ference  in  New  Orleans. 

Cora  attributed  much  of  the  change 
to  expanding  retail  square  footage, 
changes  in  what  it  takes  to  capture 
and  retain  customer  loyalty  and 
changes  in  customer  demographics 
and  lifestyles. 

“Changes  in  our  marketing  and 
store  formats  are  vital  to  meeting  cus¬ 
tomers’  needs  and  their  demands  on 
how  they  want  to  do  business  with 
Sears,”  Cora  said.  “As  they  develop, 
we  will  be  rethinking  the  ways  in 
which  they  are  promoted.  Some  may 
take  advantage  of  our  current  adver¬ 
tising  but,  more  likely,  each  store  for¬ 
mat  may  require  its  unique  advertis¬ 
ing  approach.  Their  advertising  needs 
will  require  more  selective  targeting. 
This  will  be  a  challenge  to  both  Sears 
and  your  newspapers. 

“As  we  identify  and  address 
changes  in  the  marketplace,  from 
product  to  presentation  to  store  for¬ 
mat,  we  must  also  look  for  new,  more 
productive  ways  to  advertise  to  spe¬ 
cific  customer  segments,”  he  con¬ 
tinued. 

“We  must  continually  rethink  to 
whom,  how,  what,  where  and  how 
often  we  advertise  in  the  various  mar¬ 
ket  segments.  Adv''  *'sing  everything 
we  promote  to  ev  e  is  not  always 
the  answer,  and  i  lOO  expensive  to 
be  sustained  properly,”  Cora  noted. 

“We  must,  working  together,  make 
progress  in  targeting  advertising  to 
various  customer  segments.  This  may 
involve  modifying  the  way  and  degree 
in  which  traditional  media  are  used. 


or  the  employment  of  entirely  new 
techniques  to  reach  customers  more 
efficiently. 

“For  example,”  he  commented, 
“Sears  and  other  major  retailers  have 
[gone]  or  are  going  live  with  testing 
the  electronic  catalog  concept  with 
Telaction,  Trinitex  and  GTE  to  pro¬ 
vide  the  customer  with,  in  effect,  a 
shopping  mall  via  cable  tv  in  the  cus¬ 
tomer’s  home.” 

Cora  noted  that  in  1987  newspapers 
distributed  over  six  billion  Sears 
inserts  —  over  100  million  per  week 
and  up  to  150  million  per  week  during 
key  promotions.  ROP  ads,  Sunday 
magazines  and  local  tv  guides  were 
used  to  supplement  the  preprints. 

In  1987,  Sears’  gross  expenditure 
for  newspaper  advertising  was  more 
than  half  a  billion  dollars,  he  added. 


“As  the  Sears  family  has  grown,  so 
has  the  need  to  re-evaluate  how  each 
of  the  member  companies  advertises 
in  relation  to  Sears,  the  corporation 
[as  opposed  to  the  retail  arm],”  he 
continued.  “While  each  of  the  mem¬ 
ber  companies  is  autonomous,  there 
have  been  and  are  opportunities  for 
engaging  in  joint  newspaper  advertis¬ 
ing  efforts. 

“It  is  our  position  that  a  Sears 
member  company  is  a  part  of  the 
Sears  organization  and  should  be 
included  in  a  master  or  umbrella  con¬ 
tract  where  all  space  or  distribution 
costs  are  at  the  lowest  Sears  contract 
rate.  It  would  be  easier  for  Sears 
member  companies  to  fit  newspapers 
into  their  marketing  plans  if  they  were 
covered  by  that  rate,”  Cora  main¬ 
tained. 

Noting  that  Sears  is  also  undertak¬ 
ing  joint  sales  promotion  efforts  with 
non-competing  companies  —  such  as 
carrying  the  McKids  line  of  children’s 
apparel  by  McDonald’s  —  Cora 
pointed  out  that  “While  some  joint 


promotional  agreements  may  only 
involve  customer  contact  at  point-of- 
sale,  advertising  in  newspapers  will 
also  be  required. 

“One  joint  effort  recently,  in  which 
a  Sears  partner  wanted  to  mention  the 
promotion  in  newspapers,  involved  a 
premium  charge  because  a  Sears 
product  was  in  the  partner’s  ad,”  he 
said.  “The  partner’s  reaction  was  to 
look  for  an  alternative  for  newspapers 
to  place  the  promotion. 

“It  is  difficult  to  understand  the 
rationale  of  the  surcharge  on  the  part 
of  newspapers.  Exclusion  would  not 
increase  revenue.  In  fact,  the  inability 
to  place  the  promotion  without  a  pre- 
mium  could  result  in  a  loss  of 
revenue,”  Cora  commented. 

“Our  business  strategy  is  changing, 
and  with  those  changes,  it  is  very 


likely  that  many  of  Sears’  advertising 
tactics  will  also  change.  We  know  we 
can  count  on  you  [newspapers],  our 
favorite  medium,  to  continue  to  grow 
with  us  through  these  changes,”  he 
concluded. 

Jerry  Byrne,  Sears  manager/field 
media  services,  ad  plans  and  budgets, 
explained  to  the  INAME  group  that 
each  of  the  company’s  25  field  regions 
is  responsible  for  day-to-day  manage¬ 
ment,  including  pricing  and  advertis¬ 
ing,  for  the  retail  stores  in  its  area. 

Newspapers’  primary  contacts  for 
doing  business  with  Sears  are  at  the 
regional  level,  he  continued,  noting 
that  “Virtually  all  advertising  in  daily 
and  weekly  newspapers  is  contracted 
for  and  placed  by  the  region.  Newspa¬ 
per  selection,  distribution  levels,  etc. , 
for  nationally  and  locally  produced 
advertising  vehicles  are  finalized  by 
the  regional  executives.” 

Byrne  explained  that  to  support 
each  region’s  advertising,  headquar¬ 
ters  provides  a  monthly  core  adver- 
(Continued  on  page  40) 


“Their  advertising  needs  wiii  require  more  seiective 
targeting.  This  wiii  be  a  chaiienge  to  both  Sears  and 
your  newspapers.” 
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We  challenge 
anyone  to  try 
to  match  the 
rub  resistance 
of  our 

Low-Rub  Offset 
Newsblack  for 
Large  Circulation 
Dailies 

Nothing  on  the  market  matches  our  low-rub  web 
offset  newsblack  ink.  For  rub  resistance.  For 
mileage.  For  controlling  halftone  dot  gain.  For 
avoiding  buildup  on  pipe  rollers.  For  proven  all 
around  economic  value  to  large  circulation  daily 
newspapers.  What’s  more,  it’s  made  with  treated 
oil  only.  We’ve  tested  our  low-rub  ink  against  the 
best  of  the  competition.  We’ve  proven  superior 
rub-resistance  with  spectrophotometric  readings  in 
our  lab  tests,  full  run  field  tests  and  months  of 
actual,  continuous  daily  press  runs.  We  beat  them 
all! 

Look  at  our  test  result  data.  Make  a  test  yourself. 
Prove  it  to  your  own  satisfaction.  Call  your  regional 
U.S.  Printing  Ink  representative  for  all  of  the  facts, 
printed  samples  and  ink  samples. 


U.S. 

Printing 
Ink 

East  Rutherford,  NJ:  Washington,  DC;  Jacksonville,  FL; 
Chicago,  IL;  Cincinnati,  OH;  Dallas,  TX;  Denver,  CO; 
San  Francisco,  CA;  Los  Angeles,  CA;  Portland,  OR; 
Seattle,  WA. 


T' " 


Joint  Soviet-American  media  projects  planned 


A  recent  Soviet-American  Citi¬ 
zens’  Summit  started  more  than  six 
projects  involving  print  media  — 
from  exchanges  of  newspaper 
reporters  to  formulation  of  a  world 
credo  for  journalists. 

Most  of  the  projects  emerged  from 
over  20  proposals  to  a  print  media 
task  force,  one  of  four  media  task 
forces  involved  in  the  two-week, 
Washington-New  York  conference 
attended  in  January  by  over  400 
Americans  and  100  Soviets. 

“These  are  just  the  beginning  of 
these  projects,”  said  Jerry  Robinson, 
a  leader  of  the  print  group  and  edito¬ 
rial  director  of  the  Cartoonists  & 
Writers  Syndicate.  “1  think  these 
exchanges  are  exciting  and  can  be 
very  enriching  for  both  sides.” 

Media  projects  include: 

•  A  sister-city  newspaper  exchange 
would  place  a  U.S.  reporter  at  Kom- 
sotnolskaya  Pravda  and  a  reporter 
from  that  paper  at  a  U.S.  metropoli¬ 
tan  paper.  A  simitar  program  would 
exchange  reporters  at  smaller  papers. 


Because 


Dial  up,  then  paste-up.. 
Your  entire  weather 
section  complete 
and  laid  out,  all 
graphics  and  text, 
camera-ready  with 
one  phone  call. 


619  W.  College  Ave. 
State  College,  PA 
16801 

814-234-9601 

The  Leading 
Weather  Service 


•  A  traveling  exhibition  of  200  car¬ 
toons  by  U.S.  artists  would  be  dis¬ 
played  in  major  Soviet  cities.  The 
exhibition  would  be  produced  by 
Robinson  and  his  syndicate  and  spon¬ 
sored  by  Komsomolskaya  Pravda  . 

•  A  periodic  conference  of  U.S. 
and  Soviet  journalists  would  discuss 
cultural  differences  affecting  journal¬ 
ists’  perceptions  of  each  nation’s 
affairs.  Soviet  Culture  would  be  host, 
and  reports  would  be  published. 

•  A  face-to-face  exchange  of  six  to 
eight  journalists  would  discuss 
mutual  problems,  with  results  to  be 
published.  Host  Soviet  newspaper: 
Pravda. 

•  A  media  publication  committee 
would  encourage  and  commission 
works  on  life  and  culture  in  the  U nited 
States  and  Soviet  Union.  Jointly  pub¬ 
lished  works  would  appear  in  two  lan¬ 
guages. 

•  A  credo  for  journalists  would  be 
developed  to  serve  as  a  “declaration 
of  moral  and  ethical  standards  for 
journalists  to  avoid  propaganda  and 
stereotyping  in  reporting,”  according 
to  Robinson.  Project  chairman: 
Nikolai  Potapov,  cultural  editor  for 
Pravda. 

Stock  plunge  ends 
newspaper  deal 

Australian  investor  Robert  Holmes 
a  Court  said  his  Bell  Group  conglom¬ 
erate  lost  more  than  $750  million  in 
the  stock  market  plunge  last  October. 

One  result  of  the  losses,  which 
was  more  than  experts  estimated,  is 
that  Holmes  a  Court  has  had  to 
withdraw  from  several  deals  in¬ 
cluding  his  proposed  acquisition  of 
several  newspapers  in  New  Zealand 
and  Australia  from  John  Fairfax  Ltd. 

Baltimore  Sun 
helps  feed  hungry 

The  Baltimore  Sun  announced  that 
its  1987  “Bags  of  Plenty”  campaign  to 
help  feed  Maryland’s  hungry  during 
the  Christmas  season  succeeded  in 
collecting  405,000  pounds  of  food  and 
$100,000  in  cash  donations. 

All  of  the  money  and  food  was 
donated  to  the  Maryland  Food  Bank 
and  the  Maryland  Food  Committee 
and  was  used  to  feed  approximately 
100,000  individuals. 


Other  goals  involved  creation  of  a 
Soviet-American  magazine  to 
enhance  dialogue  between  the  super¬ 
powers,  a  database  of  Soviet-Ameri¬ 
can  projects,  and  renewed  efforts  to 
win  support  for  “a  new  Soviet-.Ameri- 
can  relationship.” 

The  Soviet  sponsor  of  the  confer¬ 
ence  was  the  Soviet  Peace  Commit¬ 
tee,  which  has  been  known  for  pro¬ 
moting  Soviet  government  views  but 
has  grown  more  liberal  under  Mikhail 
Gorbachev,  the  Soviet  leader.  It  was 
organized  by  the  Center  for  Soviet- 
American  Dialogue,  a  non-profit 
U.S. -based  organization. 

The  summit  featured  a  talk  by  Ted 
Turner,  chairman  of  Turner  Broad¬ 
casting  System,  and  a  luncheon  for 
Soviet  journalists  at  the  Washington 
Post. 

—  George  Garneau 


Lahm  now  treasurer 
of  Birmingham  AMA 

Bob  Lahm,  market  research  direc¬ 
tor  of  the  Birmingham  (Ala.)  News/ 
Post-Herald,  has  been  named  trea¬ 
surer  of  the  Birmingham  chapter  of 
the  American  Marketing  Association. 
He  succeeds  Fran  Gaudsmith,  who 
left  the  position  due  to  a  job  transfer 
out  of  the  area. 

Meeman  Archive 
gets  more  funding 

The  Scripps  Howard  Foundation 
and  the  School  of  Natural  Resources 
at  the  University  of  Michigan  have 
entered  into  a  second  five-year  agree¬ 
ment  continuing  the  funding  of  the 
Meeman  Archive  on  the  Ann  Arbor 
campus. 

The  archive  is  a  collection  of  envi¬ 
ronmental  journalism  from  across  the 
U.S.,  which  is  made  available  to  a 
wide  variety  of  interested  agencies 
and  individuals. 

The  archive  was  established  in  1982 
in  memory  of  Edward  J.  Meeman, 
recognized  as  the  driving  force  behind 
establishment  of  the  Great  Smokies 
National  Park  while  he  was  editor  of 
the  Knoxville  (Tenn.)  News-Sen¬ 
tinel.  He  later  became  editor  of  the 
Memphis  Press-Scimitar  and  conser¬ 
vation  editor  for  Scripps  Howard 
newspapers. 
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American  free-lance  photographer  remains  jailed  in  Spain 


By  Debra  Gersh 

As  he  approaches  the  end  of  his 
first  year  in  a  Spanish  prison  without  a 
trial,  American  free-lance  photogra¬ 
pher  Conan  D.  Owen  may  be  seeing  a 
light  of  hope  in  what  appeared  to  be  an 
almost  hopeless  situation. 

However,  unofficial  translations  of 
articles  in  the  Spanish  media  are  not 
so  encouraging. 

Owen,  23,  was  arrested  last  March 
when  customs  officials  found  cocaine 
in  a  false  compartment  in  a  bag  he  was 
carrying  from  South  America  to 
Spain.  Owen,  who  had  been  carrying 
the  case  to  Barcelona  at  the  request  of 
his  employer,  said  he  did  not  know 
the  drugs  were  in  the  bag  (E&P,  July 
11,  1987). 

Recently,  George  Estuardo 
Barahona  pleaded  guilty  in  federal 
court  in  Alexandria,  Va.,  to  involve¬ 
ment  in  an  international  drug  traffick¬ 
ing  ring  and  to  using  Owen  as  an 
“unwitting  courier  to  carry  cocaine 
from  South  America  into  Spain.”  For 
his  cooperation,  Barahona  received  a 
suspended  two-year  sentence. 

Copies  of  those  court  papers  were 


presented  to  the  Spanish  minister  of 
justice  by  U.S.  Attorney  General 
Edwin  Meese  during  his  recent  trip  to 
Madrid. 

Owen’s  family,  who  visited  him 
over  the  Christmas  holiday,  is  hoping 
that  this  wilt  be  the  evidence  the 
Spanish  courts  need  to  release  him. 

At  the  time  of  his  arrest,  Owen,  a 
1986  photojournalism  graduate  of  the 
S.I.  Newhouse  School  of  Public  Com¬ 
munications  at  Syracuse  University, 
which  he  attended  on  an  ROTC  schol¬ 
arship,  was  just  two  months  away 
from  beginning  a  stint  in  U.S.  Army 
Intelligence.  He  had  been  free-lanc¬ 
ing  for  a  travel  brochure  company, 
taking  photos  in  South  America,  and 
was  offered  more  work  for  the  com¬ 
pany  in  Spain  before  entering  the  mili¬ 
tary. 

Owen  was  asked  by  Barahona  to 
take  a  travel  bag  filled  with  brochures 
to  the  company’s  office  in  Barcelona, 
but  it  was  in  that  bag’s  false  compart¬ 
ment  that  the  drugs  were  found. 
Owen  was  denied  bail  and  has  been  in 
jail  in  Barcelona  for  nearly  a  year 
awaiting  trial. 


According  to  published  reports,  a 
spokesman  for  the  Spanish  Embassy 
in  Washington,  D.C.,  said  that  Bara- 
hona’s  statements  will  have  to  be  con¬ 
sidered  by  the  judge  in  the  case. 

However,  the  unofficial  translation 
of  an  article  in  the  Feb.  1 1  edition  of 
La  Vanguardia  newspaper  in 
Barcelona  —  supplied  by  Owen’s 
father  —  show  that  the  Spanish 
media  are  still  convinced  Owen  was 
already  working  for  Army  Intelli¬ 
gence  when  he  was  arrested. 

“Owen  could  be  a  secret  agent 
working  for  military  intelligence," 
the  provided  translation  reads. 

“The  concern  for  his  liberation 
coming  from  such  a  high  sphere  of  the 
U.S.  administration  [Vice  President 
George  Bush,  in  whose  office  Owen 
interned  as  a  photographer  in  1983, 
and  various  legislators  and  DEA 
officials],  to  which  now  counts  with 
the  very  same  U.S.  Attorney  Gen¬ 
eral,  before  his  counterpart  have  risen 
more  suspicion  on  the  possibility  that 
Owen  is  indeed  a  more  important  per¬ 
son  than  a  simple  drug  trafficker 
unjustly  incarcerated,”  it  said. 


IN  COMICS 


Even  Goldilocks  would  love  this 
family  of  bears. 


THE  GRIZZWELLS^" 

HOWCAHVCU^PENPHXlKWHae  YTpmv 

CAMS,  - ' 

PICNIC 

oe  ^  r  Mi 

fBDUTJUBSR.’ 


by  Bill  Schorr 


For  more  information  call  Brad  Bushell  at  1-800-221-4816  (in  New  York,  212-692-3700). 
United  Media  Canada,  1-800-668-4649). 
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Public  relations  weekly  news  tabloid  to  bow  in  U.S. 

London  public  relations  executives  own  minor  share 


By  Keith  J.  Kelly 

PR  Week,  a  tabloid  news  weekly 
covering  the  public  relations  industry 
in  the  United  States,  is  set  to  bow  on 
March  7,  backed  by  British  and 
American  investors. 

The  British  ownership  has  been 
criticized  by  at  least  one  competitor  in 
the  U.S. 

The  New  York-based  publication, 
which  will  be  stylistically  very  close 
to  a  London-based  publication  of  the 
same  name,  is  aiming  for  a  controlled 
circulation  of  60,000. 

Geoffrey  Lace,  41,  publisher  of  the 
Fleet  Street-based  PR  Week,  is  edi¬ 
tor-in-chief  and  publisher  of  the 
American  venture,  PR  Week  Inc.  He 
is  also  president  of  the  U.S.  company 
and  the  single  largest  stockholder 
with  a  34%  stake,  he  asserted. 

An  American  holding  company, 
Formay  Inc.,  headed  by  Frank  Mad¬ 
den  of  First  Funding,  Stamford, 
Conn.,  controls  another  20%.  Mad- 


Our  associa- 
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prised  of  audit 
professionals 
employed  or 
engaged  by  the 
news  media 
industry  is  cur- 
rently  accep- 
t  i  n  g  new 
members. 
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NEWS  MEDIA 
INTERNAL 
AUDITORS 


The  goal  of  our  association  is  to  further 
the  professional  development  of  our 
members  by  creating  a  forum  for  the 
exchange  of  ideas  between  members . 

Current  membership  includes  rep¬ 
resentatives  of  over  70  media  com¬ 
panies  from  across  the  U.S.  and 
Canada. 

Membership  materials  can  be  obtained 
by  contacting; 
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Membership  Committee  Chairman 
Southam.lnc. 
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Toronto.  Ontario  M.'iS  2Y8 
(416)  927  -  1877 

Join  us  in  Long  Beach  this  summer  for 
our  annual  seminar: 

August  17  -  19, 1988 
Long  Beach,  California 
Queen  Mary  Hotel 


den,  an  attorney  by  background  with 
some  magazine  publishing  experi¬ 
ence,  will  be  chairman  of  the  board. 
Anthony  Friedland,  chairman  of  the 
British  PR  Week,  holds  14%  of  the 
New  York  publication’s  stock. 

In  addition,  five  top  executives 
from  Dewe  Rogerson,  one  of  the 
largest  public  relations  firms  in  the 
United  Kingdom,  also  hold  minority 
interests  in  the  American  venture. 
They  include  Dewe  Rogerson  co¬ 
founders  Roddy  Dewe  and  Nico 
Rogerson,  as  well  as  directors  David 
Pollock,  Anthony  Carliose  and 
Michael  Walsh. 

The  80%  British  share  of  venture  is 
through  a  holding  company.  Quote 
Pledge. 

The  British  PR  connection  has 
drawn  fire  from  Jack  O’Dwyer’ s 
Newsletter,  a  $150-a-year  publication 
which  also  covers  the  PR  field  nation¬ 
ally. 

“This  is  a  conflict  of  interest,”  Jack 
O’ Dwyer  said  of  the  Dewe  Rogerson 
connection.  “I’ve  never  heard  of 
executives  in  an  industry  owning  a 
major  share  of  a  publication.” 

O’Dwyer  is  a  one-time  media  beat 
reporter  for  the  now  defunct  Journal 
American  in  New  York  City.  For  the 
past  20  years  he  has  published  a 
newsletter  which  has  a  paid  circula¬ 
tion  of  3,000  and  has  been  dubbed  the 
“bible  of  the  public  relations  indus¬ 
try”  by  the  New  York  Times. 


years.  “Our  readers  and  advertisers 
in  the  U.K.  have  known  about  it  for  a 
long  time.  They  have  no  problem  with 
it.” 

The  new  publication  will  charge 
$5,350  for  a  one-time,  full-page  ad. 
Lace  reported.  In  addition  to  PR 
industry  and  media  news,  the  Ameri¬ 
can  publication,  like  its  British  cou¬ 
sin,  is  expected  to  be  known  for  its 
pages  of  classified  ads.  A  classified 
will  cost  $110  a  column  inch.  Lace 
noted. 

In  a  bid  to  undercut  the  competi¬ 
tion,  O’Dwyer  has  rushed  into  print 
with  O’Dwyer’s  PR  Market  Place, 
scheduled  to  make  its  debut  on  Feb. 
22  with  a  controlled  circulation  of 
10,000.  The  publication  contains  no 
editorial,  only  classified  advertising 
of  the  employment  and  industry  ser¬ 
vices  variety,  and  will  publish  every 
two  weeks. 

Lace  said  he  had  no  knowledge  of 
O’Dwyer’s  latest  move  but  coun¬ 
tered,  “I  can’t  see  that  a  fortnightly 
with  such  a  small  circulation  would  in 
any  way  be  competitive  [with  PR 
Week].” 

In  August,  O’Dwyer  also  launched 
O’Dwyer’s  PR  Services  Report,  a 
monthly  with  a  circulation  around 
6,000.  Its  full-page  ad  rate  is  under 
$1,000,  but  it  is  believed  to  be  strug¬ 
gling  for  ad  revenue  through  its  first 
six  months.  O’Dwyer  also  publishes 
three  PR  industry  directories  from 


“This  is  a  contact  of  interest,”  Jack  OVwyer  said  of 
the  Dewe  Rogerson  connection,  “i’ve  never  heard  of 
executives  in  an  industry  owning  a  major  share  of  a 
pubiication.” 


Lace  dismisses  O’Dwyer’s  objec¬ 
tions,  pointing  out  that  a  stockhold¬ 
ers’  agreement  in  the  U.S.  contains  an 
editorial  non-interference  clause: 
“There  is  no  attempt  to  cause  any 
influence  over  editorial  policy.” 

“There  is  no  conflict  except  in  Jack 
O’Dwyer’s  mind,”  remarked  Lace. 
“He  is  stirring  up  something  that  is 
not  there,  presumably  for  his  own 
ends.” 

Lace  said  that  backing  from  Dewe 
Rogerson  for  the  British  publication 
resulted  in  no  problems  over  the 


offices  on  New  York  City’s  Madison 
Avenue. 

Other  competition  for  the  new 
weekly  paper  may  come  from  the 
Public  Relations  Society  of  America 
and  the  International  Association  of 
Business  Communicators,  which 
publish  monthly  magazines.  Other 
newsletters  covering  PR  include  Bull¬ 
dog  on  the  West  Coast  and  PR  News. 
Advertising  Age  and  AdWeek  maga¬ 
zines  also  routinely  cover  PR. 

Lace  termed  the  other  publications 
(Continued  on  page  39) 
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Ownership  changes 


Quebecor  Inc.  acquired  a  majority 
interest  in  Gestion  St.-Laurent-Echo 
Inc.,  owned  by  a  group  of  five  princi¬ 
pal  shareholders.  The  company 
publishes  two  weeklies  in  the  Riviere- 
du-Loup  region:  Le  St-Laurent-Echo 
and  Le  Portage. 

*  *  * 

American  Publishing  Co.,  the  U.S. 


Afternoon  daily 
closes  in  Maryland 

The  Cumberland  (Md.)  Evening 
Times  ceased  publication  on  Jan.  29, 
leaving  the  morning  Cumberland 
News  as  the  city’s  only  newspaper. 

Both  publications  are  owned  by 
Thomson  Newspapers. 

“Mounting  production  costs,  dou¬ 
ble  press  runs  and  duplicate  transpor¬ 
tation  costs,  in  addition  to  the 
changes  of  our  subscribers’  reading 
habits,  have  forced  us  to  discontinue 
publication  of  the  Evening  Times,” 
publisher  Donald  F.  Miller  stated. 

McClatchy  to  offer 
zoned  weekly 

McClatchy  Newspapers,  publisher 
of  the  Bee  newspapers  in  Fresno, 
Modesto  and  Sacramento,  Calif.,  will 
launch  Northwest  Neighbors ,  a 
weekly  community  newspaper,  in 
Fresno  on  March  3. 

The  zoned  publication  is  designed 
to  provide  news  coverage  of  neigh¬ 
borhood,  school  and  business  events 
as  well  as  advertising  for  small  busi¬ 
nesses  in  northwest  Fresno. 

Slidell  Is  now 
a  one-paper  town 

The  twice-weekly  St.  Tammany 
Sun-Times  of  Louisiana  ceased  publi¬ 
cation  on  Jan.  31. 

The  newspaper  was  formerly  called 
the  Slidell  Daily  Times,  a  five-days-a- 
week  publication  that  competed 
head-to-head  with  the  Slidell  Daily 
Sentry-News,  a  Wick  newspaper 
which  continues  to  publish. 

The  competition  at  the  time  made 
Slidell  the  smallest  city  in  the  U.S. 


subsidiary  of  Toronto-based  Hollin- 
ger  Inc.,  recently  acquired  two  more 
daily  newspapers:  the  Woodward 
(Okla.)  News,  with  five-day  circula¬ 
tion  of  7,500  and  the  5,500  daily  cir¬ 
culation  El  Dorado  ^Kan.)  Times, 
which  had  been  owned  by  the  Clymer 
family. 

Henry  Ansbacher  Inc.  represented 
the  Woodward  News  and  was 


with  two  competing  dailies. 

The  newspaper  in  April  1987  con¬ 
verted  to  twice-weekly  publication 
and  changed  its  name  to  the  Sun- 
Times. 

Last  January,  the  cover  price 
was  halved  to  250  in  an  effort  to 
boost  sales. 

Tom  Kelly,  editor  and  publisher, 
cited  the  depressed  economy  of  the 
state  and  New  Orleans  region  as  the 
major  reason  for  the  newspaper’s 
increasing  financial  losses. 


assisted  by  Ed  Livermore  in  the  trans¬ 
action. 

Ill  ^ 

The  twice-weekly  Kerrville  (Texas) 
Mountain  Sun  has  been  sold  by 
Forest  and  James  Salter  to  Main 
Street  Media  Inc.,  based  in  Houston 
and  headed  by  Thomas  C.  Hepner. 

Austin-based  ATN  was  the  broker 
in  the  transaction. 

^ 

Edwards  Publications  of  Knox¬ 
ville,  Iowa,  has  purchased  the  weekly 
Pella  Chronicle  and  the  shopper 
Knoxville  Reminder. 

The  Chronicle  will  continue  to  be 
published  on  Fridays  under  the  super¬ 
vision  of  current  publisher  Larry 
Pearl. 

*  *  * 

Riordan  &  Laris  Publications  Inc. 
has  purchased  the  Pasadena  Weekly 
and  Altadena  Weekly  from  National 
Media  Inc. 

Richard  J.  Riordan  is  a  Los  Angeles 
attorney  and  investor  and  Susan  Laris 
is  the  founder  and  president  of  Down¬ 
town  News  Group. 


Now,  more  than  ever,  we  need  the 
facts  about  sex. 

Now,  more  than  ever,  we  need 
THE  KINSEY  REPORTr 


THE  KINSEY  REPORT  by 
Dr.  June  Reinisch  provides  clear, 
sensitively  written  answers  to 
sexuality  questions  of  all  kinds. 

This  is  the  only  human  sexu¬ 
ality  column  backed  by  more  than 
40  years  of  ongoing  research 
from  the  worm-renowned  Kinsey 
Institute. 

THE  KINSEY  REPORT. 

Not  opinion.  Not  advice. 

Just  facts. 

For  more  information  call 
Brad  Bushell  at  1-800-221-4816 
(in  New  York,  212-692-3700). 

United  Media  Canada, 

416-821-0661. 
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NEWSPEOPLE  IN  THE  NEWS 


James  H.  Ottaway  Jr.,  a  senior 
vice  president  of  Dow  Jones  &  Com¬ 
pany  Inc.,  now  has  the  additional 
posts  of  president  of  the  firm’s  maga¬ 
zine  and  international  groups. 

Ottaway  remains  in  charge  of  the 
Affiliated  Companies  Group,  super¬ 
vising  Ottaway  Newspapers,  news¬ 
print  mill  interests  and  certain  other 
investments.  In  his  new  capacity, 
Ottaway  reports  to  Peter  R.  Kann, 
an  executive  vice  president  who  also 
oversees  The  Wall  Street  Journal 
Group. 

Kann  was  president  of  the  maga¬ 
zine  and  international  groups  and 
handled  day-to-day  operating  respon¬ 
sibilities  in  addition  to  supervision  of 
the  Wall  Street  Journal.  Ottaway ’s 
duties  were  eased  earlier  this  month 
with  sale  of  the  college  textbook  pub¬ 
lishing  subsidiary,  Richard  D.  Irwin 
Inc.,  which  he  had  supervised  as  part 
of  Affiliated  Companies. 

In  addition,  Dow  Jones  has  named 
Robert  R.  Paradise  associate 
publisher  of  Barron’s  magazine  as  of 
June  1.  He  will  share  responsibility 
for  Barron’s  business  operations  with 
Robert  M.  Bleiberg,  publisher  of 
the  magazine.  Paradise  has  been  vice 
president  for  administration  in  the 
magazine  and  international  groups. 


Mary  Anne  Rhyne,  Associated 
Press  news  editor  in  Atlanta,  is  now 
chief  of  bureau  for  Connecticut, 
based  in  Hartford. 

Rhyne  joined  AP  in  1979  in  Raleigh, 
where  she  covered  the  state  Legisla¬ 
ture,  and  in  1985  was  correspondent 
in  charge  of  the  Tallahassee  bureau. 


Bob  DeLuca,  previously  a  retail 
account  executive  and  city  circula¬ 
tion  manager  of  the  Fresno  (Calif.) 
Bee,  is  now  retail  sales  manager  for 
the  advertising  department. 

SNIGLETS  {snig'iuy. 

any  word  tliat  doesn’t  appear 
in  the  dictionary  but  should 


Now’s  the  time  to  get 
SNIGLETS  for  your  newspaper. 
The  sinmilarly  unique,  new 
feature  oy  Rich  Hail  that’s  real¬ 
ly  found  a  market  in  American 
newspapers.  Give  me  a  call: 

Ric  Phillips.  800-243-3313 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Cl.  06830 


Recent  promotions  and  additions  to 
the  Daily  News  of  Los  Angeles  staff 
include: 

Pete  Starren,  previously  home 
delivery  manager,  promoted  to  circu¬ 
lation  manager. 

Mike  Woolery,  previously  circu¬ 
lation  director  of  the  Las  Vegas  Sun, 
to  home  delivery  manager  of  the  Daily 
News. 

Tim  Crilley,  previously  with  the 
Detroit  News,  to  home  delivery  zone 
manager. 

Maureen  Caffery,  previously 
with  the  Hayward  Daily  Review,  to 
single  copy  system  manager. 

James  Gold,  previously  circula¬ 
tion  director  of  the  Los  Angeles  Busi¬ 
ness  Journal,  to  circulation  promo¬ 
tion  manager  of  the  Daily  News. 

S|i  4:  1): 

William  P.  Mayr  was  promoted  to 
chief  of  the  west  bureau  of  Neighbor- 
News,  weekly  zoned  newspaper  sec¬ 
tions  of  the  Columbus  (Ohio)  Dis¬ 
patch.  He  most  recently  was  copy 
editor  of  the  sections  with  primary 
responsibility  for  layout  and  editing. 

Before  joining  the  Dispatch,  Mayr 
was  suburban  editor  of  the  St. 
Louis  Globe-Democrat  and  prior  to 
that,  editor  of  the  Lawrenceville  (111.) 
Daily  Record  where  he  began  his 
career  in  1971. 

:|c  iK 

Robert  S,  Collier,  Flint,  Mich., 
city  administrator  for  the  past  four 
years,  has  joined  the  Gannett  Foun¬ 
dation  in  the  new  position  of  grants 
director. 

Working  in  the  grants-administra- 
tion  department,  he  will  help  conduct 
all  phases  of  local  and  general  grants 
administration,  reporting  to  Calvin 
Mayne,  vice  president/grants  admin¬ 
istration. 

Prior  to  the  city  position.  Collier 
was  a  program  officer  for  the  Charles 
Stewart  Mott  Foundation  in  Flint. 


BRATTLED 

tbrat’  uld) 

adj.  The  unsettling  feeling,  at  a 
stoplight,  that  the  busloM  of  kids  that 
just  pulled  up  beside  you  is  making 
fun  of  you. 


The  Christian  Science  Monitor  has 
announced  new  bureau  appointments 
in  the  Middle  East,  South  Africa  and 
Central  America.  The  correspon¬ 
dents  are  George  D.  Moffet  in  Jeru¬ 
salem,  Lynda  Schuster  in  Johannes¬ 
burg,  and  Brook  Farmer  in  Mexico 
City. 

Based  in  Jerusalem,  Moffet  will  be 
covering  news  throughout  the  Middle 
East.  The  Monitor’s  diplomatic  cor¬ 
respondent  based  in  Washington, 
D.C.,  since  1984,  he  is  author  of 
“Limits  of  Victory:  The  Ratification 
of  the  Panama  Canal  Treaties”  (Cor¬ 
nell  Press  ),  and  in  1978-80  was  assis¬ 
tant  to  the  chief  of  staff  in  the  Carter 
White  House. 

Schuster  replaces  Edward  Temko, 
who  is  now  with  Monitor  Television 
in  London.  Previously  she  spent  six 
years  as  a  Wall  Street  Journal 
reporter,  covering  the  Southwestern 
United  States,  Central  America, 
Mexico,  South  America  and  the 
Middle  East. 

Larmer  will  cover  stories  through¬ 
out  Central  America.  Since  joining 
the  newspaper  in  1984,  he  has  been  a 
features  sub-editor  and  a  New 
England  news  writer. 


CHARLE.S  Cooper,  executive  sports 
editor  of  the  San  Francisco  Exam¬ 
iner,  became  assistant  managing  edi¬ 
tor  of  the  Dallas  Times  Herald  Feb. 
16.  He  is  responsible  for  sports,  pho¬ 
tography  and  editorial  art. 

Cooper,  a  native  Texan,  began  his 
newspaper  career  in  the  mid  ’60s 
while  working  on  the  European  edi- 
tion  of  Stars  &  Stripes .  He 
remained  in  Frankfurt  following 
Army  service  as  sports  editor  and 
bureau  chief  for  the  Overseas  Media 
group  and  then  joined  the  Examiner  in 
1974. 


Ralf  Walters  has  been  named 
retail  advertising  manager  of  the 
Eugene  (Ore.)  Register-Guard.  He 
formerly  was  with  Gannett  Media 
Sales  and  the  Chicago  Sun-Times  as  a 
national  and  retail  advertising 
account  executive. 

*  *  * 

Fred  Risso,  the  Stockton  (Calif.) 
Record's  retail  advertising  manager 
for  the  past  22  years,  has  elected  to 
take  early  retirement  and  Leroy 
Johnson  has  been  named  to  succeed 
him.  Risso,  59,  spent  his  entire  44- 
year  career  with  the  Record  in  adver¬ 
tising  department  positions. 

Johnson  has  been  affiliated  with  the 
Sacramento  Bee  for  20  years,  most 
recently  as  retail  sales  manager. 
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Paul  A.  Merkoski  Milo  D.  Jensen  Jack  J.  Nettis 


Pall  A.  Merkoski  is  the  newly 
named  editor  of  the  Atlantic  City 
i^ress  and  Sunday  Press,  with  respon¬ 
sibility  for  the  entire  editorial  opera¬ 
tion.  He  has  worked  for  The  Press  18 
years  and  has  been  editor  of  the  Sun¬ 
day  paper  the  past  nine  years. 

The  appointment  was  announced 
by  publisher  Charles  C.  Reynolds, 
who  has  held  the  dual  roles  of  editor 
and  publisher  since  1975.  Reynolds 
said  he  is  turning  over  his  duties  as  top 
editor  to  Merkoski  in  order  to  concen¬ 
trate  on  his  responsibilities  as 
publisher. 

Reynolds  still  will  be  actively 
involved  in  supervising  the  editorial 
pages  and  managing  editor  Robert 
Ebener  will  report  to  Merkoski. 

Merkoski  joined  the  Press  as  a  gen¬ 
eral  assignment  reporter  in  the  Cum¬ 
berland  County  bureau.  A  graduate  of 
Glassboro  State  College  with  a  degree 
in  English,  he  taught  high  school  for 
two  years. 

^  «  4: 

Promoted  at  the  Seattle  Times  are 
Steve  Raymond  to  pagination  man¬ 
ager,  David  D.  Rappley  to  publishing 
systems  manager  and  Gary  Funk  to 
composing  room  foreman. 

Pagination  manager  is  a  new  posi¬ 
tion  with  responsibility  for  selecting 
and  installing  an  electronic  pagination 
system.  Raymond  also  will  have  over¬ 
all  management  responsibility  for 
technical  services,  communication 
services  and  composing  room,  among 
other  units.  He  began  his  career  as  a 
reporter  and  held  various  editing 
posts. 

Rappley’s  position  is  also  a  new 
one,  with  day-to-day  responsibility 
for  operation  and  administration  of 
the  composing  room,  electrical  shop 
and  technical  services.  He  joined  the 
Times  in  1980  and  most  recently  was 
maintenance  services  manager. 

Funk,  in  his  30th  year  at  the  Times, 
has  been  acting  composing  room  fore¬ 
man  since  last  August. 


Milo  D.  Jensen  has  been 
appointed  director  of  human 
resources  for  Media  General  Inc.  He 
formerly  was  vice  president,  human 
resources  of  Garden  State  Paper 
Company  Inc.,  a  subsidiary  of  Media 
General. 

Jensen,  who  joined  Garden  State  in 
1978,  earlier  was  the  company’s 
director  of  employee  relations  and 
prior  to  that,  director  of  personnel 
and  labor  relations  for  the  company’s 
western  region. 

Earlier  in  his  career,  Jensen  held 
management  positions  with  the  then 
Potlatch  Corporation’s  Northwest 
Paper  Division,  Pomona,  Calif.,  and 
the  Potlatch  operation  in  Cloquet, 
Minn.,  and  Boise  Cascade  Corpora¬ 
tion,  International  Falls,  Minn. 

*  *  * 

Jack  J.  Nettis  has  been  named 
vice  president  of  operations  for  the 
Youngstown  (Ohio)  Vindicator. 

A  35-year  veteran  of  the  newspaper 
industry,  he  formerly  served  as  direc¬ 
tor  of  personnel  and  labor  relations 
with  the  Chicago  Sun-Times. 

Prior  to  Chicago,  Nettis  held  key 
management  positions  during  25 
years  with  Scripps  Howard,  his  most 
recent  assignment  being  corporate 
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director  of  Scripps  Howard  Business 
Publications,  headquartered  in  Hous¬ 
ton. 

*  *  * 

Rem  Rieder  joined  the  Milwaukee 
Journal  as  assistant  managing  editor/ 
news  and  will  oversee  daily  news¬ 
gathering  operations  on  the  metropo¬ 
litan,  state,  business,  sports  and 
national  desks  and  have  special 
responsibility  for  development  of  the 
Sunday  edition. 

Rieder  moved  from  the  Washing¬ 
ton  Post,  where  he  had  been  deputy 
metropolitan  editor  since  1984.  Ear¬ 
lier  in  his  career  he  was  with  the  Phil¬ 
adelphia  Inquirer,  the  Philadelphia 
Bulletin,  and  then  managing  editor  of 
the  Trenton  (N.J.)  Times.  In  1982, 
Rieder  joined  the  Miami  Herald  and 
served  as  national  and  city  editor. 

*  *  * 

Richard  Clever,  an  investigative 
reporter  for  the  Seattle  Times,  moved 
to  the  Seattle  Post-Intelligencer  as 
assistant  city  editor  for  investigations 
and  special  projects. 

*  *  * 

John  McDonagh,  display  adver¬ 
tising  manager  of  the  Vancouver 
(Wash.)  Columbian,  has  been  pro¬ 
moted  to  advertising  director.  A  Feb. 
6  Newspeople  item  mistakenly  stated 
McDonagh  had  been  promoted  to 
advertising  manager. 

*  *  * 

Robert  Law  Collier,  a  veteran 
journalist  who  has  served  as  a  contrib¬ 
uting  editor  of  Time  magazine,  Latin 
American  correspondent  for  the  New 
York  Herald  Tribune  and  a  bureau 
chief  in  Buenos  Aires  for  the  New 
York  Times,  is  the  newly  appointed 
editor  of  America  Way  magazine,  in¬ 
flight  publication  of  American  Air¬ 
lines. 
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NEWSPEOPLE  IN  THE  NEWS 


Richard  Galant  and  Charlotte 
Hall  have  been  named  assistant 
managing  editors  of  Newsday  and 
Debbie  Whitefield  has  joined  the 
paper  as  business  editor. 

Galant,  a  reporter  and  editor  at 
Newsday  since  1974,  is  assistant  man¬ 
aging  editor  for  business.  Hall,  assis¬ 
tant  managing  editor  for  Long  Island, 
joined  the  paper  in  1981.  She  has  held 
several  positions  including  metropoli¬ 
tan  editor  of  New  York  Newsday  and 
Washington  news  editor  for  News- 
day.  Earlier  in  her  career.  Hall  was  an 


John  G.  Anderson,  64,  editor  of 
the  Spencer  ( Iowa)  Daily  Reporter  for 
19  years,  died  Feb.  12  of  cancer. 

He  began  his  career  as  editor  of  the 
Whiteside  Sentinel,  Morrison,  111.,  in 
1946,  and  subsequently  served  as  edi¬ 
tor-publisher  of  the  Clear  Lake  {Iowa) 
Mirror-Reporter  and  the  Spirit  Lake 
(Iowa)  Beacon  before  joining  the 
Daily  Reporter  in  1969. 

*  *  * 

Henry  Scripps  Booth,  90,  grand¬ 
son  of  the  founder  of  the  Detroit 
News,  died  Feb.  7  in  Royal  Oak, 
Mich.  His  grandfather,  James  E. 
Scripps,  founded  the  News  in  1873. 

Booth’s  parents,  George  Gough 
Booth  and  Ellen  Warren  Scripps, 
established  the  Cranbrook  arts  and 
educational  community  in  the  '20s 
and  Booth  devoted  his  lifetime  to  con¬ 
tinuing  his  parents’  work. 

*  *  * 

Richard  W.  Deneen,  49,  senior 
vice  president  of  auditing  services  for 
the  Audit  Bureau  of  Circulations, 
Schaumburg,  111.,  since  1986,  died 


JO  K.  YARBOROUGH,  former  per¬ 
sonnel  administrator  at  Memphis  Pub¬ 
lishing  Company,  has  been  named 
director  of  human  resources  for  the 
Toledo  Blade. 

Yarborough  succeeded  Warren 
Wanamaker,  a  40-year  Blade 
employee  who  served  as  personnel 
director  the  past  16  years  before  retir¬ 
ing  in  December. 

With  Memphis  Publishing  for  seven 
years,  Yarborough  previously  worked 
at  Memphis  State  University  and  the 
University  of  Arkansas  in  various  posi¬ 
tions. 


editor  for  the  late  Washington  Star. 

Whitefield  was  formerly  New  York 
financial  bureau  chief  for  the  Los 
Angeles  Times  and  prior  to  that  a 
reporter  and  editor  at  the  Honoinhi 
Star-Bulletin. 

iti  *  * 

Bill  Meyer,  publisher  of  the 
Marion  County  (Kan.)  Record,  was 
elected  president  of  the  William  Allen 
White  Foundation  during  the  trust¬ 
ees’  meeting  Feb.  10  at  the  Univer¬ 
sity  of  Kansas,  Lawrence. 


Feb.  12  at  Memorial  Hospital,  Wood- 
stock,  III.,  of  an  apparent  heart 
attack. 

He  joined  ABC  as  a  field  auditor  in 
1 969  and  subsequently  served  as  man¬ 
ager  of  field  auditing,  manager  of 
auditing  services  and  vice  president 
of  auditing  services. 

4:  ^ 

Linda  C.  Duggar,  42,  a  news  and 
entertainment  industry  reporter  and 
editor,  died  Feb.  6  in  a  Winter  Haven, 
Fla.,  hospital. 

Her  career  included  working  as  an 
editor  for  CBS  News  in  New  York, 
junior  high  school  teaching,  reporting 
for  the  Palm  Beach  Post  and  free¬ 
lance  articles.  She  was  Florida  editor 
for  the  weekly  Backstage. 

*  * 

William  J.  Farrell  Jr.,  59,  a 
pressman  for  the  New  York  Daily 
News  for  39  years  and  father  of  Daily 
News  reporter  Bill  Farrell,  died  Feb. 
7  after  a  long  illness.  He  was  an  Army 
veteran  of  World  War  II  and  served 
with  occupation  forces  in  Japan  after 
the  war. 


Other  new  officers  are  first  vice 
president  Hank  Booth,  general  man¬ 
ager  of  KLWN-KLZR  Radio  in 
Lawrence,  and  second  vice  president 
Paul  Stevens,  chief  of  the  Asso¬ 
ciated  Press  Missouri-Kansas 
bureau. 

Foundation  director  Mike 
Kautsch,  dean  of  the  William  Allen 
White  School  of  Journalism  and  Mass 
Communications;  secretary  Dana 
Leibengood,  associate  journalism 
dean;  and  treasurer  John  Patterson, 
KU  comptroller,  were  re-elected. 

*  *  * 

William  C.  Marcil,  president  and 
publisher  of  The  Forum  Publishing 
Co.,  Fargo,  N.D.,  was  re-elected  to 
the  board  of  directors  of  the  U.S. 
Chamber  of  Commerce.  He  serves  on 
the  Small  Business  Committee  and 
the  National  Chamber  Alliance  for 
Politics  Advisory  Council. 

*  *  * 

Michael  J.  Murray  most  recently 
with  the  Philadelphia  Itupiirer,  is  now 
vice  president/sales  and  marketing  for 
Business  Digest  Inc.,  Philadelphia. 

Murray  has  served  in  executive 
capacities  with  Ingersoll  Publica¬ 
tions,  Thomson  Newspapers,  the  Des 
Moines  Register  and  Paddock  Publi¬ 
cations. 


Gwen  Jones,  37,  a  former  associate 
editor  of  Men’s  Wear  magazine  in 
New  York  and  fashion  editor  of  the 
Los  Angeles  Herald  Examiner  since 
1979,  died  of  cancer  Feb.  6  at  her 
home  in  Pasadena.  She  had  been  on 
medical  leave  since  last  July. 

Jones  worked  for  Fairchild  Publica¬ 
tions  in  New  York,  Chicago  and  Los 
Angeles  before  going  to  the  Herald 
Examiner.  She  was  also  a  West 
Coast  editor  of  MBM  ( Modern  Black 
Man),  a  contributor  to  Essence  maga¬ 
zine  and  a  teacher  at  Los  Angeles 
Trade  and  Technical  College. 

*  *  * 

George  Popovich,  52,  assistant 
production  manager  of  electronics 
maintenance  at  the  Elyria  (Ohio) 
Chronicle-Telegram,  died  at  Lorain 
Community  Hospital  Feb.  7  after  an 
apparent  heart  attack  at  his  home.  He 
joined  the  newspaper  in  1960  as  a 
classified  advertising  salesman. 

*  *  ♦ 

Carl  Daniel  Weimer,  94,  former 
executive  news  editor  of  the  Green¬ 
ville  (S.C.)  News,  died  Feb.  3. 


OBITUARIES 


26 


EDITOR  &  PUBLISHER  for  February  27,  1988 


IN  BRIEF 


Authors  decry 
concentration  of 
media  ownership 

Corporate  purchases  of  mass  media 
properties  in  the  U.S.  during  the  last 
two  years,  which  totaled  $18  million 
and  were  fueled  by  debt,  pose  serious 
problems  for  American  society,  con¬ 
tend  the  authors  of  the  ninth  edition  of 
Introduction  to  Mass  Communica¬ 
tions. 

The  book  is  published  by  Harper  & 
Row,  and  written  by  Dean  Emeritus 
Warren  K.  Agee  of  the  University  of 
Georgia,  Phillip  H.  Ault,  a  California 
journalist  and  Dr.  Edwin  Emery,  pro¬ 
fessor  emeritus  at  the  University  of 
Minnesota. 

“A  tumultuous  churning  in  the 
ownership  of  the  media  has  shaken 
American  communications  industries 
and  professions,”  the  authors  state. 
“Critics  fear  that  the  mountainous 
debt  incurred  and  the  pressures  of 
stockholders  and  bankers  to  make 
risks  pay  off  have  enshrined  money¬ 
earning  as  the  dominant  factor  in 
management  decisions,  resulting  in 
severe  cost-cutting  in  operational 
budgets  at  the  expense  of  socially  val¬ 
uable  products.” 

Details  are  given  in  the  chapter 
“Who  Owns  the  Media?,”  one  of  25 
in  the  682-page  book. 

Birmingham  News 
marks  centenntiai 

The  Birmingham  (Ala.)  News 
plans  to  begin  its  second  century  of 
publication  with  a  March  13  special 
edition  and  a  new  look. 

Design  consultant  Robert  Lock- 
wood  worked  with  the  News’  staff  to 
produce  a  cleaner  and  better  orga¬ 
nized  paper.  Page  One  features  a 
cleaner  masthead  and  more  com¬ 
prehensive  index  of  stories,  new  front 
pages  on  sections  and  more  charts, 
graphs  and  digests  are  included. 

To  commemorate  the  centennial, 
the  News  commissioned  nationally 
known  photographers  to  document 
Birmingham.  The  collection  will  be 
donated  to  the  city’s  Museum  of  Art. 
Work  by  Robert  Frank,  Gordon 
Parks,  William  Christenberry,  Duane 
Michals,  Bruce  Davidson  and  Phillip 
Trager  is  entitled  “Birmingham  1988: 
The  Birmingham  News  Centennial 
Photographic  Collection.” 

Centennial  celebrations  began  last 
September  with  an  employee  picnic 


for  1,200  people.  Readers’  contests 
such  as  “Be  An  Editor  For  A  Day” 
and  “Funniest  News  Clipping,”  have 
been  held  monthly.  A  $1,000  prize  is 
still  being  held  for  anyone  who  can 
find  the  paper’s  first  edition  from 
March  14,  1888,  when  it  was  called 
the  Evening  News. 

Besides  the  Sunday  special  edition, 
which  features  six  essays  by  Alabama 
historians,  centennial  promotions 
include:  a  daily  special  news  item 
called  “From  our  first  year”;  a  book, 
“The  Best  of  The  News,”  featuring 
News  pages  over  the  century;  a  cook¬ 
book  featuring  News  staffers’  favor¬ 
ite  family  recipies;  a  reader  contest  to 
gather  items  for  a  time  capsule;  a  cen¬ 
tennial  tour  videotape;  the  reinstate¬ 
ment  of  public  tours  of  the  building; 
and  a  “News  Derby”  circulation  pro¬ 
motion  with  special  races  at  the  horse 
track. 

UT  approves  new 
scholarships  for 
minority  undergrads 

A  $37,500  endowment  to  establish 
scholarships  for  minority  undergrad¬ 
uate  students  in  the  College  of  Com¬ 
munication  at  the  University  of  Texas 
at  Austin  was  approved  by  the  UT 
System  Board  of  Regents. 

Gifts  totaling  $25,000  from  Mr.  and 
Mrs.  Joseph  D.  Jamail  Jr.  of  Houston 
and  Mr.  and  Mrs.  Darrell  Royal  will 
be  applied  to  the  Earl  Campbell 
Endowed  Presidential  Scholarship. 

Matching  funds  of  $12,500  will  be 
allocated  under  the  regents’  Endowed 
Student  Fellowship  and  Scholarship 
Program. 

Govt,  press  offices 
reorganized  in  Pa. 

Reorganization  of  press  offices  in 
Pennsylvania  state  government  agen¬ 
cies  under  the  jurisdiction  of  Gov. 
Robert  P.  Casey  will  center  in  the 
governor’s  Office  of  Public  Informa¬ 
tion  “by  coordinating  their  work, 
serving  as  a  managing  editor  and  pro¬ 
viding  specialized  services  not  avail¬ 
able  to  many  individual  agencies,” 
according  to  the  governor’s  1988-89 
fiscal  year  budget  presentation  to  the 
state  Legislature. 

Net  savings  in  the  program,  which 
includes  the  elimination  of  30  to  40 
public  information  specialist  jobs, 
was  estimated  at  $625,000  for  the  fis¬ 


cal  year  starting  July  1.  The  plan 
includes  a  $750,000  computer  net¬ 
work  linking  the  press  offices  and  the 
governor’s  office. 

State  Secretary  of  Public  Informa¬ 
tion  Anthony  May,  who  will  oversee 
the  reorganized  operation,  said  the 
duties  of  the  remaining  information 
specialists  will  be  streamlined  to 
include  responding  to  media  queries, 
offering  information  the  state  wants 
to  release  and  preparing  annual 
agency  reports  required  by  law. 

IPDC  OKs  funds 
for  development 

The  UNESCO-sponsored  Interna¬ 
tional  Program  for  the  Development 
of  Communication  (IPDC)  wrapped 
up  its  annual  meeting  in  Paris  by 
approving  help  for  21  communica¬ 
tions  development  projects  in  the 
Third  World. 

The  IPDC’s  governing  council 
decided  to  make  $1.95  million  avail¬ 
able  for  the  training,  equipment 
acquisition  and  planning  projects 
encompassing  regional,  interregional 
and  national  programs. 

Projects  approved  range  from  a 
community-level  radio  broadcast  sys¬ 
tem  in  Tonga  to  support  for  the  multi¬ 
nation  Pan  African  News  Agency 
(PANA). 

During  the  session,  the  35  members 
of  the  council  elected  a  new  presi¬ 
dent,  Francois  Nordmann  of  Swit¬ 
zerland.  Nordmann  succeeds  Gunnar 
Garbo  of  Norway,  who  headed  the 
IPDC  since  its  founding. 

Elected  to  the  executive  committee 
as  vice  presidents  were  representa¬ 
tives  from  China,  Cuba  and  Yemen. 
France,  Tanzania  and  the  Soviet 
Union  were  named  members  of  the 
committee,  and  K.S.  Baidwan  of 
India  was  chosen  rapporteur. 
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LEGAL  BRIEFS 


Globe  reporter  told 
to  identify  sources 

A  Boston  Globe  reporter  has  been 
ordered  to  reveal  the  identity  of  his 
sources  for  a  1982  story  about  a  for¬ 
mer  Boston  city  employee  then 
involved  in  a  disability  pension  dis¬ 
pute. 

The  April  5,  1982,  article  by  then- 
City  Hall  reporter  Charles  A.  Radin 
disclosed  that  former  city  censor 
Richard  J.  Sinnott  had  applied  for  a 
lifetime  disability  pension  from  the 
Boston  Retirement  Board.  Sinnott 
said  he  had  suffered  emotional  trauma 
by  being  required  to  attend  rock  con¬ 
certs  at  Boston  Garden. 

Sinnott,  who  later  withdrew  the 
pension  application,  is  suing  the 
retirement  board  members,  Kevin  H. 
White,  former  mayor,  and  Harold  J. 
Carroll,  former  city  solicitor,  for 
$6  million.  The  suit  says  his  rights  to 
privacy  were  violated  when  details  of 
his  pension  application  were  revealed 
in  the  newspaper.  The  Globe  and 
Radin  are  not  defendants  in  the  suit. 

State  Appeals  Court  Judge  Char¬ 
lotte  A.  Perretta  had  sent  the  case 
back  to  Suffolk  Superior  Court  and 
ordered  that  Radin  be  required  to 
answer  all  questions  about  his 
sources.  She  said  Sinnott's  privacy 
interest  “outweighs  the  public 
interest  served  by  disclosure  of 
the  personal  information.” 

—  AP 

Newspaper  prints 
information  from 
sealed  court  papers 

A  sealed  court  document  alleging 
mismangement  and  misconduct  by 
former  top  officers  of  the  nation’s 
largest  thrift  company  was  obtained 
recently  by  the  Monterey  (Calif.)  Her¬ 
ald,  which  published  it  in  a  copy¬ 
righted  story. 

The  newspaper’s  action  capped  its 
long  legal  battle  to  compel  the  un¬ 
sealing  of  the  file  in  the  Monterey 
County  Superior  Court. 

The  document  had  been  filed  by 
American  Savings  &  Loan  as  part  of  a 
lawsuit  brought  by  the  firm  in  connec¬ 
tion  with  a  luxury  hotel,  which  it 
helped  finance  on  Monterey’s  historic 
Cannery  Row. 

According  to  the  file,  former  offic¬ 
ers  of  American,  which  is  owned  by 
Financial  Corp.  of  America,  manipu¬ 
lated  $400  million  dollars  in  question¬ 
able  loans  to  artificially  inflate  stock 


and  concealed  bad  loans  by  coerc¬ 
ing  new  borrowers  to  buy  them  as  a 
condition  of  getting  their  own  loans. 

The  document  was  signed  in  June 
1986  by  William  J.  Popejoy,  FCA’s 
chairman  and  CEO.  In  it,  Popejoy 
blamed  his  predecessor,  Charles  W. 
Knapp,  and  other  ex-officers  for  cau¬ 
sing  the  massive  losses.  Knapp  was 
ousted  in  1984  as  American’s  chair¬ 
man  and  replaced  by  Popejoy. 

A  second  Herald  copyrighted  story 
on  the  allegations  quoted  Knapp’s 
attorney  as  charging  that  American 
was  trying  to  make  his  client  a  scape¬ 
goat  for  the  losses  which  have 
occurred  since  Knapp  left  the  firm. 

Herald  editor  Thomas  W.  Watson 
said  American  Savings  officials  told 
the  court  they  would  not  contest  the 
paper’s  motion  to  unseal  the  file  if  it 
agreed  not  to  share  the  document  with 
other  individuals  or  news  media. 

The  Herald  agreed,  Watson  dis¬ 
closed,  since  there  were  no  restric¬ 
tions  on  the  use  of  the  material  in 
news  stories. 

The  newspaper’s  stories  were  sup¬ 
plied  to  the  Associated  Press,  which 
distributed  them  on  its  main  financial 
wire. 

Principal’s  seizure 
of  paper  is  upheld 

A  California  state  appeals  court 
upheld  the  seizure  of  a  high  school 
newspaper  in  Garden  Grove  by  a  prin¬ 
cipal  who  said  an  April  Fools’  Day 
spoof  was  possibly  libelous  and  defi¬ 
nitely  offensive. 

The  unanimous  decision  Feb.  1  by 
the  4th  District  Court  of  Appeals  cit¬ 
ed  the  U.S.  Supreme  Court’s  Jan.  13 
ruling  in  a  Missouri  high  school  news¬ 
paper  case  that  gave  school  officials 
power  to  control  student  publica¬ 
tions. 

The  Garden  Grove  case  arose  from 
a  complaint  filed  nearly  four  years  ago 
by  David  Leeb,  former  editor  of  the 
Rancho  Alamitos  High  School  news¬ 
paper,  who  is  now  a  senior  at  Califor¬ 
nia  State  University,  Fullerton. 

Principal  Jim  DeLong  seized  1,600 
copies  of  the  April  1,  1984,  edition 
because  of  a  story  titled  “Nude 
Photos:  The  Girls  of  Rancho,”  which 
appeared  over  a  photograph  of  five 
fully  dressed  female  students. 

Leed,  alleging  that  his  constitu¬ 
tional  rights  to  free  speech  and  free¬ 
dom  of  the  press  had  been  violated, 
sued  DeLong  and  the  Garden  Grove 
Unified  School  District.  But  the  stu¬ 
dent  editor,  who  was  represented  by 
the  American  Civil  Liberties  Union, 


lost  in  Orange  County  Superior 
Court. 

The  appeals  court  upheld  the  lower 
court  ruling,  saying  school  officials 
have  the  authority  to  regulate  the  con¬ 
tent  of  student  newspapers. 

—  AP 

Sunshine  law 
not  violated 
by  meetings 

Pennsylvania’s  Commonwealth 
Court  has  held  that  alleged  closed 
meetings  of  state  legislators  last  year 
for  discussions  on  state  budget  legis¬ 
lation  did  not  violate  the  common¬ 
wealth  sunshine  laws. 

The  court  threw  out  a  lawsuit 
brought  by  the  Pennsylvania  Legisla¬ 
tive  Correspondents  Association, 
representing  about  45  news  reporters 
covering  the  Legislature,  by  holding 
that  the  alleged  private  conferences 
were  “unofficial  gatherings”  exempt 
from  the  law. 

Judge  James  C.  Crumlish  Jr.,  writ¬ 
ing  for  the  court,  said  the  meetings  of 
legislative  leaders  were  informal  and 
not  in  violation  of  the  law. 

“Unofficial  gatherings  of  unnamed 
legislators  for  whatever  purpose  do 
not  constitute  ‘meetings’  subject  to 
the  provision  of  the  Sunshine  Act,” 
Crumlish  wrote. 

Harry  Stoffer,  president  of  the  cor¬ 
respondents  association  and  a  Harris¬ 
burg  reporter  for  the  Pittsburgh  Post- 
Gazette,  said  the  board  of  governors 
of  the  group  will  consult  with  its  attor¬ 
neys  about  a  possible  appeal. 

Open  records  suit 
upheld  on  appeal 

A  1985  lower  court  decision  order¬ 
ing  Clovis  City  Commissioners  to 
make  applications,  resumes  and 
references  of  job  applicants  available 
to  the  public  has  been  upheld  by  the 
New  Mexico  Court  of  Appeals. 

The  original  suit  was  brought  by  the 
Clovis  News-Journal  and  the  appeal 
was  joined  by  the  New  Mexico  Press 
Association. 

The  News-Journal  filed  suit  in  1985 
in  order  to  gain  access  to  resumes  of 
applicants  for  the  position  of  city 
planner.  District  Judge  Fred  T. 
Hensley  ruled  that  all  the  information 
contained  in  the  application  packets 
were  public  records  and  should  be 
released  to  the  newspaper. 
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Judge  dismisses  a 
$6.7-million  lawsuit 

A  Lake  County  (Ohio)  judge  has 
dismissed  a  $6. 7-million  libel  lawsuit 
filed  by  a  former  councilman  against 
the  News-Herald  of  Willoughby  and 
the  former  Painesville  Telegraph. 

Roland  Mastandrea,  who  ran  for 
mayorof  Willoughby  and  lost  in  1983, 
said  in  the  November  1984  lawsuit 
that  his  reputation  and  character  had 
been  impugned  by  stories  in  the  two 
newspapers. 

Common  Pleas  Judge  James  W. 
Jackson  also  dismissed  Paul  O’Don¬ 
nell,  now  the  News-Herald’s  city  edi¬ 
tor,  and  former  Telegraph  reporter 
Geoffrey  Haynes  from  the  suit. 

The  Painesville  Telegraph  ceased 
publication  in  1986. 

Mastandrea’s  attorney  said  he  had 
no  comment  on  the  decision,  and  also 
said  an  appeal  is  likely. 

—  AP 

Post  office  worker 
charged  in  bilking 
newspaper  contest 

A  Wilkes-Barre,  Pa.,  postal  worker 
has  been  charged  by  the  U.S.  Attor¬ 
ney’s  Office  with  bilking  Citizen’s 
Voice,  a  Wilkes-Barre  daily,  out  of 
$1,800  by  predating  contest  entries. 

According  to  federal  authorities, 
Daniel  Douglas,  the  postal  employee, 
had  access  to  post  office  equipment 
that  allowed  him  to  postmark  entry 
envelopes  before  football  games. 

After  the  games  were  over,  he 
allegedly  marked  the  winners  and 
mailed  his  entries  in  the  predated 
envelopes  to  the  paper’s  Football 
Mania  game,  federal  authorities 
charged.  The  weekly  contest 
involved  selecting  winners  in  various 
football  games  in  1986  and  1987. 

Court  upholds  ban 
on  lottery  ads  in 
mailed  newspapers 

A  U.S.  District  Court  judge  in  St. 
Paul,  Minn.,  has  upheld  the  federal 
government’s  ban  on  delivery  of  lot¬ 
tery  advertisements  through  the 
mails. 

But  Judge  Paul  Magnuson  said  it 
was  unconstitutional  for  the  ban  to 
apply  also  to  news  stories  about  lot¬ 
tery  winners. 

The  decision  means  newspapers 
delivered  by  mail  must  continue  to 


reject  advertisements  for  lottery  and 
other  games  of  chance  but  can  carry 
news  stories  about  the  winners. 

The  suit  was  brought  by  the  Minne¬ 
sota  Newspaper  Association  which 
had  challenged  the  federal  ban  on  lot¬ 
tery  ads  in  the  mail.  MNA  attorney 
Mark  Anfmson  said  the  association 
would  appeal  the  decision  to  a  higher 
court. 

The  U.S.  Justice  Dept,  is  also  con¬ 
sidering  filing  an  appeal  with  the  U  .S. 
Supreme  Court  of  Judge  Magnuson’s 
lifting  the  ban  as  it  applies  to  news 
stories. 

use  asks  court  to 
keep  names  secret 

The  University  of  South  Carolina 
has  asked  the  state  Supreme  Court  to 
keep  secret  the  names  of  about  200 
people  who  received  gifts  from  the 
school. 

Hoover  Blanton  argued  that  a  Free¬ 
dom  of  Information  Act  lawsuit  filed 
by  the  Charlotte  (N.C.)  Observer  to 
gain  access  to  the  records  should  be 
rejected. 


The  newspaper’s  lawyer,  Thomas 
Tisdale,  said  the  Supreme  Court  was 
to  decide  legal  technicalities  con¬ 
tested  in  Circuit  Court  and  not  the 
merits  of  the  case. 

Circuit  Court  Judge  Ralph  King 
Anderson  ruled  last  July  17  that  USC 
should  release  names  of  48  of  the  200 
people  to  attorneys  for  the  Observer 
and  allow  the  attorneys  to  take 
depositions  from  university  officials. 

Blanton  told  the  court  the  univer¬ 
sity  board  of  trustees  acted  properly 
in  November  1986  when  it  used  a 
provision  in  the  state  Freedom  of 
Information  Act  that  allows  them  to 
withhold  documents  if  they  feel  it  is  in 
the  public  interest  to  do  so. 

The  board  voted  unanimously  to 
keep  secret  how  President  James  Hol- 
derman  spent  $1.7  million  in  discre¬ 
tionary  funds  from  1977  to  1986.  The 
board  later  voted  to  release  all  of  the 
spending  details  except  the  names 
and  other  identifying  information  of 
the  200  people. 

The  Observer  sued  the  school  in 
January  1987,  saying  the  public  has 
“an  inherent  interest  in  and  right  to 
information  regarding  how  public 
funds  are  spent.” 

—  AP 
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What  hazard? 

After  a  closed  meeting,  California  Newspaper  Publishers  Association 
board  members  agree  not  to  label  their  newspapers  ‘hazardous* 


By  M.L.  Stein 

Board  members  of  the  California 
Newspaper  Publishers  Association 
decided  they  need  not  label  their 
newspapers  to  comply  with  a  new 
state  law  requiring  warning  notices  on 
products  that  may  contain  chemicals 
which  cause  cancer  or  birth  defects. 

Meeting  at  the  close  of  their  1 00th 
anniversary  convention  on  Feb.  14, 
the  directors  and  CNPA’s  executive 
committee  declared  their  belief  that 
compliance  is  not  necessary  because 
newsprint  and  ink  do  not  constitute  a 
hazard  to  readers. 

In  its  statement,  the  board  said  pre¬ 
liminary  tests  “indicate  that  a  small 
number  of  chemicals  subject  to  Prop¬ 
osition  65  regulation  may  be  present 
in  newspapers  as  they  are  in  a  wide 
array  of  products  in  California.” 

However,  the  statement  continued, 
the  chemicals  are  present  in  such 
“very  small  quantities”  that  tests 
indicate  newspapers  pose  no  signifi¬ 
cant  risk  to  those  who  handle  or  pur¬ 
chase  them. 

The  board  also  claimed  the  new  law 
does  not  require  labeling  when  chemi¬ 
cals  are  at  levels  that  do  not  present  a 
substantial  risk. 

Proposition  65,  the  antitoxics  initia¬ 
tive,  was  approved  by  voters  in 
November  1986.  The  initiative's 
warning  requirements  will  become 
effective  Feb.  27  for  29  chemicals  and 
other  substances  affecting  a  broad 
spectrum  of  businesses  and  industries 
throughout  the  state. 

The  29  chemicals  are  the  first  of 
about  175  substances  that  will  eventu¬ 
ally  be  on  the  list. 

Failure  to  provide  a  “clear  and  rea¬ 
sonable  warning”  of  their  toxicity 
could  subject  a  company  to  a  penalty 
of  up  to  $2,500  a  day  for  each  chemi¬ 
cal  exposure. 

The  initiative  also  contains  a  provi¬ 
sion  whereby  any  member  of  the  pub¬ 
lic  can  institute  a  complaint  under  the 
law  and  collect  25%  of  whatever 
penalties  are  assessed. 

California  business  leaders  have 
reported  that  many  firms  are  con¬ 
fused  and  uncertain  about  the  new 
law,  particularly  about  the  meaning  of 


a  “significant  risk”  as  stipulated  in 
the  new  regulation. 

The  CNPA  board  issued  its  state¬ 
ment  after  an  unusual  closed-door 
meeting. 

Citing  attorney-client  privilege,  the 
association's  incoming  president, 
Rowland  Rebele,  cleared  the  room  of 
everyone  except  board  members  and 
the  executive  committee.  Even  other 
CNPA  members,  along  with  the 
working  press,  were  asked  to  leave. 


CNPA  reported  it  spent  $60,000  for 
legal  advice  and  scientific  tests, 
terming  it  “by  far  the  most  expensive 
legal  and  technical  undertaking  in 
CNPA's  history.” 

In  addition  to  a  special  assessment 
to  members  to  help  defray  this  cost, 
Rebele  and  1987  president  Peter 
LaDow  said  CNPA  is  asking  news¬ 
print  and  ink  suppliers  to  contribute 
$10,000  toward  the  expense. 

In  a  letter  to  members,  the  two 


Failure  to  provide  a  “clear  and  reasonable  warning” 
of  their  toxicity  could  subject  a  company  to  a  penalty 
of  up  to  $2,500  a  day  for  each  chemical  exposure. 


One  person  who  remained  was 
attorney  Roger  Carrick  of  the  Los 
Angeles  law  firm  of  Nossaman,  Guth- 
ner,  Knox  &  Elliott,  which  was 
retained  by  CNPA  to  guide  it  in  deal¬ 
ing  with  the  toxic  law  issues. 

CNPA  said  it  also  has  contracted 
for  certain  preliminary  tests  regarding 
the  chemical  content  of  newspapers 
and  has  been  working  with  the  techni¬ 
cal  staff  of  the  American  Newspaper 
Publishers  Association  on  the  matter. 

ANPA,  the  board  said,  has  been 
conducting  various  analyses  involv¬ 
ing  chemicals  in  newspapers. 

In  its  statement  after  conferring 
with  Carrick,  the  CNPA  board  said  its 
decision  not  to  paste  warning  labels 
on  newspapers  applied  only  to  the 
newspapers  controlled  by  board 
members  and  the  executive  commit¬ 
tee. 

The  board  members  said,  “The 
newspapers  of  this  state,  of  course, 
do  not  all  use  the  same  newsprint,  ink 
and  other  materials.  Therefore,  what¬ 
ever  testing  procedures  may  ulti¬ 
mately  be  undertaken,  there  will 
always  be  a  range  of  results,  particu¬ 
larly  in  view  of  the  inreasing  number 
of  preprints  distributed  by 
newspapers  ...  In  the  last 
analysis  .  .  .  each  CNPA  member 
must  ultimately  make  its  own  deci¬ 
sion  regarding  Proposition  65.” 


presidents  stated;  “We  felt  that 
CNPA  had  a  responsibility  to  its 
members  to  clear  up  the  scientific  and 
legal  questions  that  were  sure  to  be 
asked  at  some  point  ...” 


Reeves  Chair  gets 
new  donations 

The  School  of  Journalism,  Media 
and  Graphic  Arts  at  Florida  A&M 
University  recently  received  contri¬ 
butions  totaling  $45,000  towards  the 
establishment  of  the  Garth  C.  Reeves 
Sr.  Eminent  Scholars  Chair  in  Jour¬ 
nalism  and  Graphic  Arts. 

The  latest  gift  came  from  The  Cow¬ 
les  Charitable  Trust,  New  York  City, 
which  contributed  $25,000.  In  Janu¬ 
ary,  the  St.  Petersburg  Times  and  the 
Tampa  Tribune  each  contributed 
$10,000  of  the  $600,000  which  will 
eventually  be  raised  to  support  the 
Reeves  Chair.  The  state  of  Florida 
matches  each  $600,000  raised  by  a 
university  toward  a  chair  with  an 
additional  $400,000. 

The  chair  is  named  for  the  long¬ 
time  owner  and  publisher  of  the 
Miami  Times.  Reeves  is  a  1940  gradu¬ 
ate  of  FAMU. 
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Newspapers  refuse  invitation  to  cover  closed-door  meeting 


Two  Georgia  newspapers  recently 
rejected  an  invitation  by  the  Cobb 
County  board  of  commissioners  to 
have  their  reporters  attend  a  closed- 
door  meeting  because  the  commis¬ 
sioners  also  wanted  the  newspapers 
to  agree  not  to  publish  information 
that  is  exempted  from  Georgia’s  open 
meetings  law. 

The  reporters  were  from  the  Mar¬ 
ietta  Daily  Journal  and  the  Atlanta 
Constitution  and  Journal. 

Commission  chairman  Earl  Smith 
said  the  reporters  could  attend  the 
meeting  as  long  as  they  did  not  report 
on  such  matters  as  land  purchases  and 
legal  and  personnel  matters  —  topics 
which  are  exempted  by  the  open 
meetings  law. 

The  editors  of  the  newspapers 
refused  to  sign  an  agreement  pro¬ 
posed  by  Smith,  which  he  said  was 


intended  to  protect  the  reporters  from 
being  fired  for  not  reporting  every¬ 
thing  they  learned  in  the  meeting. 

“Our  job  is  to  cover  the  news," 
said  Glenn  McCutchen,  managing 
editor  of  the  Journal  and  Constitu¬ 
tion.  “We  don’t  sign  agreements  that 
keep  us  from  doing  our  job.  What  they 
tried  to  do  is  co-opt  us  by  saying, 
‘We’ll  make  you  part  of  the  group.’’’ 

McCutchen  said  his  newspaper  is 
not  planning  any  legal  action  at  the 
moment  against  the  Cobb  County 
board. 

“We’re  embroiled  in  four  other 
open  meetings  and  open  records  suits 
right  now,’’  he  explained.  “Our 
plate’s  full.” 

Two  of  those  suits  involve  efforts 
by  the  Atlanta  papers  to  get  records  of 
coaches’  salaries  and  outside  income 


from  the  University  of  Georgia  and 
Georgia  Tech. 

“We’ve  tried  to  do  some  reporting 
to  enlighten  the  commissioners  as  to 
what  they  can  and  can’t  do,"  said 
McCutchen. 

Elliot  Brack,  vice  president  and 
general  manager  of  the  Marietta  Jour¬ 
nal,  said  his  newspaper  “doesn’t 
want  to  sit  in”  on  closed  meetings. 
“We  just  want  them  to  stop  doing  it.” 

Brack  said  the  Journal  has  been 
running  stories  about  the  commis¬ 
sioners  often  meeting  behind  closed 
doors  and  remarked  the  reporting  has 
aroused  public  sentiment  against  the 
practice. 

Brack,  who  is  also  president  of  the 
Georgia  Press  Association,  said  the 
GPA  is  also  working  to  strengthen  the 
state’s  sunshine  law. 


New  Jersey  acts  on  guardian  bill  following  AP  series 


The  New  Jersey  state  Senate  Judi¬ 
ciary  Committee  has  released  a  bill 
that  would  require  court-appointed 
guardians  of  the  elderly  to  issue 
reports  on  what  they  have  done  for 
the  people  whose  lives  they  oversee. 

The  scrutiny  follows  a  nationwide 
investigative  series  by  the  Associated 
Press  on  guardianship  procedures 
(E&P,  Sept.  19,  1987).  The  AP  series 
found  that  New  Jersey  does  not 
require  guardians  to  account  for  how 
they  care  for  their  elderly  wards  or 
how  their  money  is  spent. 

The  yearlong  AP  project,  issued  for 
publication  the  week  of  Sept.  20, 
1987,  utilized  67  reporters  and  editors 
in  all  50  states.  It  resulted  in  “Guar¬ 
dians  of  the  Elderly:  An  Ailing  Sys¬ 
tem,”  a  series  of  more  than  300 
national  and  state  stories  and  side- 
bars. 

Guardianships,  also  known  as  con¬ 
servatorships,  as  described  by  the 
AP,  involve  the  transfer  of  decision¬ 
making  responsibility  from  a  person 
declared  unable  to  take  care  of  him¬ 
self  and  his  affairs  to  another  person. 
The  AP  found  that  in  some  states 
these  guardian  systems  just  weren’t 
working. 

New  Jersey  state  Sen.  Frank  Pal- 
lone  (D-Monmouth),  sponsor  of  the 
legislation,  cited  the  AP  series  and 
said  stronger  guidelines  at  the  time  a 
guardian  is  appointed  and  afterward 
are  needed  to  protect  the  wards’ 
financial  and  property  interests. 

State  Sen.  C.  Louis  Bassano  (R- 
Union),  taking  note  of  the  AP  series, 
also  introduced  legislation  that  would 


require  guardians  to  file  annual  court 
reports. 

Earl  Josephson,  a  spokesman  for 
the  state  judiciary  system,  was 
quoted  as  saying  that  copies  of  the  AP 
reports  were  sent  to  the  state’s  court 
districts  “as  a  matter  of  routine  and 
we  would  assume  that  it  generated 
some  discussion  among  the  judges.” 

In  addition,  Marie  Muhler,  the  state 
public  guardian,  reportedly  said  that 
after  the  AP  series  the  courts  “are 


getting  strict  in  requesting  account¬ 
ings”  of  wards’  financial  assets. 

“I  think  the  articles  had  an  impact 
in  New  Jersey,”  she  was  quoted  as 
saying. 

Gannett  grants 

The  Gannett  Foundation  has 
approved  1 13  grants  totaling  $703,230 
in  21  communities  served  by  Gannett 
Co.  Inc.  interests. 
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Photo  scanner  at  work 

Springfield,  Mass.,  newspaper  successfully  tests  Leafax  35 


By  Kris  Hachadourian 

The  door  to  the  electronic  age  has 
finally  opened  into  the  darkroom. 

On  Jan.  19,  readers  of  the  Union- 
News  in  Springfield,  Mass.,  probably 
had  no  idea  they  were  seeing  newspa¬ 
per  history  in  the  making. 

For  what  is  believed  to  be  the  first 
time  at  a  newspaper,  a  photograph 
reproduction  was  placed  on  a  page 
without  ever  having  spent  time  as  a 
print.  The  process  began  as  usual, 
with  staff  photographer  Don  Treeger 
using  a  conventional  35mm  camera 
and  Tri-X  film  to  record  his  subject, 
Paul  Guilbault. 

After  processing,  the  black-and- 
white  negative  frame  chosen  for 
reproduction  did  not  go  to  the 
enlarger.  It  was  slipped  into  a  slide 
and  loaded  in  a  Leafax  35  scanner- 
transmitter,  which  converted  the 
image  to  a  digital  signal  and  sent  it  to  a 
Crosfield  Newsline  2610  electronic 
darkroom.  There,  through  a  video 
display,  the  image  was  cropped  and 
sized  and  finally  transmitted  to  an 
ECRM  Autokon  laser  camera,  which 
produced  the  page-ready  halftone 
velox  print. 

“It’s  an  exciting  development,” 
Union-News  publisher  David  Starr 
said.  “It  frees  up  the  photographers 
to  do  more  creative  work.  It  elimin¬ 
ates  the  expensive  step  of  printing  the 
picture  after  the  film  is  developed, 
and  it  saves  time  and  energy  by 
bypassing  the  camera  room. 

“We  think  it's  only  the  beginning. 
There  are  other  exciting  electronic 
darkroom  developments  to  come.” 

“It  gives  photographers  the  same 
type  of  advanced  equipment  report¬ 
ers  and  editors  have  been  using  for 
years,”  observed  Union-News  photo 
editor  Norman  Roy.  “I  don’t  say  that 
this  will  eliminate  the  silver  paper 
print,  but  1  see  it  as  a  way  of  greatly 
reducing  our  consumption  of  paper 
and  chemicals  in  the  darkroom. 

“To  me,  the  bottom  line  is  that  it 
will  get  photographers  out  of  the  dark¬ 
room  and  into  the  newsroom,”  Roy 
added. 


(Hachadourian  is  a  business  staff 
reporter  for  the  Springfield  [Mass.] 
Union-News.) 


Springfield  Union-News  staff  pho¬ 
tographer  John  Suchocki  places  a 
negative  in  the  Leafax  35  negative 
transmitter.  To  his  right  are  the  Cros¬ 
field  2610  electronic  darkroom  display 
screens. 

Photo  by  Dave  Roback/Springfield 
Newspapers 

Shooters  have  always  been  like 
moles,  he  said,  diving  from  assign¬ 
ments  into  the  dark.  He  hopes  bring¬ 
ing  photographers  into  editorial 
rooms  will  help  to  open  dialogue 
between  the  traditional  space  rivals. 


The  color-capable  Leafax  transmit¬ 
ter,  purchased  in  late  December,  was 
the  final  ink  in  the  Union-News  and 
Sunday  Republican  electronic 
photo  system.  The  Crosfield  elec¬ 
tronic  darkroom  has  come  on-line 
within  the  last  three  months.  Roy 
noted  that,  along  with  newsroom 
use,  the  extremely  portable  brief¬ 
case-sized  Leafax  will  prove  invalu¬ 
able  in  covering  out-of-town  assign¬ 
ments. 

A  number  of  other  national  and 


worldwide  news  organizations  have 
been  experimenting  with  electronic 
darkroom  technology.  The  Asso¬ 
ciated  Press  and  United  Press  Inter¬ 
national  have  been  using  negative 
transmitters  for  more  than  a  year, 
and  AP  recently  chose  the  St. 
Petershurp  Times  as  the  first  news¬ 
paper  to  field-test  its  PhotoStream 
electronic  darkroom,  which 
includes  satellite  transmission  of 
digitized  photos.  So  far,  their  sys¬ 
tems  and  other  systems  end  at  pro¬ 
ducing  a  laser  print  that  still  must  be 
reproduced  as  a  halftone  for  publi¬ 
cation. 

Jack  Belich,  St.  Petersburg  com¬ 
puter  graphics  editor  and  former 
news  photo  editor,  estimated  that 
AP  was  “about  three  months  away 
from  an  [Autokon]  interface.”  He 
pointed  out  that  St.  Pete  staffers 
had  used  their  Leafax  transmitter 
for  the  first  time  in  early  January  for 
color  coverage  of  the  Fiesta  Bowl  in 
Tempe,  Ariz.,  with  great  results. 

Although  enthusiastic  over  the 
electronic  darkroom  system,  Roy 
said  that  there  were  some  draw¬ 
backs.  One  problem  currently  is 
that,  while  the  Leafax  can  scan  and 
transmit  a  negative  in  as  few  as  30 
seconds,  the  Crosfield  cannot  as  yet 
put  the  transmission  together  in 
fewer  than  eight  minutes. 

“Crosfield  is  working  on  that,” 


Roy  reported.  “If  we  can  cut  the 
time  down,  [the  system]  will  really 
be  competitive.  Also,  some  of  the 
technical  things  in  printing  are  not 
do-able,  such  as  burning  and  dodg¬ 
ing.” 

The  less-forgiving  electronic  sys¬ 
tem  translates  to  photographers 
having  to  take  more  care  to  get  the 
“perfect”  negative.  In  the  field,  one 
help  will  be  a  more  extensive  use  of 
lighting,  “but  I’ve  never  met  a  per- 
(Continued  on  page  39) 


“To  me,  the  bottom  line  is  that  it  will  get 
photographers  out  of  the  darkroom  and  into  the 
newsroom,”  Roy  added. 
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Nowl$  the  time  to  start 
getting  into  fl@a)  nesses. 


The  Motterflex  FX-4 
flexo  press  is  all  the  reason 
you’ll  need  to  make  your 
move  into  quality  flexo  news¬ 
paper  printing.  Of  course,  the 
FX-4  produces  all  the  benefits 
of  flexo  printing.  Brilliant 
clarity  of  reproduction  in  pro¬ 
cess  color,  spot  color,  and 
black  and  white.  No  ink 
smudging,  strike-through  or 
set-off,  thanks  to  water  based 
inks.  And  big  savings  through 
lighter  basis  weight  papers 
and  fast  start-ups. 

But  the  real  compel¬ 
ling  reason  to  get  going  with 
flexo  printing  is  that,  here  in 
the  Motterflex  FX-4,  flexo 
newspaper  printing  has  come 
of  age. 

Here  -  as  nowhere 
else  -  flexo  has  been  method¬ 
ically  and  patiently  refined. 
Perfected  through  many  years 
of  research,  experimentation 
and  fine  tuning  that  no  other 
flexo  program  anywhere,  can 
even  begin  to  compare. 


The  Motterflex  FX-4.. .from 
the  people  who  have  done  more  with 
flexo  than  anybody.  Anywhere. 


We’ve  researched  the 
variables  in:  ANILOX 
ROLLS  (cell  volumes,  screen 
rulings,  and  wear  characteris¬ 
tics);  PLATES  (screen  angles, 
swell  and  tack);  INKS  (drying 
speed,  re-wettability  and  vis¬ 
cosities);  and  NEWSPRINT 
(smoothness,  fiber  size,  and 
formation).  Anything  and 
everything  that  can  affect  the 
printing  quality  and  cost  effec¬ 
tiveness  of  a  Motter  press. 

And  this  dedicated 
commitment  continues  with 
every  Motter  press  before  and 


after  the  sale.  Whether  it’s  an 
entire  press  line  or  a  single 
slip-in,  Motter  guarantees  that 
its  equipment  is  manufactur¬ 
ed,  installed  and  producing  at 
top  efficiency. 

Confidence  in  Motter’s 
experience,  technology  and 
leadership  in  flexo  now  makes 
getting  into  newspaper  flexo 
an  irresistable  move.  Maybe 
you  have  a  flexo  move  to 
make.  Call  or  write  us.  We’ll 
be  glad  to  discuss  it  with  you. 


Name 


Title 

Company 

Address 

Cily/State/Zip 

Telephone  gp 


P.O.  Box  1562,  York,  PA  17405 
(717)  755-1071 

Designers  and  Manufacturers  of 
Web-Fed  Printing  Equipment 
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Denver  Post  touts  use  of  AGVs  in  its  new  print  plant 


When  the  Denver  Post  constructed 
its  new,  $56-million  Fox  Street  offset 
production  and  distribution  ware¬ 
house  facility,  an  efficient  and  flexible 
newsprint-handling  system  had  to  be 
developed. 

The  Post’s  choice  was  a  material 
handling  system  that  integrates  con¬ 
ventional  mechanical  methods  of 
newsprint  roll  handling  —  roller, 
guilwing  and  towline  conveyors  — 
with  such  newer  equipment  as  auto¬ 
matic  guided  vehicles  (AGVs). 

The  result,  according  to  Tom 
Atkins,  Post  production  director,  is 
“a  very  simple,  straightforward  flow¬ 
through  of  paper  in,  papers  out.” 

“Our  old  15th  Street  plant  is  a 
hybrid,”  Atkins  said.  “It’s  an  old 
building  .  .  .  modified  to  accommo¬ 
date  the  presses.  Newsprint  rolls  for 
the  two  presses  still  in  operation  there 
are  transported  manually:  rolls  are 
pushed  onto  carts,  then  pushed  along 
a  fixed  track  to  the  presses.  We 
wanted  to  design  a  plant  that  would  be 
as  modern  and  efficient  as  possible.” 

The  new  site,  on  45  acres  near  the 
intersection  of  1-70  and  1-25  in  Den¬ 
ver,  is  divided  into  four  operational 
areas:  receiving  and  warehousing, 
laydown  (accumulation),  reel  room, 
and  distribution.  Human  handling  of 
newsprint  rolls  is  virtually  nonexis¬ 
tent. 

The  system,  designed,  manufac¬ 
tured  and  installed  by  California- 
based  Jervis  B.  Webb  Co.,  “is  much 
more  flexible,  more  adaptable  than  at 
the  15th  Street  plant,”  Atkins  pointed 
out.  “There  are  so  many  more  tasks 
that  we  can  perform  with  AGVs.  It’s 
obviously  a  system  that  we  can  oper¬ 
ate  with  much  less  manpower.  We 
can  literally  route  the  newsprint  rolls 
any  place  we  want  to  in  the  ware¬ 
house.” 


FOR  ALL YOUR 
MAILROOM 
DISTRIBUTION 
NEEDS 

WE 

SIACK 

UP 

BEST 


quipp 

I  ( 

quiPP 

quiPP 


QUIPP  SYSTEMS,  INC. 

9270  N.W.  100th  STREET 
MIAMI.  FLORIDA  33178 

(305)  884-5204 


According  to  Atkins,  the  key  to  the 
effectiveness  of  the  plant’s  roll-han¬ 
dling  system  is  good  planning.  A  task 
force  created  from  several  depart¬ 
ments  at  the  Post  visited  other  plants, 
studying  the  various  material  han¬ 
dling  systems  in  operation.  “Basi¬ 
cally,”  said  Atkins,  “we  visited  as 
many  sites  as  possible  to  try  to  get  the 
good  ideas  and  avoid  the  bad.” 

More  than  65,000  tons  of  paper  are 
used  each  year  to  print  the  Post.  The 
new  facility’s  warehouse  has  a 
15,000-roll  capacity.  Location  near 
the  Burlington  Northern  Railway 
assures  efficient  replenishment  and 
allows  rail  cars  to  unload  inside  the 
plant. 

Rolls  of  newsprint  measuring  40 
and  45  inches  in  diameter  and  weigh¬ 
ing  1,600  and  1,900  lbs.,  respectively, 
are  unloaded  from  rail  cars  by  clamp 
trucks  and  placed  on  four  Prontow 
AGVs,  products  of  Control  Engi¬ 
neering  Co.,  a  Jervis  B.  Webb  affili¬ 
ate. 

Each  AGV  travels  along  a  guide- 
wire  in  the  floor  and  tows  two  trailers. 
The  trailers  are  designed  with  special 
cradles  that  enable  rolls  to  be  trans¬ 
ported  on  end,  for  storage,  or  length¬ 
wise,  for  the  laydown.  An  AGV  can 
transport  rolls  to  a  storage  area  or 
directly  to  the  automatic  unloading 
station  for  the  laydown,  depending  on 
the  requirements  for  the  press  run. 

Clamps  truck  operators  unload  the 
AGVs  at  designated  storage  stops. 
Operators  can  program  a  sequence  of 
stops  for  each  AGV  using  the  vehi¬ 
cle’s  onboard  keyboard.  They  may 
also  program  AGVs  remotely,  with¬ 
out  leaving  their  clamp  trucks. 

Adaptability  of  AGVs  to  changing 
needs  is  of  great  importance. 

“Once  you’ve  put  in  a  standard 
conveyor  system,  you’re  fixed  at 
whatever  destinations  and  loading 
points  that  you  literally  cast  the  con¬ 
crete  for,”  Atkins  explained. 
“Whereas  with  the  AGV,  if  next 
week  .  .  .  our  operation  changes,  we 
can  merely  change  the  guidepath  to 
adapt  to  our  needs.  It’s  also  much 
simpler  to  maintain.” 

The  material  handling  system  at  the 
new  facility  enables  workers  to  move 
many  more  rolls  an  hour  than  at  the 
old  plant.  The  use  of  AGVs  in  the 
warehouse  eliminates  long,  repetitive 
runs  for  the  fork  trucks,  cutting  down 
on  “wear  and  tear.” 

“In  our  old  warehouse,”  noted 
Atkins,  “the  fork  trucks  were  con¬ 
stantly  in  motion.” 


He  added  that  damage  is  also 
reduced.  “The  less  you  handle  the 
paper,  the  less  damage  there  is.” 

When  newsprint  is  needed  for 
press,  clamp  trucks  load  rolls  onto 
AGVs.  The  AGVs  transport  the 
newsprint  to  an  automatic  unloading 
station  where  a  roller  conveyor  sends 
the  rolls  to  a  ramp  that  slopes  into  the 
laydown  area.  Rolls  then  move  to  a 
stripping  and  weighing  station  by  con¬ 
veyor.  Once  weighed,  the  rolls  are 
transported  by  a  gullwing  conveyor  to 
the  laydown  deck. 

The  laydown  deck  comprises  nine 
lanes  with  seven  rolls  stored  in  each 
lane.  A  programmable  logic  control¬ 
ler  allows  an  operator,  through  the 
use  of  pushbuttons,  to  release  the 
proper  roll  size  from  the  laydown 
deck  to  a  second  gullwing  conveyor. 
From  the  conveyor,  the  rolls  are  auto¬ 
matically  aligned  and  transferred  to  a 
Towveyor  towline  conveyor. 

The  Towveyor  services  two  10- 
unit,  six  color  deck  offset  presses. 
Newsprint  rolls  are  carried  from  the 
laydown  to  the  reel  room  on  standard 
carts.  Rolls  are  transferred  from  the 
carts  to  reels  stands,  located  on 
the  floor  above.  Each  reel  consumes 
approximately  V/i  rolls  per  hour. 

nuArc  celebrates 
its  40th  birthday 

The  nuArc  Company,  begun  as  a 
carbon-arc  printing  lamp  maker  in 
1948  and  known  for  development  of 
flip-top  platemakers,  is  observing  its 
40th  anniversary  as  a  graphic  arts 
equipment  supplier. 

The  company,  now  headquartered 
in  Niles,  Ill.,  also  manufactures  pro¬ 
cess  cameras  and  darkroom  equip¬ 
ment,  most  recently  offering  its  Sys¬ 
tems  631  Exposure  system  with 
Multi-Spectrum  Lamp. 

Boulter  joins 
Iris  Graphics 

Iris  Graphics  Inc.,  manufacturer  of 
direct  digital  color  proofing  systems 
for  the  graphic  arts,  prepress  and 
computer  graphics  industries,  named 
Stephen  R.  Boulter  national  sales 
representative  for  Iris  systems  end- 
users  throughout  the  continental  U . S . 

Moving  to  Iris  from  Bestinfo  Corp. , 
Boulter  was  previously  associated 
with  Xerox  and  Compugraphic. 
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TECHNICAL  BRIEFS 


Landmark  acquires 
controlling  interest 
in  weather  firm 

Landmark  Communications  Inc. 
has  acquired  a  controlling  interest  in 
Environmental  Satellite  Data  Inc., 
which  develops  and  sells  weather 
computer  systems  and  data  packages. 
ESD  distributes  satellite  images, 
color  radar  maps  and  information 
from  the  National  Weather  Service. 

It  supplies  users  with  its  own 
microcomputer-based  workstations 
to  process  meteorological  data,  gen¬ 
erate  local  databases  and  produce 
high-resolution  weather  graphics. 

In  addition  to  the  Weather  Chan¬ 
nel  and  several  local  broadcast  out¬ 
lets,  Norfolk,  Va. -based  Landmark 
publishes  two  local  and  seven  other 
dailies,  29  nondaily  newspapers  and 
more  than  100  other  publications. 

NAPP  calls  for 
contest  entries 

NAPP  System’s  “Best  in  the 
World”  newspaper  print  quality  com¬ 
petition  entrants  should  submit  two 
identical  black-and-white/process 
color  tearsheets  printed  between 
Dec.  1,  1987,  and  Feb.  29,  1988. 

The  contest  will  include  a  flexo¬ 
graphic  category  for  color/black-and- 
white  printing  with  NAPPflex.  Black- 
and-white  and  color  categories  are 
grouped  geographically,  then  subdi¬ 
vided  into  circulation  ranges.  There 
will  also  be  an  Advertising  Excellence 
Award  (three  winners)  for  print  qual¬ 
ity  with  process  color. 

Finalists  will  be  selected  in  April, 
with  judging  at  ANPA/TEC  in  Atlanta 
through  June  13,  and  winners 
announced  the  following  evening. 


DAR-MAR-INC. 

7501  Coarsey  Dr.,  Tampa,  FI.  33604 
(813-932-8888) 

FASTEST 
MOST  MODERN 
CORE  STRIPPER 
IN  THE  WORLD 

Good  Reasons  to  Buy 

1.  Saves  Money 

2.  Saves  Labor 

3.  Safe,  All  Electric 

4.  No  Sawing 


K-R’s  Presslink 
expands  into 
other  departments 

Knight-Ridder’s  PressLink  is 
expanding  into  other  departments  of 
the  company’s  newspapers  under 
Roger  Fidler,  graphics  and  newsroom 
technology  director  for  KRI  and  for- 
mulator  of  PressLink  and  its  graphics 
delivery  network  (marketed  by  Tri¬ 
bune  Media  Services). 

Besides  “beefing  up”  the  network. 


said  Fidler,  it  will  soon  acquire  a  day- 
to-day  director. 

Anticipated  areas  of  expansion 
include  advertising,  promotion, 
newspaper  design,  corporate  commu¬ 
nications  and  Newspapers  in  Educa¬ 
tion.  With  recently  centralized  pur¬ 
chasing,  KRI  seeks  to  use  PressLink 
for  a  system  of  online  ordering  and 
inventory  control.  The  expanded  ser¬ 
vices  may  be  offered  to  other 
publishers,  who  can  already  use 
PressLink  as  a  messaging  service  and 
“conduit  for  manipulable  files.” 


AND  THE  WUi  STREET 
JOURNAiySEATTLE  HAVE 
ONE  THING  IN  COMMON 

They  chose  ARTECH  to  solve  their 
hazardous  waste  disposal  problems. 


Waste  ink  and  solvents  create  environmental  liabUities 
that  can’t  be  tolerated  by  progressive  newspapers. 
That’s  why  these  papers  and  others  across  the  country 
such  as  liie  New  Haven  Register,  The  Dallas  Times 
Herald,  The  Salt  Lake  City  Tribune,  and  The  Wash¬ 
ington  Times  have  elected  to  recycle  waste  products 
using  high  efficiency  ARTECH  resource  recovery 
equipment. 

ARTECH  systems  can  recover  95%  to  99%  of  a^^^l^ 
ink  and  solvents  at  exceptional  purity  levels.  Each 
system  is  fiilly  automated,  with  automatic  shutdown 
for  fail-safe  operation.  And,  there  are  no  lengthy  clean¬ 
ups  or  messy  filters  to  dispose  of  or  replace. 

ARTECH  systems  generate  significant  cost  savings, 
while  dramatically  reducing  environmental  liabilities. 

Let  us  show  you  why  papers  from  Boston  to  Seattle 
have  chosen  ARl'ECH.  Arrange  a  no-obligation 
analysis  of  your  recycling  opportunities  today. 


ARTECH 


1221  E.  HOUSTON  •  BROKEN  ARROW'  (TULSA)  •  OK  74012  •  918-251-0880  •  1-800-633-2633 
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Post  pact 

(Continued  from  page  11) 
response. 

The  union  leaders  decided  to 
gamble.  They  went  up  to  see  Mur¬ 
doch  and  turned  down  his  offer. 
Instead,  they  made  a  counterproposal 
that  actually  called  for  a  modest 
increase. 

Murdoch  could  have  shut  down  the 
Post  then  and  there,  but  he  didn’t.  He 
agreed  to  listen  to  the  unions’  pro¬ 
posal  and  confer  with  Kalikow. 

Murdoch  also  accepted  the  unions’ 
appeal  that  he  wait  until  Monday, 
Feb.  22,  when  Kalikow’s  right  to 
withdraw  from  the  sale  expired, 
before  deciding  to  close  the  newspa¬ 
per. 

In  the  early  evening  he  informed 
the  press  corps  at  the  Hyatt  that  the 
Post  would  publish  its  Saturday  edi¬ 
tion. 


In  charge 

(Continued  from  page  13) 


A  board  of  directors  for  UPI  is  to  be 
selected  soon. 

Financial  News  Network  —  Brian 
and  Steinle  —  were  among  three 
finalists  considered  as  potential  buy- 

Commercial  tv  ads 
up  4.2%  in  1987 

Commercial  television 
advertising  —  local,  national  and 
regional  spot,  network  and  national 
syndication  —  totaled  $23.2  billion  in 
1987,  an  increase  of  4.2%  over  1986’s 
$22.3  billion,  according  to  the  Televi¬ 
sion  Bureau  of  Advertising. 

Local  television  advertising  was  up 
4.9%  in  1987  to  $6,835  billion  from 
$6,514  a  year  earlier.  In  the  fourth 
quarter,  the  local  increase  was  3.5% 
with  retail  advertiser  investments  of 
$1,998  billion,  compared  with  $1,930 
billion  in  the  fourth  quarter  of  1986. 

National  and  regional  spot  tv 
advertising  increased  4.2%  to  $6,845 
billion  from  $6,570  billion  in  1986, 
while  in  the  fourth  quarter,  national 
spot  was  up  4.3%  to  $2,030  billion  in 
the  October/December  1986  months. 

Network  television  advertising 
rose  2.5%  to  $8,814  billion  in  1987 
from  $8.6  billion  in  1986.  In  the  fourth 
quarter  of  1987,  the  network  increase 
was  5.0%  to  $2.7  billion,  up  from 
$2,570  billion  in  1986. 


There  were  still  several  more  hours  single  market, 
of  hard  bargaining  ahead,  but  Mur-  The  FCC,  however,  granted  Mur¬ 
doch’s  announcement  of  a  Saturday  doch  a  waiver  that  gave  him  until 

paper  dispelled  the  tension.  March  6,  1988,  to  comply  with  the 

Just  before  1  a.m.  McDonald  and  rules. 

Murdoch  said  in  separate  announce-  In  late  December  1987  Congress 
ments  that  agreements  had  been  passed  the  Kennedy/Hollings  amend- 

reached  with  all  of  the  unions  except  ment  which  prohibited  the  FCC  from 

the  drivers,  who  are  not  part  of  the  granting  any  new  waivers  to  its  cross- 

Allied.  ownership  rules.  The  new  law  meant 

But  an  hour  later  Cronin  was  Murdoch  was  compelled  to  divest 

standing  with  McDonald  and  Mur-  either  the  Post  or  WNYW  when  his 

doch  at  the  press  conference  when  the  waiver  expired, 
tentative  deal  was  announced.  The  law  was  challenged  in  federal 

The  unions  must  hold  formal  ratifi-  appeals  court  in  Washington,  D.C., 

cation  votes,  but  the  contracts  are  but  by  January  the  Post’s  losses  had 

expected  to  be  approved  since  the  grown  to  the  point  that  Murdoch 

alternative  will  mean  a  shutdown.  decided  it  must  be  sold  no  matter 

Murdoch  was  required  to  sell  the  what  the  outcome  of  his  case. 

Post  as  a  result  of  his  acquisition  in  Murdoch  also  owns  a  Boston  tele- 
1985  of  six  television  stations  from  vision  station  as  well  as  the  Herald. 

Metromedia  Inc.,  including  Channel  5  His  waiver  there  expires  on  June  30, 

in  New  York  (since  renamed  and  Murdoch  has  said  that,  if  com- 

WNYW).  Federal  Communication  pelled  to  divest,  he  will  sell  the  station 

Commission  regulations  forbid  news-  and  keep  the  Herald,  which  is  mod- 

paper-broadcast  cross-ownership  in  a  estly  profitable. 

ers  of  UPI  before  a  decision  was  made  everyone  else  —  like  their  political 

to  sell  to  Vazquez  in  June  of  1986.  connections  —  but  nothing  that 

A  former  member  of  UPI  manage-  could  not  have  been  worked  out  if 

ment,  who  was  familiar  with  the  deci-  they  were  chosen,”  he  commented, 
sion-making  process  to  sell  to  Vaz-  “They  didn’t  come  up  with  the  deal 
quez,  said  there  was  nothing  in  a  [money]  in  time  and  Vazquez  was 

background  report  on  the  FNN  selected,”  he  said.  “After  Vazquez 

executives  that  would  have  disquali-  was  selected,  FNN  came  in  with  their 

fied  them  from  consideration  at  the  deal,  but  it  was  too  late.  We  didn’t 

time.  want  to  reverse  the  selection  [of  Vaz- 

“They  had  some  pros  and  cons  like  quez].” 


Providence  Journal  buys  back  stock 

The  Providence  (R.I.)  Journal  Co.  and  obtain  greater  current  yield  on 
has  bought  back  a  block  of  stock  from  trust  assets.  With  the  higher  yield,  the 
an  independent  charitable  trust  admi-  trust  can  pay  more  to  charities,  he 
nistered  by  Fleet  National  Bank  for  said. 

about  $33  million.  The  Journal  Company  publishes 

William  C.  Mutterberl,  vice  presi-  the  Providence  Journal-Bulletin  and 
dent  and  general  counsel  for  Fleet-  owns  commercial  and  cable  tv  sta- 
Norstar  Financial  Group,  said  trus-  tions,  cellular  telephone  networks 
tees  decided  to  sell  the  trust’s  8%  and  other  communications  properties 
holding  in  the  company  “to  liquefy  throughout  the  country, 
into  something  more  marketable”  —  AP 

New  fellowship  for  Canada  journalists 

A  new  award  for  Canadian  journal-  Foundation,  the  Toronto  Star  and  the 
ists  aimed  at  encouraging  fresh  and  family  of  Beland  Honderich,  the 
imaginative  proposals  on  contempo-  Star’s  present  publisher.  Full-time 
rary  social,  political  and  economic  Canadian  journalists  in  any  of  the 
issues  has  been  established.  print  or  broadcast  media,  either 

The  Atkinson  Fellowship  in  Public  English  or  French,  are  eligible  to 
Policy  is  designed  to  foster  the  tradi-  apply  for  the  fellowship, 
tion  of  liberal  journalism  in  Canada  Those  interested  may  write  to: 
fostered  by  the  late  Joseph  E.  Atkin-  Adele  Jushka,  secretary,  Atkinson 
son,  founder  of  the  Toronto  Star.  Fellowship  Committee,  One  Yonge 
The  fellowship,  worth  $60,000,  is  Street,  6th  Floor,  Toronto,  M5E  1P9; 
sponsored  by  the  Atkinson  Charitable  telephone:  (416)  869-4801. 
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Media  circus 

(Continued  from  page  16) 

Times  publisher  Page. 

“From  what  I’m  told  by  friends  of 
mine  at  that  paper,  the  present  owner 
spends  most  of  the  time  in  Boston 
because  his  wife  doesn’t  like  Chicago. 
My  wife  likes  Chicago  and  hates  Bos¬ 
ton.  And  they  tell  me  the  only  time  he 
comes  in  town  is  when  he  hears  that 
somebody  is  due  for  a  raise  —  so  he 
rushes  back  here  to  fire  him.’’ 

Royko  —  who  worked  for  nearly 
25  years  at  the  Sun-Times  and  the 
defunct  Chicago  Daily  News  —  said 
he  would  be  a  columnist  at  his  paper 
because  “1  think  a  newspaper  should 
have  columnists  who  write  for  more 
than  a  week  before  they’re  fired.” 

In  recent  weeks,  both  sports  col¬ 
umnist  Ron  Rapaport  and  general  col¬ 
umnist  Linda  Gorov  left  after  their 
columns  were  taken  away.  Gorov  was 
at  the  paper  about  a  year,  about  as 
long  as  columnist  Tom  Fitzpatrick, 
whom  she  replaced. 

Referring  to  the  group  of  investors 
who  bought  the  Sun-Times  in  a  highly 
leveraged  buyout,  Royko  said  he 
might  have  trouble  presenting  his 
offer. 

Scanner 

(Continued  from  page  34) 

feet  negative,”  Roy  commented. 
“There’s  always  something  you  can 
do  in  the  darkroom.” 

In  the  electronic  darkroom,  the 
qualities  of  white,  black,  midtone, 
highlight  and  shadow  can  be 
enhanced  or  decreased,  but  Roy 
anticipates  that  some  editors  and 
shooters  will  be  reluctant  to  surrender 
the  in-hand  print. 

"They  don’t  want  to  lose  control 
...  It  was  frightening  to  reporters  to 
put  their  copy  in  a  computer,  but  it  is 
just  as  trustworthy,  just  as  valuable  a 
tool.  It  will  just  take  communica¬ 
tion.” 

Roy  also  commended  the  “guys  in 
the  back  shop,”  whose  expertise  in 
the  capabilities  of  the  presses  is 
invaluable  in  determining  what  type 
of  video  image  will  translate  to  a 
quality  halftone. 

"1  don’t  think  it  will  eliminate 
printing.  Philosophically,  it  could,” 
Roy  asserted.  “Ideally,  we  will 
simply  be  able  to  improve  the  quality 
of  photographs  printed  in  the  paper. 
In  time,  photographers  can  spend 
more  time  being  newspeople,  news¬ 
gathering,  and  less  time  as  lab  techni¬ 
cians.” 


“The  guys  who  hold  that  juice  loan 
are  in  New  York,  and  Page  is  prob¬ 
ably  having  Boston  clam  chowder 
someplace,  so  it  might  be  hard  to  get 
them,”  he  said.  (A  juice  loan  is  Chi¬ 
cago  slang  for  a  loan  shark’s  loan.) 

Royko  left  the  Sun-Times  in  a 
highly  publicized  move  as  Rupert 
Murdoch  was  about  to  take  posses¬ 
sion  of  the  tabloid  in  1984. 

“When  I  left  there,  I  left  in  a  hurry. 
I  left  without  my  hot  plate,  and  they 
never  returned  it,”  he  complained. 

In  response,  the  Sun-Times  issued 
a  statement  echoing  something 
Royko  had  said  about  fish  and  Mur¬ 
doch  newspapers  right  before  Mur¬ 
doch  took  over  the  Sun-Times. 

“No  self-respecting  newspaper 
should  be  wrapped  in  a  Mike  Royko,” 
Sun-Times  spokesman  Michael  Soil 
said.  “We  figure  if  Mike  Royko  wants 
to  buy  a  paper  he  can  plunk  down  his 
quarter  just  like  everyone  else.” 

Another  prominent  Chicago  news¬ 
paper  columnist,  Irv  Kupcinet,  had 
his  own  suggestion  during  the 
brouhaha;  “Let  the  Cubs  stay  here 
and  move  the  Trib  to  the  suburbs.” 

Page  was  unavailable  for  comment. 

N.Y.  News  reaches 
pact  with  Liz  Smith 

The  New  York  Daily  News  and  gos¬ 
sip  columnist  Liz  Smith  have  reached 
an  agreement  that  will  keep  Smith’s 
column  in  the  newspaper  for  the  next 
three  years. 

The  column,  which  is  syndicated 
through  Tribune  Media  Services  Inc., 
appears  in  over  75  newspapers. 


PR  weekiy 

(Continued  from  page  22) 


“marginal  competition.  Nobody  is 
covering  the  general  PR  news  market. 
The  newsletters  all  have  their  special 
niches  but  there  is  no  direct  competi¬ 
tion  for  our  paper.” 

Paul  Holmes,  26-year-old  news  edi¬ 
tor  of  PR  Week  in  London,  is  the 
launch  editor  in  New  York.  He  will 
oversee  a  four-person  editorial  staff, 
as  well  as  correspondents  in  Washing¬ 
ton  and  Los  Angeles. 


(Kelly  is  a  free-lance  writer.) 

Price  hike 

Starting  April  4,  the  Chicago  Tri¬ 
bune  will  join  a  growing  list  of  big-city 
newspapers  you  can’t  buy  for  a  quar¬ 
ter. 

The  newspaper  said  its  daily  cover 
price  will  be  increased  from  250  to 
350. 

The  increase  is  the  first  since  1980 
when  the  cover  price  was  raised  from 
200  to  a  quarter.  The  Sunday  cover 
price  will  remain  $1.25. 

Tribune  executives  blamed  the 
increase  on  newsprint  prices  that 
have  increased  20%  in  the  last  18 
months.  They  also  noted  that  several 
Midwest  dailies,  including  the  Cham- 
paign-Urhana  (III.)  News-Gazette, 
the  Peoria  (III.)  Journal  Star,  the 
South  Bend  (Ind.)  Tribune  and  the 
Madison  (Wis.)  State  Journal  and 
Capital  Times  all  cost  350. 


Is  Photography 
your  bag? 


E&P  will  have  a 
special  feature  on 
Photography  in  the 
Newspaper  Industry 
with  the  November  5th 


Plan  now  on  being  there! 


issue! 
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Sears 

(Continued  from  page  18) 


tising  service,  which  outlines  the  com¬ 
pany’s  recommended  ad  programs;  na¬ 
tionally  produced  preprints  and 
mailers;  radio  and  tv  scripts;  national 
tv,  radio  and  magazine  ads  to  support 
key  item  or  event  promotions;  and 
training  and  support  in  media  selec¬ 
tion  and  advertising  operations. 

“As  stated  earlier,  newspapers  are 
Sears’  dominant  retail  advertising 
medium,’’  Byrne  commented.  “Since 
1978,  Sears’  expenditures  for  adver¬ 
tisements  appearing  in  newspapers 
grew  from  $280  million  to  well  over 
$500  million  in  1987,  nearly  doubling 
in  the  decade. 


[newspapers]? 

“That  will  depend  on  your  ability  to 
help  us  bring  to  bear  a  greater  mea¬ 
sure  of  market  and  customer-driven 
information  to  aid  us  in  deciding  how 
best  to  use  newspapers,’’  Byrne  said. 
“It  will  also  require  newspapers  to 
advance  technologically  and  your 
willingness  to  fully  exploit  informa¬ 
tion  and  technology  to  effect  more 
targeted  distribution.  Costs  versus 
results  will  become  an  ever-increas¬ 
ing  factor  in  utilizing  specific  media. 

“ZIP  code  information  is  one  such 
information  need,’’  he  added.  “ZIP 
circulation  is  too  broad  for  metropoli¬ 
tan  newspapers.  Yet,  until  we  can  get 
more  newspapers  to  prove  audited 
circulation  by  ZIP  code,  newspapers 
are  not  ready  for  the  next  step  in 
better  defining  newspaper  circulation 


Cora  noted  that  in  1987  newspapers  distributed 
over  six  biiiion  Sears  inserts  —  over  100  miiiion  per 
week  and  up  to  150  miiiion  per  week  during  key 
promotions. 


“Sears’  reliance  on  print  advertis¬ 
ing  also  increased  during  that  period. 
In  1978,  63%  of  Sears’  total  retail 
advertising,  excluding  catalog,  was 
spent  on  newspaper-related  print 
advertising.  In  1987,  that  figure  was 
over  77%. 

“While  newspapers’  share  of  total 
Sears  advertising  grew  in  the  decade, 
retail  direct  mail  grew  at  an  even 
faster  rate,  from  2%  in  1978  to  1 1%  of 
the  total  advertising  in  1987,”  Byrne 
said. 

“Although  newspaper  advertis¬ 
ing’s  share  of  Sears’  total  retail  adver¬ 
tising  increased  from  1978  through 
1987,  its  share  of  locally  placed  print 
media  has  declined,”  he  added,  com¬ 
menting  that  “97%  of  locally  placed 
media  was  in  preprints  or  ROP  in 
1978;  87%  in  1987.  During  that  same 
period,  direct  mail  increased  from  3% 
to  13%  of  locally  placed  print  media.” 

Byrne  further  noted  that  “in  1978, 
43%  of  Sears’  local  print  dollars  were 
for  ROP,  54%  for  preprints;  in  1987, 
15%  was  for  ROP,  72%  for  pre¬ 
prints.” 

He  said  that  “preprints  are  Sears’ 
most  important  advertising  vehicles” 
and  “how  they  will  be  distributed 
must  change,”  which  will  include 
greater  targeting  efforts. 

“Targeting  in  newspapers  is  geo¬ 
graphic.  With  direct  mail,  targeting 
can  be  geographic  or  demographic, 
down  to  the  individual,”  he  asserted. 
“How  will  the  need  to  target  affect 
how  Sears  does  business  with  you 


for  the  advertiser. 

“Sears  first  asked  for  ZIP  code 
circulation  just  about  15  years  ago,” 
Byrne  commented.  “Ideally,  by  this 
time,  we  should  have  it  for  all  papers, 
on  tape,  and  with  the  ability  to  marry 
the  circulation  data,  via  computer, 
with  our  marketing  and  sales  informa¬ 
tion.” 

Further,  he  said,  while  newspapers 
have  made  great  strides  in  both  black- 
and-white  and  color  quality,  the  qual¬ 
ity  demanded  by  customers  today  is 
better  achieved  through  preprints  or 
mailers. 


“One  area  that  needs  attention  at 
least  at  the  national  level  is  standard¬ 
ized  reporting  of  competitive  activity 
in  newspapers,”  Byrne  commented. 
“If  an  advertiser  wants  to  measure 
trends  and  levels  of  activity  by  key 
competitors,  he  must  either  contact 
individual  newspapers  and  consoli¬ 
date  the  information,  a  very  labori¬ 
ous,  time-consuming  process  for  both 
the  newspaper  and  the  advertiser,  or 
resort  to  a  third  party  source  at  [an] 
astronomical  cost.  This  information 
void  can  only  be  resolved  by  a  central 
competitive  data  source  like  those 
available  to  users  of  electronic  and 
magazine  media. 

“Market  facts,  like  population, 
sales,  growth  patterns,  etc.,  are  inter¬ 
esting  and  of  value  to  individuals 
planning  store  locations,  but  of  less 
value  to  the  Sears  region  in  determin¬ 
ing  how  to  use  your  newspaper.  More 
often  than  not,  they  will  have  com¬ 
prehensive,  Sears-related  market  sta¬ 
tistics  that  are  far  more  meaningful 
than  less  specifically  oriented  data 
used  in  general  presentations.  What 
they  need  most  are  facts  about  your 
newspaper,”  Byrne  said. 

Skip  Westerhold,  Sears  manager/ 
field  advertising  sales  and  media 
plans,  explained  that  SNAP,  Sears 
Newspaper  Analysis  Program,  “is  a 
comprehensive  evaluation  of  newspa¬ 
per  penetration  and  cost  versus 
sales,”  provided  by  the  field  media 
services  staff  headquartered  in  Chi¬ 
cago. 

“Our  responsibility  to  each  region 
is  to  provide  it  with  an  in-depth  evalu¬ 
ation  of  current  distribution  and 
actionable  recommendations  to 
improve  circulation  cost  effective¬ 
ness,”  Westerhold  explained.  “In 
addition,  preprint  insertion  costs. 


“Since  1978,  Sears’  expenditures  for  advertisements 
appearing  in  newspapers  grew  from  $280  miiiion  to 
weii  over  $500  miiiion  in  1987,  nearly  doubiing  in  the 
decade.” 


“Doing  business  with  newspapers 
has  also  become  more  difficult  for 
Sears  regions  for  several  reasons,”  he 
continued.  “First,  Sears  has  consoli¬ 
dated  regions  so  that,  today,  a  single 
region  may  advertise  in  as  many  as  50 
or  more  newspapers,  and  as  many  as 
three  times  per  week.  Secondly, 
while  progress  has  been  made  by  the 
newspaper  industry  in  standardizing 
contracts,  rate  cards  and  invoicing 
procedures  through  your  FOA 
[Future  of  Advertising]  projects,  the 
movement  has  been  too  slow. 


ROP  costs  and  contract  terms  are 
evaluated.  When  appropriate,  direct 
involvement  in  contract  and  rate 
negotiations  are  part  of  the  SNAP 
team  service.” 

What  the  SNAP  analysis  needs 
from  newspapers  is;  audited  circula¬ 
tion  by  ZIP  code  in  a  computerized 
format;  circulation  broken  down  by 
home  delivery  and  street  sales  by  ZIP 
code;  the  ability  to  tailor  or  reduce 
preprint  distribution  in  out-of-rnarket 
areas  with  high  duplication;  the  abil¬ 
ity  to  implement  merge/purges  of  sub- 
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scriber  files  with  Sears  credit  cus¬ 
tomer  files  to  reach  customers  who 
are  non-subscribers;  and  the  ability  to 
implement  selective  TMC  programs. 

Newspapers’  response  “in  provid¬ 
ing  the  needed  circulation  and  infor¬ 
mation  by  ZIP  code  has  been  gratify¬ 
ing,”  Westerhold  commented.  “The 
changes  made  in  markets  because  of 
SNAP  have  not  always  resulted  in 
reducing  quantities  and  especially 
revenue.  In  fact,  dollars  saved  by 
eliminating  questionable  circulation 
were  quickly  put  back  into  additional 
targeted  circulation,  additional  pre¬ 
prints,  and,  yes,  ROP  advertising.” 

Dale  Buchtel,  also  a  Sears  man- 
ager/field  advertising  and  media 
plans,  explained  that  “We  have  and 
will  continue  to  look  very  closely  at 
the  productivity  and  sales  return  ver¬ 
sus  cost  of  all  media. 

“Those  newspapers  whose  current 
rates  are  higher  than  region  or  com¬ 
pany  averages,  or  who  have  rate 
structures  that  result  in  an  inordi¬ 
nately  high  cost,  will  be  closely 
examined.  We  can  no  longer  afford  to 
pay  unattractive  rates  for  mass  cover¬ 
age  that  results  in  an  unacceptable 
advertising  cost  to  sales  return,” 
Buchtel  noted. 

“One  of  the  biggest  priorities  for 
advertisers  who  have  centralized 
decision  making  and  deal  with  multi¬ 
ple  newspapers  is  the  standardization 
of  retail  rate  cards. 

“Current  rate  structures  present  a 
major  obstacle  for  advertisers  like 
Sears,”  he  continued.  “Imagine  the 
bookkeeping  nightmare  for  advertis¬ 
ers  using  40,  50  or  more  newspapers 
and  no  two  rate  structures  are  alike. 

“There  seems  to  be  as  many  con¬ 
tract  and  rate  variances  as  there  are 
newspapers,”  Buchtel  said.  “There 
are  newspapers  whose  rates  vary  by 


Quebecor  Inc. 
profit  up 

Quebecor  Inc.  reported  a  first  quar¬ 
ter  profit  of  $8.9  million,  or  480  a 
share  (all  Canadian),  a  jump  of  68% 
from  the  $5.3  million  or  300  a  share 
(also  Canadian)  reported  a  year  ear¬ 
lier. 

Revenues  for  the  diversified  Mon¬ 
treal-based  publishing  company  in  the 
three  months  ended  Dec.  31  soared  to 
$316.7  million  from  $134  million 
(Canadian). 

The  company  said  the  revenue 
boost  resulted  from  its  purchase  last 
year  of  a  stake  in  Donohue  Inc.,  as 
well  as  the  acquisition  of  printing 
plants  in  the  United  States. 


month  based  on  often  obscure  fac¬ 
tors.  Happily,  there  are  a  few  progres¬ 
sive  newspapers  who  simply  say  so 
much  per  thousand  for  any  size  piece, 
any  day,  any  quantity,  including 
TMC.  They  are  very  easy  to  under¬ 
stand  and  to  use. 

“Initial  indications  for  1988  pre¬ 
print  rate  increases  range  from  no 
increase  to  over  20%,”  he  continued. 
“Among  the  reasons  given  for  the 
increases  is  the  increased  cost  of 
newsprint.  Please  remember,  it  is  the 
advertiser  who  absorbs  the  cost  of 
paper  for  a  preprint,  not  the  newspa¬ 
per.” 

Buchtel  further  noted  that, 
although  postal  rates  are  expected  to 
go  up  in  1988,  “mail  will  still  remain  a 
significant  competitor,  due  to  its  abil¬ 
ity  to  target  demographically  by  ZIP, 
carrier  route,  etc.” 

He  also  told  the  group  that  in  addi¬ 
tion  to  mail.  Sears  is  “now  taking  a 
closer  look  at  suburban  newspapers, 
shoppers  and  weeklies,  and  [is]  cur¬ 
rently  analyzing  their  cost  and  cover¬ 
age  as  part  of  every  SNAP  analysis. 

“Frankly,  we  feel  that  they  offer  a 
viable  alternative  in  some  markets. 
They  offer  smaller  circulation  clus¬ 
ters  that  are  more  manageable  from 
an  advertiser’s  standpoint;  more 
often  than  not,  these  papers  also  offer 
lower  unit  costs,”  he  commented. 

Buchtel  traced  the  initial  loss  of 
ROP  share  to  cost. 

“ROP  rates,  due  partly  to  our 
decrease  in  usage,  but  primarily  to  a 
succession  of  high  single-  or  double¬ 
digit  annual  rate  increases,  have  risen 
132%  in  the  past  nine  years,”  he  said. 

While  ROP  has  such  advantages 


over  preprints  as  shorter  lead  time, 
the  ability  to  tailor  space  and  the  abil¬ 
ity  to  time  and  position  an  ad  without 
jeopardizing  the  timing  of  a  larger  pro¬ 
motion,  ROP  also  has  its  disadvan¬ 
tages  relative  to  preprints,  such  as 
lack  of  quality  and  color  and  paper, 
inability  to  tailor  distribution,  place¬ 
ment  difficulties  for  multimarket 
advertisers  and  cost,  he  said. 

“Blockbusters  or  multiple  pages,  in 
a  week  or  on  a  day,  are  not  the 
answer,”  he  continued.  “While  we 
may  be  willing  to  commit  to  a  speci¬ 
fied  number  of  equivalent  ROP  pages 
within  a  given  time  frame,  we  want 
the  flexibility  to  use  none,  part  pages 
or  multipages  positioned  within  your 
newspaper  in  sections  that  suit  our 
merchandise  needs. 

“We  do  not  want  ROP  contracts 
that  force  a  specified  number  of  pages 
in  a  week  or  on  a  single  day.  While  we 
will  still  continue  to  run  as  many  pre¬ 
prints  and  mailers,  more  attractive 
ROP  costs  would  allow  us  to  use  ROP 
for  those  promotions  where  its 
strengths  can  be  utilized,”  Buchtel 
explained. 

“If  newspapers  want  more  ROP 
linage,  we  need  to  find  a  way,  working 
together,  to  reduce  ROP  costs  with¬ 
out  adversely  impacting  the  cost  of 
preprints. 

“Preprints  are,  and  will  continue  to 
be.  Sears’  dominant  print  advertising 
medium,”  he  maintained,  noting, 
“Whatever  challenges  we  face  in  the 
future,  we  will  work  them  out 
together,  as  we  have  in  the  past,  to 
continue  to  do  business  with  one 
another.” 


Do  Personal  Computers 
turn  you  on? 

E&P  will  have  a  special  feature  on  PCs  in  the 

Newspaper  Inidustry 
with  the  Sept.  3 nd 
issue! 


Plan  now 
on  being  there! 
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An  eventful  1988  for  ‘Hagar’  cartoonist 

Dik  Browne  discusses  the  recent  charity  event  in  honor  of  his  late 
wife  and  the  15th  anniversary  of  his  popular  Viking  comic  strip 


By  David  Astor 

Nineteen-eighty-eight  has  been 
quite  a  year  for  Dik  Browne.  This 
month,  his  “Hagar  the  Horrible” 
comic  turned  I5.  And  last  month,  a 
three-day  event  raised  over  $5(),(K)0 
for  the  Joan  Browne  Critical  Care* 
Fund  at  Florida’s  Sarasota  Memorial 
Hospital  (SMH). 

The  fund  is  named  after  the  car¬ 
toonist’s  late  wife,  who  almost  died  in 
I983  from  lung  disease.  But  SMH’s 
critical  care  efforts  saved  her  life  on 
several  occasions,  and  Joan  ended  up 
living  until  1986. 

“During  those  three  years,  she  saw 
grandchildren  born  and  people 
married  .  .  .  ,”  said  Browne.  “She 
had  a  lot  of  fun.” 

After  Joan  died,  her  SMH  physi¬ 
cian  Dr.  Bruce  Fleegler  started  a 
foundation  in  her  name.  Cartoonists 
and  others  made  unsolicited  dona¬ 
tions,  and  what  is  now  called  the  Joan 
Browne  Critical  Care  Fund  has  well 
over  $100,000  in  tow. 

This  includes  the  $50, 000-plus 
raised  during  the  January  14-16  Joan 
Browne  Cartoon  Classic  in  Sarasota. 
About  25  cartoonists  took  part  in  the 
charity  benefit,  which  included  a  din¬ 
ner  dance,  golf  tournament,  and  auc¬ 
tion  of  comic  originals. 

“It  was  great,”  said  Browne,  who 
is  extremely  popular  among  his  peers. 
“The  cartoonists  all  had  a  good  time. 
There  was  laughter  from  the  minute 
they  hit  town  until  the  minute  they 
left.” 

And  he  reported  that  Sarasota  gave 
the  cartoonists  a  celebrity  reception. 
“People  were  stopping  them  on  the 
street,”  said  Browne.  “And  they 
were  all  over  the  papers  and  tv.” 

Those  attending  included  Tom 


Dik  Browne  and  Hagar. 


Armstrong  (“Marvin”),  Jim  Davis 
(“Garfield”),  Stan  Drake  (“Blondie” 
artist),  Johnny  Hart  (“B.C.”/ 
“Wizard  of  Id”),  Fred  Lasswell 
(“Barney  Google  and  Snuffy 
Smith”),  Lynn  Johnston  (“For  Better 
or  For  Worse”),  Mike  Peters 
(“Mother  Goose  and  Grimm”/edito- 
rial  cartoons),  Mort  Walker  (“Beetle 
Bailey”/“Hi  and  Lois”),  and  Dean 
Young  (“Blondie”  writer),  to  name  a 
few. 

Browne  said  he  was  grateful  to  his 
fellow  cartoonists,  executives  at 
“Hagar”  distributor  King  Features 
Syndicate,  and  everyone  else  who 
attended  the  event,  helped  organize 
it,  and/or  contributed  money  to  the 
Joan  Browne  fund.  Many  cartoonists, 
Browne  noted,  are  extremely  gener¬ 
ous  with  their  money  and  time. 
“They’re  wonderful,”  he  declared. 

And  Browne,  who  spoke  of  his  late 
wife  in  glowing  terms,  said  Joan 
would  have  approved  of  being 


remembered  with  a  medical  fund 
rather  than  a  marble  monument. 

It  was  a  need  for  medical  funds 
which  led  Browne  to  create  “Hagar 
the  Horrible”  over  15  years  ago.  Sev¬ 
eral  members  of  Dik’s  and  Joan’s 
families  died  or  got  very  sick  during  a 
one-year  period,  and  Browne’s 
income  as  the  artist  for  “Hi  and  Lois” 
wasn’t  quite  enough  to  cover  the  bills. 
The  cartoonist  figured  that  a  new 
comic  attracting  about  100  newspaper 
clients  would  do  the  trick. 

So  Browne  went  down  to  his  cellar 
and  emerged  four  hours  later  with  the 
idea  for  “Hagar.”  And  the  comic  did 
indeed  interest  100  papers  —  and  100 
more  —  by  the  time  it  bowed  in 
February  1973.  Then  the  subscriber 
list  tripled  to  600  in  1975  and  passed 
1,000  in  late  1978.  “Hagar”  now 
appears  in  about  1,700  papers  in  58 
countries,  according  to  King. 

Browne  is  not  quite  sure  why  the 
strip  became  so  successful.  He  did 
note  that  Hagar’ s  appearance  makes 
him  quite  visible  on  a  comics  page  and 
that  many  male  readers  seem  to  iden¬ 
tify  with  the  cartoon  Viking.  “But  he’s 
not  an  ‘everyman’  character,” 
emphasized  Browne.  “Every  man 
doesn’t  have  a  potbelly  and  beard, 
and  every  man  doesn’t  loot  England 
for  a  living!” 

And  the  cartoonist  said  Hagar  is  not 
Dik  Browne,  although  the  two  do 
have  some  things  in  common.  “We’re 
both  noticeably  lacking  in  kempt,”  he 
observed  with  a  laugh.  “And  we’re 
both  a  little  mystified  by  the  world 
around  us.” 

One  major  difference  between 
Hagar  and  Browne  is  ethnicity.  The 
comical  Viking  is  Norwegian  while 
Browne  is  Irish-American.  But  the 
cartoonist  did  have  a  Scandinavian 
aunt  who  told  him  stories  about  how 
the  Vikings  were  good  missionaries 
and  businessmen.  “She  filtered  out 
all  the  business  of  sacking  and  loot¬ 
ing,”  Browne  noted  wryly. 

Hagar  —  who  will  star  in  a  televi¬ 
sion  special  in  the  not-too-distant 
future  —  still  does  his  share  of  sacking 
and  looting.  And,  on  the  whole,  the 
1988  Hagar  remains  similar  to  the 
1973  version.  But  Browne  said  there 
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have  been  some  changes  over  the 
years.  The  cartoon  Viking  has  a  less 
threatening  look,  as  illustrated  by  the 
fact  that  the  horns  on  Hagar’s  helmet 
are  not  as  pointy  as  they  used  to  be. 
And  Hagar  doesn’t  act  quite  as  bar¬ 
baric  —  his  drinking  binges,  for 
instance,  have  been  toned  down. 

“Alcoholism  is  a  [serious  societal] 
problem,”  said  Browne.  “But  you 
can’t  have  a  teetotaling  Viking.  He 
wouldn’t  be  a  barbarian  anymore!” 

In  general,  Browne  said  he  is  more 
conscious  than  he  used  to  be  of  not 
offending  readers.  “No  joke  is  worth 
hurting  people’s  feelings,”  the  car¬ 
toonist  commented. 

Another  change  for  Browne  since 
1973  has  been  in  his  eyesight.  His 
vision  was  very  poor  during  the  com¬ 
ic’s  earlier  days,  but  an  operation  sev¬ 
eral  years  ago  significantly  improved 
things. 

The  70-year-old  Browne  draws 
“Hagar”  and  shares  the  gag-writing 
with  his  son  Christopher.  Another 
son.  Bob,  does  the  art  for  the  daily 
“Hi  and  Lois”  while  Dik  handles  the 
Sunday  drawing. 

“I  still  like  to  draw  better  than  any¬ 
thing,”  said  Browne,  who  also  has  a 
daughter  named  Sally. 

Drawing  is  what  Browne  has  done 
for  virtually  his  entire  career.  He 


WPWG  will  handle  ‘Washingtoon’ 


“Washingtoon,”  the  weekly  car¬ 
toon  by  Mark  Alan  Stamaty,  will  be 
syndicated  by  the  Washington  Post 
Writers  Group  beginning  March  14. 
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USA. 


The  cover  of  a  1986  Stamaty  collection 
from  Prentice  Hall  Press. 

studied  briefly  at  Cooper  Union  — 
leaving  when  his  money  ran  out  — 
and  soon  became  an  artist  for  the  old 
New  York  Journal  and  Newsweek. 
After  marrying  Joan  (who  worked  for 
the  New  York  Daily  News)  in  1942, 
Browne  served  in  the  U.S.  Army. 

In  1946,  Browne  joined  the  firm  of 
Johnstone  and  Cushing,  where  he 
designed  the  Chiquita  Banana  and 


The  multipanel  cartoon  — 
described  by  Sen.  Albert  Gore  Jr.  (D- 
Tenn.)  as  “probably  the  most 
inspired  satire  of  the  Reagan  era”  — 
began  in  the  Village  Voice  and 
Washington  Post  in  1981.  It  also 
appears  in  the  Boston  Globe,  Phila¬ 
delphia  Inquirer,  San  Francisco 
Examiner,  and  about  20  other  news¬ 
papers. 

Stamaty’s  cartoon  features  real 
Washington,  D.C.,  players  like  Presi¬ 
dent  Reagan  as  well  as  fictitious  ones 
like  Congressman  Bob  Forehead, 
head  of  the  “JFK  Look-Alike  Cau¬ 
cus.” 

Stamaty  (profiled  in  E&P,  August 
22,  1987)  is  a  40-year-old  resident  of 
New  York  City. 


redesigned  the  Campbell  Soup  Kids. 
He  left  the  ad  agency  in  1954  after 
teaming  up  with  “Hi  and  Lois”  cre¬ 
ator/writer  Mort  Walker  (see  E&P, 
December  8,  1984). 

Browne  —  who  also  did  the  “Tracy 
Twins”  cartoon  in  Boys  Life  maga¬ 
zine  —  won  the  National  Cartoonists 
Society’s  Reuben  Award  as  “Out- 
(Continued  on  page  44) 
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Book  yourself  for  professional  illustrations  ready  in  a  snap. 
Actually,  in  a  couple  of  snips  of  the  scissors. 

During  the  next  year,  we'll  be  introducing  Cut-it  Out  Art 
supplements.  Five  great  books  of  clip  art  to  cut  short  your 
graphic  preparation  time. 

We’ll  be  offering  two  food  books  and  one  each  for  travel. 


entertainment  and  movies,  and  health  and  fitness.  Each  book 
will  deliver  50  to  75  black-and-white  line-art  camera-ready 
illustrations  to  help  you  out  in  a  hurry  and  at  a  fraction  of  an 
illustrator's  fee. 

Our  first  Cut-it  Out  Art  food  supplement  is  ready  right  now. 
So  call  800-445-4555*  to  order  clip  art  that's  a  cut  above. 


Post  Office  Box  190  •  San  Diego,  CA  92112 

*Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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(Continued  from  page  43) 
standing  Cartoonist  of  the  Year”  for 
“Hi  and  Lois”  in  1962  and  “Hagar” 
in  1973. 

When  Browne  is  not  cartooning, 
the  past  NCS  president’s  hobbies 
include  playing  chess  and  collecting 
books  about  the  history  of  New  York 
City. 

Richard  Arthur  Allan  Browne  was 
born  and  raised  in  N.Y.C.,  and  later 
became  a  Connecticut  resident  for 
over  three  decades  before  moving  to 
Sarasota  in  1980. 

How  did  Browne  get  the  first  name 
“Dik”?  The  cartoonist  said  he  began 
using  that  spelling  many  years  ago 
because  of  “juvenile  pretensions.” 
But  Browne  noted  that  he’s  not  the 
only  comic  creator  with  an  unusual 
first  name  —  pointing  to  “Family  Cir¬ 
cus”  cartoonist  Bil  Keane  of  King. 

Quoting  a  Keane  one-liner,  Browne 
reported:  “He  sends  me  a  ‘c’  for 
Christmas  each  year,  and  I  send  him 
an  M’!” 

King  Features  sent  Browne  15  bot¬ 
tles  of  very  expensive  champagne  to 
mark  the  recent  “Hagar”  anniver¬ 
sary,  and  the  cartoonist  appreciated 
the  gift.  But  he  and  his  family  cele¬ 
brated  the  15th  anniversary  of 
“Hagar”  in  a  low-key  fashion  — 
ordering  Chinese  takeout  food. 
Browne  recalled  that  the  10th 
anniversary  “Hagar”  party  in  New 
York  City  was  a  much  more  public 
affair,  and  he  especially  savors  the 
memory  of  seeing  everyone  in  the 
large  crowd  wearing  Viking  helmets. 

Robertson  columns 

Self-syndicated  columnist  Michael 
J.  McManus  appeared  on  ABC’s 
Nightline  this  month  to  talk  about 
how  Pat  Robertson  used  $8.45  million 
in  Christian  Broadcasting  Network 
money  to  help  launch  his  presidential 
campaign.  Tax-exempt  organizations 
such  as  CBN  are  not  supposed  to 
make  contributions  to  federal  election 
efforts. 

McManus  broke  the  story  in  his 
“Ethics  and  Religion”  column  last 
fall,  and  also  discussed  the  issue  in  his 
“Solutions”  column.  McManus 
wrote  that  “Robertson’s  tactics  were 
clearly  unethical.” 

The  columns  —  also  mentioned  in  a 
January  1 1  Time  magazine  piece  and 
other  media  stories  —  did  not  please 
the  Robertson  camp.  A  press  spokes¬ 
person  for  the  Republican  candidate 
threatened  to  sue  all  of  McManus’ 
newspaper  clients  if  he  wrote  more 
columns  on  the  matter  —  unless 
McManus  told  his  papers  to  contact 


John  C.  Brewer 


Nineteen-year  Associated  Press 
veteran  John  C.  Brewer  has  been 
named  executive  editor  of  the  New 
York  Times  News  Service  (NYTNS), 
effective  March  1. 

He  replaces  H.W.  Thornberry,  62, 
who  is  taking  early  retirement  to 
return  to  his  native  Ireland. 

Brewer,  40,  had  been  working  since 
1986  as  a  general  executive  in  AP’s 
newspaper  membership  department 


A  huge  total  of  210,336  readers 
responded  to  the  “Dear  Abby”  query 
about  whether  they  had  ever  cheated 
on  their  mates. 

Abigail  Van  Buren  reported  in  her 
February  23  column  that  85%  of  the 
149,786  female  respondents  and  74% 
of  the  60,550  male  respondents  said 
they  had  been  faithful. 

The  famous  Kinsey  studies  and 
other  past  surveys  showed  a  higher 

CBN’s  accountant  for  “the  other  side 
of  the  story.”  Papers  that  did  call  the 
accountant  got  a  “no  comment.” 

McManus  (profiled  in  E&P,  March 
19,  1983)  is  based  at  9500  Michaels 
Court,  Bethesda,  Md.  20817. 

Winning  Copley  trio 


Copley  News  Service  editorial  car¬ 
toonists  finished  one,  two,  and  three 


auMWiwNsiaM. 

The  winning  cartoon. 


H.W.  Thornberry 


in  New  York.  Previously,  Brewer 
was  AP  bureau  chief  in  Los  Angeles 
and  Seattle  (where  he  was  named 
bureau  chief  of  the  year  in  1980),  and 
an  editor  and  reporter  for  nine  years. 

Born  in  Cincinnati,  Brewer  has  a 
B.S.  in  communication  arts  from  Cali¬ 
fornia  State  Polytechnic  University. 

Thornberry  came  to  the  NYTNS  in 
1974  after  27  years  with  United  Press 
International. 


percentage  of  people  having  extra¬ 
marital  affairs. 

Van  Buren,  who  is  with  Universal 
Press  Syndicate,  posed  the  fidelity 
question  last  June.  Preliminary 
results  and  reader  comments  were 
featured  in  E&P,  July  1 1,  1987. 

In  other  “Abby”  news,  the  Beverly 
Hills  Chamber  of  Commerce 
announced  that  Van  Buren  has  been 
selected  as  the  1988  Beverly  Hills 
Citizen  of  (he  Year. 


earlier  this  month  in  the  1987  Califor¬ 
nia  Newspaper  Publishers  Associa¬ 
tion  cartoonist  awards. 

First  was  J.D.  Crowe  of  the  San 
Diego  Tribune,  second  was  Steve 
Kelley  of  the  San  Diego  Union,  and 
third  was  Scott  Willis  of  the  San  Jose 
Mercury  News. 

New  museum  locale 

The  Cartoon  Art  Museum  now  has 
a  permanent  gallery  space  at  665 
Third  St.,  San  Francisco,  Calif. 
94107. 

The  building  will  house  CAM’s  per¬ 
manent  collection  as  well  as  a  library, 
archives,  office,  and  retail  store.  The 
museum  (see  E&P,  October  12,  1985 
and  April  18,  1987)  will  also  hold  lec¬ 
tures,  classes,  and  special  events  at 
the  building. 


NYTNS  appoints  new  exec  editor 


‘Abby’  poii  draws  huge  response 
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Use  this  handy  order  form  to  order: 
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1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1987) 
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have  appointed  15  experts  to  review 
all  aspects  of  UPI  and  to  help  form  a 
business  plan. 

No  market  studies  had  been  done, 
Steinle  said,  adding  that  a  business 
plan  was  “key”  to  raising  money  and 
marketing  was  critical  to  UPl’s  suc¬ 
cess. 

New  management  emphasized  the 
“synergy”  between  DPI  and  their 
other  firms,  including  FNN  and  Data 
Broadcasting  Corp.  and  said  oppor¬ 
tunities  would  be  explored  in  data¬ 
base  marketing  and  communications 
services. 

Brian  said  the  investment  group 
was  prepared  to  finance  operating 
losses  estimated  at  over  $1  million  a 
month. 

At  a  meeting  of  Guild  and  WNW 
officials,  the  union  asked  to  see  the 
agreement  “purporting”  to  transfer 
operational  control  of  UPI,  a  Guild 
spokesman  said,  alluding  to  questions 
about  the  agreement’s  conformance 
to  the  union’s  first-refusal  rights. 

Union  demands 

The  Guild,  which  was  instrumental 
in  Vazquez’  acquisition  of  UPI,  told 
new  managers  its  workers  were 
“unsettled”  from  constant  turmoil 
and  wanted  “constructive”  manage¬ 
ment  relations. 


“Our  membership  has  been 
through  a  very  difficult  period,”  a 
Guild  lawyer  told  Steinle.  “It  will  be  a 
nightmare  if  either  of  us  decides  to  do 
battle.” 

The  union,  which  has  been  working 
for  almost  a  year  without  a  contract, 
asked  for;  reinstatement  of  the  previ¬ 
ous  contract,  with  pay  raises  UPI 
gave  along  with  imposed  work  rules; 
restoration  of  the  union’s  right  to  use 
the  message  wire  and  inclusion  of  the 
accounting  department  in  union  rep¬ 
resentation. 

Steinle  told  the  union  he  “could  not 
guarantee  no  layoffs  in  the  future,” 
the  union  reported. 

New  managers  were  greeted  with  a 
measure  of  relief  by  UPI  staffers.  One 
editor  said  no  tears  were  shed  for 
Vazquez,  whose  growing  involve¬ 
ment  in  UPI  alienated  management 
and  labor  alike. 

Rossiter,  UPI  chief  editor  since 
November,  said  the  deal  raised 
morale  and  expectations  among  staff, 
who  understand  the  future  will  not  be 
easy. 

During  his  tenure  as  chairman, 
president,  chief  executive  and  major¬ 
ity  owner,  Vazquez  —  despite 
investments  designed  to  rebuild  UPI 
from  near  liquidation  —  was  unable 
to  halt  fleeing  clients,  mounting 
losses,  evaporating  confidence, 
worsening  labor  relations  and  a 
revolving-door  management.  Plans  to 
find  new  markets  and  products  never 


materialized  as  internal  problems 
worsened  rather  than  improved. 

Vazquez  said  in  a  statement  the 
deal  was  necessary  “because  I  could 
not  devote  a  sufficient  amount  of  time 
to  hands-on  management.” 

The  Mexican  publisher  said  his 
investment  was  “completed”  and  he 
called  for  renewed  support  for  UPI. 

Vazquez,  who  runs  El  Sol  newspa¬ 
per  in  Mexico,  among  others,  had 
been  frustrated  at  not  being  able  to 
run  UPI  more  closely,  sources  said. 
He  ran  the  Washington-based  com¬ 
pany  mainly  by  phone  from  Mexico 
City. 

He  was  disadvantaged  by  his  Mexi¬ 
can  citizenship,  his  inability  to  com¬ 
municate  in  English,  and  limits  on  his 
time  spent  here. 

Brian,  who  said  an  organizational 
chart  was  presented  to  him  in  Span¬ 
ish,  said  the  language  barrier 
“severely  hampered”  Vazquez’ 
effectiveness. 

Sources  said  Vazquez’  antipathy 
toward  financial  disclosure  regula¬ 
tions  here  and  his  unfamiliarity  with 
the  independent  traditions  of  the  U.S. 
press  also  hurt  his  effectiveness. 

Said  one  former  UPI  executive  who 
had  worked  closely  with  Vazquez 
before  leaving  the  wire  service,  “He 
[Vazquez]  never  really  understood 
the  importance  of  public  relations  — 
.  .  .with  meeting  personally  with 
American  publishers  [and]  communi¬ 
cating  regularly  with  the  press.” 


Hustler 

(Continued  from  paf>e  9) 

reached  and  exactly  the  kind  of  opin¬ 
ion  that  should  have  been  written. 
This  is  a  great  day  for  the  First 
Amendment  and  for  free  speech.” 

First  Amendment  attorneys  noted 
that  the  decision  cut  across  ideologi¬ 
cal  distinctions  between  liberal  and 
conservative  justices  to  reaffirm  the 
First  Amendment  right  of  freedom  of 
speech. 

“It  points  out  how  fundamental  the 
right  is  that  they  affirmed,”  Kirtley 
said. 


The  decision,  Kirtley  said,  shows 
that  the  Supreme  Court  will  not  tol¬ 
erate  “a  wolf  in  sheep’s  clothing,” 
that  is,  libel  suits  disguised  as  tort 
claims  of  intentional  infliction  of  emo¬ 
tional  distress. 

Falwell’s  attorney,  Norman  Roy 
Grutman,  said  his  argument  was 
there  are  “limits  on  what  the  press 
can  do.  Simply  because  somebody 
has  a  printing  press  or  a  microphone 
ought  not  to  mean  there  is  no  redress 
for  deliberate,  malicious  falsehood. 
The  Supreme  Court  decided  because 
somebody  is  a  public  figure  this  goes 
with  the  territory.” 

By  refusing  to  limit  free  speech, 
Grutman  said,  the  decision  ushered  in 


“a  new  kind  of  tyranny  of  people  like 
Larry  Flynt  who  can  now  do  what¬ 
ever  they  want  to  any  public  figure 
with  impunity.” 

Richard  Winfield,  a  First  Amend¬ 
ment  attorney,  noted  how  liberal  and 
conservative  justices  acknowledged 
it  was  impossible  to  create  law  to 
penalize  offensive  parody,  but  permit 
other  forms  of  parody. 

“The  idea  of  free  expression  is 
given  preeminence,”  he  said.  “This 
pushed  parody  about  as  far  as  it  can 
go.” 

Amicus  briefs  supporting  Hustler 
were  filed  by  numerous  media  organi¬ 
zations. 


Weekly  editors  offer  a  trip  to  conference 


The  International  Society  of 
Weekly  Newspaper  Editors 
(ISWNE)  is  offering  to  send  a  young 
weekly  newspaper  editor  to  attend 
the  society’s  annual  conference  July 
12-16  in  Olympia,  Wash.  The  award 
will  cover  the  conference  fee  of  $325 
plus  up  to  $600  in  travel  expenses. 

The  five-day  conference,  based  at 


Evergreen  State  College,  will  include 
seminars  on  the  editorial  page,  local 
elections,  U.S. -Canada  relations,  and 
media  coverage  of  the  Mt.  St.  Helens 
disaster,  with  a  visit  to  Mt.  St.  Helens 
planned. 

Weekly  newspaper  editors  who 
have  been  in  the  field  fewer  than  10 
years  are  invited  to  apply.  Applicants 


should  send  a  letter  of  no  more  than 
250  words  describing  their  job,  philo¬ 
sophy  of  community  journalism  and 
why  they  would  like  to  attend  the 
meeting  to:  Donald  Brod,  ISWNE, 
Department  of  Journalism,  Northern 
Illinois  University,  DeKalb,  Illinois 
60115.  The  application  deadline  is 
April  1. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BUYERS  GUIDE 

RED  HOT  bargains!  Drug  dealers’  cars, 
boats,  planes  repo’d.  Surplus.  Your 
Area.  Buyers  Guide  (805)  687-6000 
Ext.  S-4261. 


CHILDRENITEENS 

CELEBRITY  TEEN  TALK:  A  weekly 
column  featuring  interviews  with  big 
name  young  TV,  movie  &  recording 
stars.  Free  trial  -  Call  (617)  893-3984. 


_ CUP  ART _ 

CAMPAIGN  CLIP  ART.  Electoral  maps, 
heads  to  key  local,  state  &  national 
races,  candidate  caricatures,  issue 
pictograms  and  spot  graphics.  Thirteen 
sheets  of  more  than  50  bold  illustra¬ 
tions  by  the  best  campus  artists.$35-$ 
back  guaranteed.  College  Press  Service, 
2505  W.  2nd  Ave.,  Suite  7,  Denver,  CO 
80219.  l-(800)  521-7525.  Visa/MC. 


_ COMPUTERS _ 

THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person¬ 
al  Computing.  Use  alone  or  in  series. 
$3.00  each  or  $30.00  for  Volume  1(12 
cols.)  Call  or  write  for  samples. 

SYNDICATION  ASSOCIATES,  INC. 

PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 


_ HEALTH _ 

“SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  v50  plus)  readers.  Weekly,  600 
words  ((j&A).  Sixth  year,  30  newspap¬ 
ers.  “Vifarm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


_ ART  WANTED _ 

Wanted:  original  artwork  for  daily  and 
Sunday  comic  strip,  from  the  20’s-80’s 
Tom  Horvitz,  73373  Country  Club  Dr., 
Apt.  1412,  Palm  Desert,  (lA  92260; 
(619)  341-8592. _ 


BUSINESS  OPPORTUNITIES 


Are  you  publisher,  produc¬ 
tion  manager,  and  every¬ 
thing  in  between?  Then. . . 

AMERICA^EAST 

I  NEWSPAPER  OPERATIONS  CONFERENCE 


. . .  can  show  you  the  latest 
in  newspaper-operations- 
technology  from  more 
than  90  exhibitors. 
Hershey  Lodge 
&  Convention  Center 
Hershey,  Pa. 

April  6-8, 1988 

Call  (717)234-4067 
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MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


READER/PROMOTIONS 


ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


REAL  ESTATE 


INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  Union  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 


_ SPORTS _ 

SPORTS  COLUMNS  of  national  scope 
are  now  available  for  your  weekly,  at  a 
price  that’s  sure  to  please.  For  samples 
and  more  info,  write:  SportNet,  PO  Box 
991,  Stratford,  CT  06497. 


VIDEO 


WHAT’S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what’s  available  on  videocassette. 
Samples  and  rates  upon  request.  Our 
6th  year.  VIDEOFILE,  7  Utica  St.,  Quin¬ 
cy,  MA  02169,  (617)  786-8669. 


FINANCING 


NEWSPAPER  FINANCING  Medium  and 
long  term  debt  for  patnership  buy-outs, 
acquisitions,  recapitalization,  equip¬ 
ment,  and  working  capital.  Paid  and 
non-paid  circulation.  Media  specialty 
cash  flow  lenders.  Representing  you, 
the  borrower,  Matlock  Media  Services, 
(208)  939-0789  or  PO  Box  328,  Eagle, 
ID  83616.  Minimum  amount 
$350,000. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  432,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*Brokerage. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Cleanivater  Beach  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisa  leBrokerage^Consu  Iti  ng 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales.  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consu  Itation-Appraisa  I 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 


NEWSPAPER  BROKERS 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503-Austin,  TX  78716 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

Several  Texas  weeklies  available,  owner 
financing  on  most.  Free  list.  ATN,  Inc., 
Bill  or  Ed  Berger,  PO  Box  161503, 
Austin.  TX  78716.  (512)  476-3950. 

SOUTHERN  CALIFORNIA  (San  Diego 
area)  weekly.  Established  19  years  in 
rapidly  growing  city.  City  and  county 
legal  notices,  paid  second-class  circula¬ 
tion.  Needs  personal  attention  and 
$65,000.  PO  Box  947,  San  Marcos,  CA 
92069.  (619)  746-6441. 


VIRGINIA  MOUNTAIN  WEEKLY  Long- 
established  weekly  and  job  shop  in  rural 
area  far  from  crowds,  crime  and  pollu¬ 
tion.  Owner  financing  for  experienced 
individual  (no  chains)  with  $40,000  to 
invest.  Send  resume,  with  references  to 
Box  2641,  Editor  &  Publisher. 


WEEKLY  NEWSPAPERS  for  sale  in 
Massachusetts,  Maine,  New  Hamp¬ 
shire,  New  York  and  Illinois.  Please 
write:  BARRY  FRENCH,  Broker- 
Appraiser,  Ashlawn  Road,  Assonet, 

MA  02702. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editors  Publisher. 


FORMER  NEW  ENGLAND  publisher, 
with  financing,  desires  to  return  as 
owner/operator  of  large  circulation 
weekly  or  group  of  small  weeklies.  If  you 
would  rather  not  sell  to  a  chain,  and 
want  an  iowner/operator  who  will 
become  pcjrt  of  your  community,  please 
reply  to  Bc|x  2766,  Editor  &  Publisher. 

WELL-KN(jWN  public  communications 
company  With  reputation  for  quality 
community! newspapers  seeks  small  to 
medium  sized  dailies,  weeklies  with 
potential  to  Wo  daily,  or  small  newspap¬ 
er  groups.  (Company  is  well  financed, 
able  to  pay  cash,  experienced  in  acquis¬ 
itions,  ana  intersted  in  keeping 
management)  in  place.  Confidentiality 
'guaranteed.  Write  Box  2749,  Editor  & 
I  Publisher. 


PUBLICATIONS  FOR  SALE 

EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 


No  man  is  more  than 
another  unless  he  does 
more  than  another. 
Cervantes 


(513)  381-7775 
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INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


EVERY  newspaper  (12)  that  our 
company  worked  for  in  1987  showed  an 
increase  in  paid  circulation.  That  makes 
5  years  in  a  row  -  not  a  bad  record. 
We're  certainly  not  the  largest  telemark¬ 
eting  firm,  definitely  the  best.  Join  the 
list  of  winners  and  get  in  on  the 
increase,  use;  Dan  Campbell  &  Associ¬ 
ates,  now  DCA  Promotions,  3864 
Center  Rd.,  #108,  Brunswick,  OH 
44212.  (216)  225-7440.  Write  or  call 
you'll  be  glad  you  did! 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


MEDIA  TELEMARKETING 
Weekly  Newspaper  Specialists 
(312)  771-4035 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country's 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-80(5-247-2338. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 


COMPUTER  SERVICES 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column  inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


MARKETING  SERVICES 

INCREASE  AD  REVENUE:  Market- 
proven  single-advertiser  and  industry- 
themed  special  section  "Idea  Forums". 
Sell  non-traditional  advertisers.  Train¬ 
ing  seminar,  management  implementa¬ 
tion  guide,  sales  orientation  workbook. 
New  Revenue  Concepts 
(704)  875-1531 


INDUSTRY  SERVICES 


SERVICE  &  REPAIR 


ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 


GOSS  R.T.P.  SPECIALIST 
Upgrades,  installations,  startups,  trou¬ 
bleshooting,  training,  audits.  Reels, 
tensions,  pasters,  dampening  systems, 
and  all  Goss  electricals.  Bill  Spells 
(305)  273-9379. 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Peasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ COMPUTERS _ 

BURROUGHS  B-96  business  computer 
systems  with  one  meg.  of  memory, 
Winchester  disk  drive,  tape  streamer, 
five  terminals,  and  600  L.P.M.  Data 
Products  line  printer.  Make  us  an  offer 
on  any  or  all.  Call  Mike  Bjorge,  Daily 
News,  (507)  334-1853. 


CONDITION  POWER  MGMT  CTR 
125K.V.A.  3PH  60HZ  480V  input 
208/1 20V  output-with-output 
Distribution  Center-1982 
(84  poles)  and  power  status  panel 
Contact  Bob:(219)  461-8252 

CROSSFIELD  HASTECH  system  (3) 
2330's  CPU  with  6  magician  terminals. 
Used  5  months.  Must  sell.  Call  (813) 
923-3635. 


MAILROOM 


1985  227S  5/1  Muller  inserter.  1  years 
use.  (818)  885-5995. 


24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

HARRIS  624  inserter.  Late  model. 
Excellent  condition.  Priced  to  sell.  K&M 
NEWSPAPER  SERVICES  INC.  (914) 
368-0768. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CHESHIRE  LABELING  MACHINE 
single  labeling  head  in  fair  condition. 
(919)  727-7271  ask  for  Wayne  or(919) 
969-2224  . 


LONG  LIFE  PLASTIC  PALLETS 
Supplying  "Super  D"  40  x  48  Pallets  to 
Mailrooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


MULLER  MARTINI  Type  227  insert 
feeder  machines.  5  into  1  capability 
complete  with  Type  231  compensating 
stackers  and  "U"  type  infeed.  Two  (2) 
only  serial  Nos.  932083  and  932085. 
In  operation  three  years.  $100,000 
U.S.  each. 

Contact:  R.  D.  Lindsay 

London  Free  Press 
London,  Ontario  Canada 
(519)  679-1111 


STEPPER  newspaper  inserter  w/quarter 
folder,  6  stations.  Magnacraft  quarter 
folder.  Cheshire  525C  labeling  machine 
with  539  labeling  head,  counter  stacker 
and  zip  code  scanner.  Bill  Smith  (215) 
547-4210. 


Two  8-head,  48-P  SHERIDAN  inserting 
machines  complete  with  drives,  heavy- 
duty  Cutler-Hammer  conveyors  and 
manual  fly  tables.  Make  Offer.  Contact 
Jim  Fenley,  Memphis  Publishing 
Company,  495  Union  Ave.,  Memphis, 
TN  38103.  (901)  529-2442. 


MISCELLANEOUS 

(2)  Stepper  model  730,  (1)  Stepper 
model  720  for  sale.  (Jail  or  write 
Lombard  News  Agency,  100  W.  St. 
Charles,  Lombard  ,  IL  60148.  (312) 
627-0800  8AM  to  2PM. 


FOR  SALE  3  Compuscan  Alpha  Scan¬ 
ners  and  spare  parts.  Make  offer.  Phone 
(313)  242-1100  ask  for  Production 
Manager. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

AVAILABLE  8600  with  38  fonts 
$15,500.  To  be  reduced  $500  each 
week  until  sold.  Call  Bob  Vedder  (813) 
484-2611. 


BARGAIN.  Edit  Writer  7500  plus 
Compugraphic  2750  plus  Perma  II 
Selectline  Processor-all  for  just  $3800. 
Call  collect  Ken  Fenderson  (813) 
849-2223.  Leave  your  name  and 
number. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439- 1942  Telex  846239 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


RECONDITIONED  COMPUGRAPHIC 
TYPESETTING  EQUIPMENT 


n  Terminals 

□  Front-ends  215/439-1942 

□  Typesetters  1106  Haixwer  Avenue 

Allentown.  PA  18103 


CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 


CG  8668,  255  Font  Option,  150 
FONTS,  $18,000; 

MCS  8600  (Typesetter  Only),  50  Type¬ 
faces,  $12,5(J0; 

MCS  100  FRONT  END,  2  Terminals, 
512k,  4  Floppy  Dr.,  ACI,  MCO,  Ruling, 
Vert.  Just.,  $8750.  BOB  WEBER  (216) 
831-0480. 


Compugraphic  &  Varityper  service  and 
parts.  Jeff  (216)  729-2858. 


C-TEXT  Classified  editorial  system.  7 
terminals  20  MB  ad  file  server  with  20 
MB  as  hot  backup.  Bill  Smith  (215) 
547-4210. 


FOR  SALE:  Complete  system  VT  6100 
typesetter  and  6  epics  314  terminals, 
fonts  included.  Must  sell.  Call  Jorge 
(617)  232-6841. 


LogEline  rapid  access  processor.  Best 
offer.  Call  Debbie  Burgess  (305) 
338-4985. 


MYCRO-TEK 
1100  PLUS  SYSTEM 
10  Terminals,  2  Controllers,  Comp- 
Plus,  2  Interfaces,  2  12  MB  Hard 
Disks,  Spares.  Will  install  in  Zone  6. 
(409)  564-8361  Ext.  201. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock.  BOB  WEBER.  (216) 
831-0480. 


TYPESETTING  SYSTEMS 
BUY/SELLVBROKER  Our  in-house,  full¬ 
time  technical  staff  will  provide  you 
with  an  easy,  risk-free  means  to  satisfy 
your  system  needs.  GRAPHIC 
SYSTEMS  EXCHANGE  (716) 
385-3027. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

1981  MUEHLER  3  into  1  inserter,  very 
little  use. 

4-unit  Goss  Community  available 
immediately. 

(408)  289-1400;  TELEX:  172644 
4-color  for  1650 

Available  Immediately.  Harris  4-color 
units.  Double  width,  22  3/4"  cutoff. 
Engineering  services  available  for  incor¬ 
porating  these  units  into  your  pressline. 
ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


REMINDER: 

Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


TURNKEY  QUOTATIONS 
Add-on  Units  80"  82"  88"  -  Mark 
•One  and  Two 

Reversable  Half-Decks  L/R  Hand 
Colour  Humps  10  and  13  Side  -  Mark 
One  and  Two 

Double  Reversable  Half-Decks 
Stacked  Units 

Goss  Double  and  Single  Width  Port¬ 
able  Ink  Fountains 
Capco  Ink  Fountains 
Unit  Reversable  Gearing  Assemblies 
10  and  13  Side 

NOTE  The  continuing  list  covers  all 
Goss  Press  Machines  manufactured 
since  1945  to  present  date  design. 

25  -  Nohab  Ampress  Units  1970-5 
6-128  Page  Folders 
6-13  Side  Color  Humps 
25  -  Angle  Bar  Assemblies 
25  -  42’’  Fully  Automatic  Auto-Pasters 
Modern  Electronic  Thristor  Drives 
70,000  CPH 

23  9/16"  Cut-off,  90°  Stagger 
Fitted  with  Magnetic  Shims 
Complete  Platemaking  system  available 
Complete  Mailroom  available 
All  Equipment  manufactured  1970-5 
Part  of  the  equipment  can  be  inspected 
on  edition 

Part  of  the  equipment  is  available 
immediately 

GOSS  EQUIPMENT  AVAILABLE 
LEHERPRESS  23  9/16"  22  3/4" 


OFFSET  AND  LETTERPRESS  ANY 
CUT-OFFS 

Angle  Bar  Assemblies,  stacked  or 
single 

Bay  Window  Leads,  Turn  Over  Bars, 
as  Required 

Pneumatic  High  Speed  slitters  fitted 
to  Angle  Bar  Assemblies,  64  in  opera¬ 
tion  Daily  Mirror,  U.K. 

Update  Folders,  3/2  and  2/1 
Pneumatic  Controls 
R.T.F.  Segments,  Draw  Rings, 
Pneumatic  Trolleys 
2/1  Folders  updated  to  produce  144 
Page  Broadsheet  Product  (Collect) 
Balloon  Former  Assemblies,  Regular 
or  Inverted 

Skip  Slitters  (Manual  or  Pneumatic 
Design);  Over  60  recently  installed 
Geared  Driven  Cross  Association,  all 
Folders 

Gearing  and  Nipping  Rings,  all 
Folders 

On-The-Run  Lap  and  Pin  Adjustment 
Assemblies 

Main  Drive  Modern  Clutches  and 
Coupling 

Main  Drive  Motors  (Various) 

UPDATE  REELSTANDS,  AUTO¬ 
PASTERS  40"  42"  45" 

Y  Columns  -  Various  heights  available 
to  provide  access  40"  42*^  45”  Reels 
Supplementary  Bedrails,  Interfolder 
Framework,  General  Press  Structure  - 
Designed  and  Manufactured  to  Custom¬ 
er  Requirements 

Present  Auto-Pasters  up-dated  to  the 
very  latest  in  Modern  Technology. 

Modern  Design  Pre-Drive  Carriages, 
simplified  Paster  Brush  and  Knife 
Assemblies 

Letterpress  Machines  -  Re¬ 
configurated  to  Customer  requirement 
Whatever  your  requirement  -  Please 
contact  PRINTING  PRESS  SERVICES 
INTERNATIONAL 

U.S.A.  Call  Bob  Clawges 
Tel:  216  441  173(J  (Cleveland) 

Fax:  216  883  8724 

U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 

AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide) 

Fax:  61  8  353  5493 

WANTED:  PRESS  EQUIPMENT 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43”  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,0(D0  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  SUBURBAN  add  on  units  (2) 
900  series. 

COLOR  KING  K-J6  upper  former. 

DAILY  KING  1973  1  pair  stacked  2  50" 
diameter  roll  stands. 

NEWS  KING  K-J4  folder  15  HP  drive. 
COLOR  KING  K-J6  1/2-1/4  fold  20  HP. 
COLOR  KING  4  units  K-J6  50  HP. 

(3)  1979(1)  1963.  4  roll  stands. 

All  equipment  available  now 
Call  Web  Specialties  Inc.,  (916) 
635-1610. 


Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO'series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


Goss  Metro 

2  add-on  units,  22  3/4” 
perfect  condition  with  RTF’s. 

BELL-CAMP  INC. 

Telex  130326 
Telephone  (201)  796-8442 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  VI 5A;  3  units,  1971 
Harris  V15A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


We  must  master  our 
good  fortune,  or  it  will 
master  us. 

Publilius  Syrus 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former 

GOSS 

4  unit  community  SSC  21  1/2  " 

5  unit  community  SSC  21  1/2  ” 

5  unit  community,  22  3/4  " 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  V-25,  V-22  and  V-15A  available. 
Completely  rebuilt  available  on  ex¬ 
change  basis. 

GOSS 

4  unit  community  SSC  21  1/2  " 

5  unit  community  SSC  21  1/2  ” 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 

HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4” 

Goss  R.T.P.’s  40",  42" 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4" 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


PRESS 

Make  your  old  R.T.P.'s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries.  Inc. 

(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 
1  Stacked  set  of  News  King  add-on 
units  fully  reconditioned,  1975  vintage 

5  Add-on  News  King  units  -  floor 
position 

6  Unit  News  King,  KJ6  folder,  40  H.P. 
1970/74 

5  Unit  Color  King,  KJ6  folder,  60  H.P. 

3  (Community  oil  lub,  units  as  add-on  or 
with  Community  folder 

1  Community  oil  lub,  add  on  1975  unit 

2  Community  SSC  1.'2  and  1/4  page 
folders  1980/84 

1  Community  SC  1/2  and  1/4  page 
folder  1975 

5  Unit  SSC  1983  -  22  3/4",  4-high,  1 
floor  position,  Gregg  imprinter,  Enkel 
splicer 

7  Unit  SSC,  1983  21  1/2”,  4  high,  3 
floor  position  units,  excellent  condition 

2  Unit  Goss  Suburban  1100  series. 
Suburban  folder  S-1131 

4  Unit  Goss  Urbanite  11,21  1/2”  cutoff, 

3  pasters  1985  vintage 

1  Harris  V15A  add-on  doctor  unit 

2  Harris  V-15A  add-on  continuous  ink 
units  1974 

1  Harris  JF7  1/2  and  1/4  page  folder 

4  Unit  Harris  V15A  continuous  feed, 
JF7  1974  vintage,  excellent  condition 

4  Unit  Harris  V15A  1977/78,  JF7 
folder  -  3  units  with  circ.  reg. 

5  Unit  Harris  V-15A,  JF7  folder,  50 
H.P. 

6  Unit  Harris  V-15A,  JF7  folder 
1974/77 

7  Unit  Harris  V-15A,  JF7  folder 
1974/77 

4  Unit  Cottrell  Vanguard 
4  Unit  Harris  V-25,  JFIO  folder  1978 
Enkel  zero  speed  splicer;  Web  Special¬ 
ties  3  web  ribbon  deck;  Imprinters,  and 

3  (Dount-O-Veyors. 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


4  Excellent  Community  SC  Units 
30M  each.  Available  April. 

David  Imbrock  (219)  347-0400. 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22  3/4” 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLOR  MATIC  -  22  3/4"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 

MISC.  EQUIPMENT 


4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


Editor  &  Publisher  gives  you  news  and 
features  you  won’t  find  anywhere  eise! 

E&P  keeps  you  current  on  newspapers  — 
reporting  weekly  on  events  atfecting  the 
industry:  on  management  and  production; 
on  people  — in  all  newspaper  departments. 

Subscribe  Today! 

Editor  &  Publisher  •  11  West  19th  Street 
New  York,  N.Y.  10011  •  212  675-4380 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


TRADE-IN  PRESSES  FOR  SALE 

2- Unit  Color  King  W/KJ6  folder 
(D.P.)-doing  commercial  book  work 

5- Unit  News  King  w/KJ6  folder 
(1977)-can  be  seen  in  operation  in 
weekly  paper. 

10-Unit  Color  King  (1982)  W/KJ8 
folder,  upper  former  and  KJ6  folder- 
excellent  4/c  press  w/gluer  and 
autolube 

4-Unit  News  King  w/KJ6  folder  (1977) 

6- Unit  News  King  W/KJ6  folder  (1974) 

1-Color  King  KJ6  folder,  rebuilt,  with 

press  drive 

3- Unit  Goss  community 

4- Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

4-Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1984) 

6-Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

1-Quadra-Color  unit  (1980) 

1-Cole  1/4  pg.  folder  and  3-knife 

4-Ebway  splicers 

Baldwin  count-o-veyors 

WEB  PRESS  CORPORATION 
Midwest  office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  641 1 1 
Contact:  terry  Morton 


ROLL  THE  PRESSES! 

If  you  have  a  used 
press  (or  other 
equipment)  standing 
idiy  by,  put  it  back 
into  production! 
Space  is  money  — 
hundreds  of  doiiars 
worth  of  your  space 
can  be  opened  up  for 
asiittieas  $3.25aiine 
of  our  space!  We’li 
put  that  equipment 
back  into  production 
for  you  in  someone 
eise’s  plant  —  and 
produce  a  profit  for 
you  to  boot! 


WANTED  TO  BUY 


CHEMCO  SPARTAN  III  camera.  (914) 
353-1122. 


GOSS  METRO  HALF  DECK 
Cut  off  22  3/4".  Web  width  55"  to  fit 
AM  3071  or  Eng.  ’  744.  Telephone: 
Maurice  Joanisse,  (613)  560-2777. 


WANTED 

HARRIS 
1  650  UNIT 

After  1978  vintage 
Contact  Don  Bentley 
405-353-0620 


HELP 


WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR  of  Agricul¬ 
ture  Journalism  to  teach  2  courses, 
advise  students,  supervise  student 
interns  and  do  some  writing.  Requires 
Master’s  degree  and  relevant  profes¬ 
sional  experience.  Deadline:  April  30, 
1988.  Send  letter  of  application,  vita,  3 
references,  and  transcript  to  Carla 
Chlouber,  Dept,  of  Agricultural  Informa¬ 
tion,  Oklahoma  State  University,  Still¬ 
water,  OK  74078-0222. 


A  man  comes  to  measure 
his  greatness  by  the  regrets, 
envies  and  hatreds  of  his 
competitors. 

Ralph  Waldo  Emerson 


The  Journalism  Dept,  announces  an 
opening  for  a  faculty  member  at 
METROPOLITAN  STATE  COLLEGE  in 
Denver,  CO  to  teach  4  sections  of  stan¬ 
dard  journalism  courses  each  semester 
(excluding  summer  semester).  Advise 
students,  serve  on  committees  and 
perform  such  other  duties  as  may  be 
assigned.  Six  years  of  documented  over¬ 
all  experience  as  an  editorial  employee 
of  an  urban  daily  newspaper  with  circu¬ 
lation  of  at  least  100,000  and/or  a 
major  wire  service  or  a  major 
metropolitan-area  news  gathering  agen¬ 
cy.  That  must  include  at  least  3  years  of 
successful  experience  in  a  news  gather¬ 
ing  and  newswriting  role.  Master's 
degree  is  required.  Applicants  with 
experience  in  teaching,  newswriting, 
copy  editing  classes  at  a  4-year  institu¬ 
tion  of  higher  learning  and  Ph.D.’s 
preferred.  Rank  and  salary  commensu¬ 
rate  with  experience  and  education. 
Effective  August  1988.  The  following 
materials  must  be  submitted,  post¬ 
marked  on  or  before  April  15th,  1988. 
DLetter  of  application  for  this  posi¬ 
tion.  2.)Current  resume  which  addres¬ 
ses  the  qualifications  specified.  Also, 
representative  samples  of  published 
work  should  be  included.  3.)Five  letters 
of  recommendation  must  be  received 
(directly  from  the  person  writing  the 
recommendation),  2  of  which  must  be 
from  persons  in  management  capacities 
who  have  overseen  the  applicant’s  work 
as  a  reporter/newswriter,  and  2  must  be 
from  persons  who  can  attest  to  the  appl¬ 
icant’s  ability  or  promise  as  an  instruc¬ 
tor  of  college-level  journalism  courses. 
4.)Finalists  must  submit  official  tran¬ 
script  of  all  college  course  work  and  will 
be  notified  when  this  is  appropriate. 
Materials  are  to  be  mailed  to: 

Greg  Pearson,  Chairman 

Journalism  Department 
Metropolitan  State  College 
1006  nth  St./PO  Box  76 
Denver,  CO  80204 
MSC  is  an  EOE  M/F/H  institution. 


ASSISTANT  PROFESSOR  of  Journal¬ 
ism,  Tenure-track.  12-hour  load,  teach¬ 
ing  introduction  to  journalism,  plus 
such  upper-level  courses  as  feature 
writing,  news  editing,  etc.  Requires 
Ph.D.  in  journalism  or  communications, 
successful  college-level  teaching, 
substantial  print  background  including 
newspaper  reporting.  Start  August  15. 
Send  vita,  3  reference  letters,  writing 
samples,  transcripts  by  April  8  to  James 
Nicholl,  Head,  English  Dept.,  Western 
Carolina  U.,  Cullowhee,  NC  28723.  AA/ 
EOE  employer;  qualified  minority 
candidates  urged  to  apply. 


EDITOR  &  PUBLISHER  for  February  27.  1988 


HELP  WANTED 


ACADEMIC 


COORDINATOR  OF  JOURNALISM 

The  Division  of  Public  Communication 
invites  applications  for  the  position  of 
Coordinator  of  Journalism. 

Minimum  requirements  include: 

Ph.D.  in  Journalism.  At  least  five  years 
full  time  teaching  experience  in  higher 
education  Journalism  program.  Experi¬ 
ence  with  publication  of  student 
newspaper/yearbook  highly  desireable. 
At  least  three  years  field  experience  in 
Journalism  (or  Journalism-related) 
setting.  Demonstrated  success  as  class¬ 
room  teacher.  Potential  for  scholarly 
productivity.  Previous  administration 
experience  desirable. 

Starting  date:  Fall  1988 
Rank:  Open  (Tenture  Track) 

Salary:  $28,000  -  $34,000  (9  mos.) 
Deadline:  March  1,  1988 

Please  send  application,  cirriculum 
vita,  and  dossier  (including  transcripts 
from  all  college/university  work  tO: 
AA/EEO  EMPLOYER 

Dr.  Robert  E.  Eubanks,  Chair 
Division  of  Public  Communication 
Sam  Houston  State  University 
Hunstville,  Texas  77341. 


Newspaper  People 
Trust 


Classified 

Advertising. 


HELP  WANTED 


_ ACADEMIC _ 

BROADCASTING:  Television  Produc¬ 
tion  Position.  Teach  broadcast  produc¬ 
tion  and  other  broadcast  courses  at  the 
graduate  and  undergraduate  levels.  Do 
research.  Rank  open.  Salary  competi¬ 
tive.  Tenure  track  position.  Ph.D., 
teaching  and  professional  experience 
and  publications  oreferred  but  not 
required.  Employment  date  is  August 
22,  1988.  Deadline  for  three  letters  of 
recommendation  and  official  transcripts 
tO:  Dr.  E.  Joseph  Broussard,  Head, 
Department  of  Communication,  Univer¬ 
sity  of  Southwestern  Louisiana,  PO  Box 
43650,  USL,  Lafayette,  Louisiana, 
70504.  An  EEO,  Affirmitive  Action 
Employer. 


JOURNALISM  FACULTY  POSITION. 
Tenure  track.  Available  September 
1988.  Teach  primarily  in  public  rela¬ 
tions  but  must  be  able  to  teach  advertis¬ 
ing,  reporting  or  broadcasting  courses 
occasionally.  Rank  and  salary  commen¬ 
surate  with  qualifications.  Ph.D. 
preferred;  master’s  required.  Profes¬ 
sional  public  relations  and  teaching 
experience  required.  Request  official 
university  application  from  Journalism 
Dept.,  Cal  Poly  State  University,  San 
Luis  Obispo,  CA  93407.  Deadline  tor 
completed  applications  is  April  2, 
1988.  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 

SETON  HALL  UNIVERSITY 
(tenure  track) 

Department  of  Communications 
PUBLIC  RELATIONS/ADVERTISING 
Asst.  Prof,  to  teach  Public  Relations  I  & 
II,  print/broadcast  advertising,  mass 
comm  courses,  moderate  PRSSA  chap¬ 
ter  in  Communication  Dept,  w/  500 
majors  at  suburban  university  18  mi. 
from  NYC.  Full-time  tenure-track  posi¬ 
tion.  Graduate  degree  in  field  and  will¬ 
ingness  to  pursue  terminal  qualification 
required.  Send  application  letter, 
resume  and  names  of  three  (3)  refer¬ 
ences  by  March  15,  1988  tO:  Professor 
Will  Rockett,  Chair,  Dept,  of  Communi¬ 
cations,  Seton  Hall  University,  400 
South  (jrange  Avenue,  South  Orange, 
New  Jersey  07079.  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER. 


SEIGENTHALER  CHAIR  OF 
FIRST  AMENDMENT  STUDIES 


The  Department  of  Mass  Communications  at  Middle 
Tennessee  State  University  invites  applications  and 
nominations  for  the  John  Seigenthaler  Chair  of  First  Amend¬ 
ment  Studies  for  Fall  1988.  Prospective  holders  should  be 
professional  journalists  with  distinguished  performance  or 
senior  professors  with  outstanding  records  of  teaching  and 
research  in  mass  communications  or  closely  related  fields. 

The  university,  which  enrolls  some  12,000  students,  is 
located  30  miles  south  of  Nashville,  the  state’s  capital  and  a 
major  national  communications  center. 

The  appointment  is  flexible,  and  the  teaching,  research 
and  service  load  will  be  tailored  to  the  sucessful  applicant. 
The  chair  enjoys  excellent  support  that  can  be  allocated  for 
secretarial  assistance,  research  support,  seminars  or  travel 
funds,  in  addition  to  salary. 

The  department,  which  houses  one  of  the  largest  prog¬ 
rams  in  the  nation,  enrolls  more  than  1,200  majors  in  five 
sequences. 

Please  send  letter  of  application,  resume,  and  refer¬ 
ences  by  March  30  to  Alex  Nagy,  Chair,  Department  of  Mass 
Communications,  Middle  Tennessee  State  University, 
Murfreesboro,TN  37132. 

The  university  is  an  Affirmative  Action/Equal  Opportuni¬ 
ty  Employer.  Women  and  minorities  are  encouraged  to  apply. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
for  25,000-suburban  metro  daily  in 
competitive  market.  Great  opportunity 
within  fast-growing  group  for  exper¬ 
ienced  and  aggressive  manager  looking 
for  advancement.  Send  cover  letter  stat¬ 
ing  career  objective  along  with  resume 
to  Publisher,  Potomac  News,  PO  Box 
2470,  Woodbridge,  VA  22192. 


ADVERTISING  DIRECTOR 
Take-charge  director  needed  for 
expanding  Zone  2  daily.  Must  be  strong 
in  organizing,  training  and  special 
promotions.  Send  resume  and  salary 
requirements  today  to  Box  2765,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Aggressive,  sales-oriented  manager, 
needed  for  daily  suburban  San  Francis¬ 
co  newspaper.  Must  have  proven  track 
record,  be  able  to  win  in  a  competitive 
market,  have  top-notch  managerial  and 
motivational  skills,  knowledge  of  classi¬ 
fied  plus  promotional  skills  and  ideas. 
Salary  plus  bonus  in  the  low-  to 
mid-$40's.  Excellent  benefits  gross 
potential.  Resume  tO:  General  Manager, 
Valley  Times,  PO  Box  607,  Pleasanton, 
CA  94566. 


CLASSIFIED  SALES  MANAGER  for 
group  of  16  weeklies  and  a  small  daily. 
Newly  created  opportunity  for  ambitious 
and  talented  person  with  in-depth 
knowledge  of  classifieds,  personal  sell¬ 
ing  skills  and  telemarketing.  Leader¬ 
ship,  training  ability  and  creativity 
essential.  Send  resume  to  Sherri 
Volpert,  Human  Resources  Manager, 
Worcester  County  Newspapers,  25  Elm 
St.,  Southbridge,  MA  01550. 


RETAIL  AD  MANAGER  -  for  progressive 
16,000  daily  in  attractive  south-central 
Nebraska  city.  Successful  applicant  will 
have  proven  experience  in  newspaper 
ad  sales  plus  the  ability  to  train,  lead 
and  motivate  a  retail  sales  staff  of  6.  We 
offer  a  quality  life  style  in  an 
outstanding  city  of  23,000  that  serves  a 
large  regional  trade  area.  Excellent 
schools,  churches,  shopping,  recrea¬ 
tion.  Ideal  climate  for  raising  a  family. 
C  mpensation  includes  salary,  bonus, 
p  c -it  sharing,  life,  medical  and  dental 
it  surance,  paid  vacation  and  holidays, 
plus  excellent  opportunity  for  advance¬ 
ment.  Enthusiastic,  qualified  applic¬ 
ants  may  apply  by  sending  a  resume  to 
Don  Heath,  General  Manager,  The  Hast¬ 
ings  Tribune,  PO  Box  788,  Hastings, 
NE  68901. 


ACADEMIC 


FACULTY  POSITION  OPEN  8/16.'88. 
Teach  mainly  beginning/advanced 
graphics,  promotional  methods  and 
other  courses  as  qualified  and  needed. 
Tenure  track,  Ph.D.  or  near  preferred; 
master  required.  Salary  competitive. 
Equal  opportunity  affirmative  action 
employer.  Contact  Search  Committe, 
School  of  Communication,  University  of 
North  Dakota,  Box  8118,  University 
Station,  Grand  Forks,  ND  58202, 
Review  of  applications  will  begin  March 
15  and  will  continue  until  position 
filled. 


SETON  HALL  UNIVERSITY 
(tenure  track) 

Department  of  Communications 
JOURNALISM 

Faculty  Associate  to  teach  newspaper, 
magazine  writing/editing  sequence, 
some  journalism  history/ethics  &  law  in 
Communication  Department  w/  500 
majors  at  suburban  university  18  mi. 
from  NYC.  Possible  additional  stipend 
post  as  advisor  to  student  paper.  Full¬ 
time  non-tenure  track  position,  initial 
one-yr.  contract,  renewable  indefinitely 
for  longer  terms.  Graduate  degree  in 
journalism  preferred;  moderate  to  heavy 
professional  experience  required.  Send 
application  letter,  resume  and  names  of 
three  (3)  references  by  March  15,  1988 
to:  Professor  Will  Rockett,  Chair,  Dept, 
of  Communications,  Seton  Hall  Univer¬ 
sity,  400  South  Orange  Avenue,  South 
Orange,  New  Jersey  07079.  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER. 


THE  UNIVERSITY  OF  WISCONSIN- 
STEVENS  POINT  is  searching  for  some¬ 
one  special.  If  you  love  to  teach  and  are 
good  at  it,  you're  halfway  home.  If  you 
would  like  to  think  of  your  colleagues  as 
your  second  family,  if  you  want  to  be 
associated  with  nationally  recognized 
student  organizations  and  if  you  want  to 
live  close  to  Paradise,  you  may  be  that 
special  person  we  want.  You'll  need  a 
PhD  or  near,  professional  experience  in 
public  relations/advertisin^marketing 
communications/writing  and  some 
university  level  teaching.  If  you  are  that 
special  person  send  a  letter  of  applica¬ 
tion,  vita,  and  three  letters  of  recom¬ 
mendation  tO:Roger  Bullis,  Associate 
Dean  and  Head,  Division  of  Communi¬ 
cation,  University  of  Wisconsin, 
Stevens  Point,  Wisconsin,  54481, 
before  March  15,  1988. 


_ ACCOUNTING _ 

CONTROLLER 

The  publishing  company  for  the  San 
Diego  Union  and  The  Tribune  seeks  an 
executive  level  accounting  professional, 
MBA  or  CPA  required.  The  selected 
candidate  will  supervise  an  accounting 
department  of  60  in  areas  including 
financial  reporting,  budgeting,  compu¬ 
ter  systems  design  and  financial  analys¬ 
is.  Excellent  management  and  commu¬ 
nication  skills  are  required.  Send 
resume,  including  a  detailed  history  of 
qualifications  and  salary  in  confidence 
to  Carlos  Carney,  Business  Manager, 
Union-Tribune  Publishing  Co,,  PO  Box 
191,  San  Diego,  CA  92112. 


ADMINISTRATIVE 

CUSTOMER  SERVICE  MANAGER  - 
GMA,  a  leading  supplier  of  inserting 
equipment  to  the  newspaper  industry, 
has  an  immediate  opening  in  our  Allen¬ 
town,  PA  facility.  This  individual  should 
be  familiar  with  the  graphic  arts  busi¬ 
ness,  management  of  personnel  and 
relating  to  customer  inserting  system 
requirements.  GMA  offers  a  creative 
and  growth-oriented  environment  with 
excellent  benefits.  Send  resume  to 
Graphic  Management  Associates,  Inc., 
934  Marcon  Blvd.,  Allentown,  PA 
18103.  ATT:  Human  Resources 
Manager 
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ADMINISTRATIVE 


WE'RE  NOT  THE  BIGGEST 
WE'RE  JUST  THE  BEST! 

Here's  a  sampling  of  our 
current  opportunities: 

Advertising  Mgr-NE  To$50K-i- 

General  Mgr-MW  To  $60K  + 

Sales  Dir  (Shopper)-SW  To  $45K  -i- 
Circulation  Mgr-SW  To  $40K  -i- 


All  positions  are  FEE  PAID 
Send  resume  or  call: 

KERRY  A.  RICE.  CPC 

EXECUTIVES  U.S. 
8719  E.  San  Alberto 
Scottsdale,  AZ  85258 
(602)  483-7171 


GENERAL  MANAGER 
Medium  sized  California  daily  with 
surrounding  weeklies  grossing  $10-12 
million  seeks  qualified  general  mana¬ 
ger,  with  strong  marketing  and  sales 
background,  excellent  budgeting  and 
planning  capabilities,  and  a  minimum 
of  3-5  years  general  management  or 
equivalent  leadership  experience. 

We  offer  excellent  compensation  and 
benefit  package,  great  sunny  living 
area,  and  an  opportunity  to  help  build 
and  lead  a  team  of  dedicated 
professionals. 

Send  resume  and  detailed  letter  stating 
your  past  achievements  and  salary 
range  in  confidence  to:  Box  2756, 
Editor  &  Publisher. 


GENERAL  MANAGER/ADVERTISING 
DIRECTOR  with  proven  publication 
management  experience  sought  by 
Jewish  community  newspaper.  Will 
oversee  editorial,  administrative  areas, 
while  developing  new  sources  of  ad 
revenue.  Good  salary,  benefits,  bonus. 
Resume,  salary  histoiy,  copy  of  current 
publication  to  Joint  Publication 
Committee,  Jewish  Federation  of  Grea¬ 
ter  Clifton-Passaic,  199  Scoles  Ave,, 
Clifton,  NJ  07012, _ 

Send  E&P  BOX  REPLIES 
to: 

Editor  (fc  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  11217 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


_ ADVERTISING _ 

ADVERTISING  MANAGER  needed  for 
13,500  circulation  daily  newspaper 
with  a  strong  TMC  product  located  in  a 
pleasant,  progressive  university  town 
near  New  Orleans.  Responsibilities 
include  classified,  retail  and  promotion. 
Must  have  strong  sales  experience  and 
management  ability.  Send  resume  to 
David  Frazer,  Publisher,  Daily  Star,  PO 
Box  1149,  Hammond,  LA  70404. 


ADVERTISING  SALES 
Southern  California 

Experienced  salespeople  $28K-$45K 
potential.  The  Orange  County  Register, 
625  N.  Grand  Ave.,  Santa  Ana,  CA 
92701.  ATT:  Earl  Rush. 


ADVERTISING  SALES 
AND  SALES  MANAGEMENT 
Brehm  Communications,  Inc.,  a  multi¬ 
state  publishing  company,  has  open¬ 
ings  for  experienced  suburban  weekly 
newspaper  salespersons.  Compensation 
and  bonus  plans  commensurate  with 
experience,  plus  good  company  bene¬ 
fits  package  including  profit  sharing. 
Please  send  resume  and  cover  letter 
(including  salary  history),  tO:  Michael 
K.  Sullivan,  Marketing  Director,  Brehm 
Communications,  Inc.,  PO  Box  28429, 
San  Diego,  CA  92128.  No  phone  calls 
please. 


ADVERTISING  SALES  OPPORTUNITY 
for  daily  or  weekly  sales  person  to  move 
ahead  with  our  7-day  newspaper 
(15,000  circulation).  Competitive  pay, 
commission  and  benefits  including  paid 
retirement.  Call  Marlin  Hofmeyer, 
(218)  741-5544  or  send  resume  to 
Mesabi  Daily  News,  PO  Box  956,  Virgi¬ 
nia,  MN  55792. 


ADVERTISING  DIRECTOR 
One  of  the  best  small  dailies  in  Zone  2 
has  an  exceptional  opportunity  for 
someone  who  has  successful  experi¬ 
ence  in  marketing,  management  and 
sales,  and  can  prove  it.  We  need  a 
hands-on  leader  at  The  Leader,  a 
16,500  PM  incoming,  NY,  a  city  where 
quality  of  life  is  second  to  none.  If  you 
can  motivate,  have  a  can-do  attitude 
and  want  to  join  a  top-flight  manage¬ 
ment  team  in  an  exciting  market,  sell 
yourself  by  sending  your  resume  and  a 
one-page  letter  detailing  your  accom¬ 
plishments,  salary  history  and  expecta¬ 
tions.  Northeast  applicants  preferred. 
No  phone  calls.  Neil  C.  Hopp, 
Publisher,  34  W.  Pulteney  St.,  Corning, 
NY  14830. 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


RETAIL 

ADVERTISING 

MANAGER 

We  have  an  immediate  need  for  a  sharp 
and  aggressive  person  who  can  truly 
function  as  a  sales  manager.  Must  have 
college  degree  and  a  proven  track 
record  in  sales  development  and 
management.  Will  have  a  good  team  to 
work  with  but  you  must  keep  them  moti¬ 
vated  as  we  very  aggressively  push 
toward  specific  revenue  and  ad  volume 
objectives  in  this  beautiful  and  exciting 
rowth  market  in  Zone  4.  We're  a 
00,000-plus  metro  daily  and  can 
provide  a  nice  career  track  for  the  right 
person  who  can  prove  their  worth 
because,  yes,  we  measure  performance. 
It's  not  just  a  challenge  -  IT'S  A  GREAT 
OPPORTUNITY!  Reply  in  confidence, 
furnishing  complete  background  and 
earnings  history,  to:  Box  2751,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 

Ma4ison  Newspapers,  Inc.,  publisher  of  the  Wisconsin  State 
Journal  and  The  Capital  Times  seeks  an  Advertising  Director 
who  is  an  aggressive,  innovative  achiever,  has  a  strong  track 
record  with  major  accounts,  and  leads  by  example.  Responsi¬ 
bilities  include  all  advertising  revenue;  directing  sales  efforts 
in  classified,  local,  and  national  advertising;  and  planning 
and  budgeting  for  new  programs  and  products  to  increase 
market  share  and  meet  changing  market  condition.  Staff  of 
70  + .  Reports  to  the  general  manager. 

We  are  located  in  an  ideal  medium-sized  city  where  cultural 
and  recreational  opportunities  are  abundant.  Home  of  state 
capital  and  Big- 10  university.  If  you  have  a  successsful  rec¬ 
ord  in  sales  management  and  a  desire  to  excel,  send  resume 
detailing  education,  work  accomplishments,  and  salary  his¬ 
tory  to:  Personnel  Director,  Madison  Newspapers,  Inc.,  PO 
Box  8056,  Madison,  WI  53708. 

Equal  Opportunity 
Affirmative  Action  Employer. 


RETAIL  ADVERTISING  MANAGER 
for  Zone  3  progressive  46,000  daily, 
with  TMC.  The  ideal  candidate  will  have 
previous  management  experience. 
Outstanding  opportunity  for  career- 
minded  individual.  Excellent  compen¬ 
sation  &  benefits  package.  Send 
resume  and  salary  history  tO:  Box  2746 
_  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  February  27,  1988 


CLASSIFIED  ADVERTISING 

Order  Blank 
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Copy 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1988 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.80  per  line  1  week  —  $3.70  per  line 

2  weeks  —  $5.1 5  per  line,  per  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue.  4  weeks  —  $2.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  1 2  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 

EDITOR  &  PUBLISHER  for  February  27,  1988 


HELP  WANTED 


_ ADVERTISING _ 

DIRECTOR  OF  SALES 
New  Southern  California  weekly.  Salary 
+  bonus  +  commission.  Long  Beach 
Tribune  (213)  988-0161. 


DISPLAY  ADVERTISING  MANAGER 
The  Columbian,  Southwest  Washing¬ 
ton's  largest  Independently  owned, 
daily  newspaper  (48,000  daily  wittv 
annual  gross  revenues  of  $28  million), 
has  an  immediate  opening  for  a 
display  advertising  manager.  Located 
in  the  Portland,  Oregon  metropolitan 
area,  our  community  offers  a  subur¬ 
ban/rural  market  of  211,000  people 
centered  between  the  Southern 
Washington/Northern  Oregon  coast 
and  the  beautiful  Cascade  Mountains. 
Combined  with  the  Columbia  River, 
every  type  of  outdoor  recreation  is 
within  a  90  minute  drive. 

The  successful  applicant  will  have 
three  to  five  years  of  results-oriented 
display  advertising  sales  manage¬ 
ment  experience  Including  competi¬ 
tive  selling,  product  development, 
proven  motivational  and  leadership 
ability,  multiple  product  sales  as  well 
as  administrative  skills  such  as  budg¬ 
eting,  delegation  and  demonstrated 
ability  to  clearly  communitcate  strate¬ 
gic  goals  and  objectives. 

The  Columbian  produces  a  daily  and 
Sunday  newspaper  for  four  geo¬ 
graphic  ROP  zones,  our  own  weekiy 
total  market  coverage  product  and  a 
television  magazine  and  weekly  en¬ 
tertainment  magazine.  In  addition,  we 
have  an  aggressive  special  sections 
philosophy.  If  you  have  experience  in 
these  areas,  we  would  like  to  hear 
from  you. 

Our  staff  is  an  energetic,  goai- 
directed  group  of  30  sales  and 
support  professionals  who  deserve 
the  best  In  their  department  mana¬ 
ger. 

The  Columbian  offers  an  excellent 
benefit  package  including  company 
matched  401K,  Profit  Sharing  Plan, 
full  medical/dental  and  four  weeks 
paid  vacation.  Starting  salary  will  be 
$45,000  to  $50,000  depending  on 
experience,  plus  moving  allowance. 
To  apply  please  call  or  write  for  your 
application  packet:  Ann  Michael,  Vice 
President,  Human  Resources,  PO 
Box  180,  Vancouver,  WA  98666.  (206) 
694-3391. 

Equal  Opportunity  Employer 


ART/GRAPHICS 

CHICAGO  TRIBUNE  seeks  top  quality 
graphics  journalist.  Must  be  able  to 
conceptualize,  research  and  illustrate 
news  graphics.  Exceptional  art  skills  a 
must,  especially  on  Macintosh.  Send 
resume,  work  samples  to  Tony  Majeri, 
Editorial  Art  Director,  435  N.  Michigan 
Ave.,  Chicago,  IL  60611.  DO  NOT 
CALL. 


PAGE  DESIGNER.  The  Nashville 
Banner  (evening,  68,000)  is  looking  for 
a  makeup  editor  to  design  news  and 
business  pages.  Position  also  includes 
developing  of  special  news  projects. 
Knowledge  of  picture  editing  and  art 
production  is  helpful.  Please  send  cover 
letter,  resume  and  tearsheets  to  Jack 
Gunter,  Executive  Vice-President, 
1100  Broadway,  Nashville,  TN  37203. 


TRIBUNE  NEWSPAPERS  has  an  open¬ 
ing  for  a  graphic  artist  to  produce  infor¬ 
mational  graphics.  Must  be  experienced 
on  the  Mac.  Tribune  Newspaper  was  a 
winner  of  the  gold  award  for  overall 
design  during  the  1987  society  of  the 
newspaper  designers  competition.  Send 
resume  and  published  clips  to  Dave 
Seibert,  Director  of  Photography/ 
Graphics,  Tribune  Newspapers  120  W. 
1st  Ave.,  Mesa,  AZ  85202. 


HELP  WANTED 


ART/GRAPHICS 


GRAPHICS  EDITOR.  The  Nashville 
Banner  (evening,  68,000)  is  looking  for 
a  graphics  editor  to  oversee  entire 
design  and  production  of  the  newspap¬ 
er.  Position  requires  supervision  of  8 
aggressive  photographers,  2  highly 
talented  artists  and  3  page  designers. 
Must  be  able  to  develop  visual  reporting 
to  complement  news.  Picture  editing 
skills  and  knowledge  of  art  production  is 
a  must.  Please  send  cover  letter, 
resume  and  tearsheets  to  Jack  Gunter, 
Executive  Vice-President,  1100  Broad- 
way,  Nashville,  TN  37203. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  needed  to 
oversee  two  six-day  daily  newspapers  in 
neighboring  communities.  These  dailies 
are  part  of  a  suburban  newspaper  group 
currently  publishing  10  newspaper/ 
shoppers  in  Dayton  area. 

Candidate  must  have  daily  experience 
with  strong  track  record  in  subscription 
and  single  copy  sales  development. 
Good  benefits,  401 K  plan,  salary  based 
on  experience. 

Send  resume,  with  salary  history  and 
requirements  to  Publisher,  Fairborn 
Daily  Herald,  PO  Box  1817,  Fairborn, 
OH  45324.  No  calls. 


CIRCULATION  MANAGER  tor  growing 
weekly  newspapers  in  Central  Florida. 
Experience  in  promotion  a  must.  Will  be 
responsible  for  mail  program,  single 
copy  sales  and  marketing.  Salary,  plus 
incentives  and  benefits.  Resumes  to 
Outlook  Newspapers,  PO  Box  1149, 
Oviedo,  FL  32765. 


CIRCULATION  MANAGER  needed  tor 
daily  newspaper  with  10,000  circula¬ 
tion.  Must  have  experience  with  home, 
motor  routes  and  mail  delivery.  Send 
resume  to  Box  2762,  Editor  & 
Publisher.  Zone  5. 


CIRCULATION  DIRECTOR 
We  need  a  dynamic,  promotionally 
minded  director  who  can  make  things 
happen  for  our  20,000  plus  daily  in  a 
competitive  Zone  2  market.  A  great 
opportunity!  Send  resume  today  to  Box 
2764,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
The  Lewiston  (Idaho)  Morning  Tribune 
is  seeking  an  aggressive  hands-on  circu¬ 
lation  manager  for  its  24,000  7-day 
morning  operation.  Candidate  should 
be  experienced  in  sales,  service,  TMC 
and  computerized  systems.  Emphasis 
will  be  on  long  term  growth  and  district 
manager  training.  Salary,  bonus  and 
benefits.  Please  send  cover  letter  and 
resume  along  with  salary  history  and 
references  to  Carole  Riedle,  Lewiston 
Morning  Tribune,  PO  Box  957,  Lewis- 
town,  ID  83501. 


CIRCULATION  DIRECTOR  for  growing 
11,000  daily  with  27,000  shopping 
guide  in  Zone  5.  We  offer  salary  plus 
bonus  and  benefits  package.  What  can 
you  offer  us?  Box  2772,  Editor  & 
Publisher. 


NATIONAL  MAIL  COORDINATOR 
Investor’s  Daily,  America’s  business 
newspaper,  has  position  available  for 
national  mail  coordinator.  Entails  close 
interaction  with  USPO  and  appropriate 
computer/records  detail.  Opportunity 
offers  excellent  growth  potential  for 
organized  self-starter.  Some  travel 
involved.  Prior  newspaper/magazine 
mail  circulation  experience  necessary. 
Compensation  commensurate  with 
experience.  Please  send  resume  with 
salary  requirements  to:  Doug  Stone, 
Investor’s  Daily,  1941  Armacost  Ave., 
Los  Angeles,  CA  90025. 


PROFESSIONAL  CIRCULATOR  Seeks 
functional  associate  to  establish  and 
operate  sales  crews  in  Eastern  Zone  2. 
Box  2759,  Editor  &  Publisher. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

CIRCULATION 

EDITORIAL 

EDITORIAL 

EDITORIAL 

HOME  DELIVERY  MANAGER 
Ambition,  dedication,  knowledge  of  a 
growth  market,  and  energy.  If  you 
possess  these  talents  and  are  looking 
br  a  challenging,  highly  rewarding  posi¬ 
tion  in  the  Southwest,  we  have  the  job 
for  you.  You  must  have  a  minimum  of 
five  years  experience  in  sales,  sen/ice 
and  collection,  as  well  as  familiarity 
with  office  procedures  and  distribution. 
We  offer  a  generous  salary/benefits 
package,  and  a  great  opportunity  for 
growth.  Send  resume  and  references  tO: 
L.  Sheldon,  Tribune  Newspapers,  PO 
Box  1547,  Mesa,  AZ  85211.  EOE/M/F. 


THE  GREENVILLE  NEWS-PIEDMONT 
(86,000  daily,  126,000  Sunday),  a 
fast-paced  newspaper  in  a  competitive 
market  is  looking  for  a  sharp,  aggressive 
individual  to  manage  the  circulation 
sales  department.  Successful  candi¬ 
date  must  be  able  to  effectively  direct 
telemarketing,  outside  crew  and  other 
sales  operations.  Qualified  applicants 
should  send  cover  letter  and  resume 
detailing  relevant  work  experience  to: 
Andrew  Gentry,  Director  of  Consumer 
Marketing,  P(J  Box  1688,  Greenville, 
SC  29602.  Salary  negotiable  based  on 
qualifications. 


_ COMPUTERS _ 

COMPUTER  TECHNICIAN 
The  Miami  Herald  has  immediate  open¬ 
ing  for  an  experienced  computer  techni¬ 
cian.  Should  have  2-3  years  computer 
servicing  experience  with  a  newspaper. 
Proficiency  in  digital  electronics,  trou¬ 
ble  shooting  and  design.  Night  shift. 
Excellent  salary  and  benefits  including 
relocation  assistance.  Send  resume  to 
the  Employment  Manager,  The  Miami 
Herald,  1  Herald  Plaza,  Miami,  FL 
33132.  EOE. 


_ EDITORIAL _ 

AGGRESSIVE  BI-WEEKLY  business 
newspaper  seeks  reporter  with  experi¬ 
ence  on  business  desk  at  a  daily,  or  with 
regional  business  publication.  Send 
resume  and  clips  to  Kit  Gorman, 
City-Business,  PO  Box  19308,  New 
Orleans,  LA  70179. _ 

ASSISTANT  BUSINESS  EDITOR  The 
Press  Democrat,  a  New  York  Times 
newspaper  in  Santa  Rosa,  CA,  is  looking 
for  a  no.  2  person  in  its  business  depart¬ 
ment  with  responsibilities  including 
sorting  wire,  layout  and  copyediting  of 
daily  sections.  Some  writing  possible. 
Resume  and  clips  to  Brad  Bollinger, 
The  Press  Democrat,  PO  Box  569, 
Santa  Rosa,  CA  95402. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaLlne.  MediaLine  is  the 
newspaper  industry’s  dally 
updated  job  listing  service. 
We  scout  out  new  job  open¬ 
ings  coast  to  coast  and 
report  them  to  you  every  day 
via  telephone  or  computer. 
Staff  writers,  copy  editors, 
photographers,  and  circula¬ 
tion  managers  can  all  get  a 
jump  in  the  competitive  job 
market  with  MediaLine.  Get 
the  best  leads  in  the 
business.  Get  MediaLine. 

800-237-8073 
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ALASKA  WEEKLY  seeks  experienced 
reporter.  You'll  cover  it  all  in  this  lively, 
prosperous  fishing  community  of 
3,000.  Send  nonreturnable  clips  to: 
Ron  Loesch,  Publisher,  Petersburg 
Pilot,  PO  Box  930,  Petersburg,  AK 
99833.  (907)  772-3554. 


BUSINESS  EDITOR  -  We’re  looking  for 
a  person  with  at  least  three  years  experi¬ 
ence  as  a  business  or  real  estate  writer. 
Send  resume  and  clips  to  Robert  C. 
Roule,  Managing  Editor,  Durham  Morn¬ 
ing  Herald,  Box  2092,  Durham,  NC 
27702.  No  phone  calls,  please. 


BUSINESS  WRITER 
Experienced  business  writer  wanted  for 
aggressive  daily  of  70,000  circulation 
inrastest  growing  section  in  Southeast¬ 
ern  Pennsylvania.  Looking  for  proven 
enterprise  skills.  Send  resume  and  best 
clips  to  Box  2767,  Editor  &  Publisher. 

BUSINESS  EDITOR/WRITER.  Strong 
writer  to  direct  business  coverage  for 
small  Knight-Ridder  daily.  Apply  to 
Managing  Editor,  The  News,  33  SE  3rd 
St.,  Boca  Raton,  FL  33432. 


CITY  EDITOR 

The  York  Dispatch  is  looking  for  a  city 
editor  to  challenge  and  unify  a  diverse, 
talented  staff.  At  50,000  circ.,  we  are 
the  leader  in  a  hotly  competitive  area. 
Our  recent  sale  to  (Jarden  State  News¬ 
papers  strengthens  us  and  will  propel  us 
in  new  directions.  A  strong  city  editor 
will  play  a  key  role  in  shaping  our 
future.  Send  resume  and  your  ideas 
about  local  news  to:  Phil  Klinedinst, 
Managing  Editor,  The  York  Dispatch, 
PO  Box  2807,  York,  PA  17405. 

CLASSICS  your  beat?  We’re  looking  for 
a  reporter  who  can  be  both  music  critic 
and  reporter  of  other  fine  arts  in  Florida 
East  (ioast  city.  Reporting  experience 
and  knowledge  of  all  fine  arts  essential. 
Send  resume,  clips  to  Box  2688,  Editor 
&  Publisher. 


COPY  DESK  CHIEF  -  Experienced  copy 
editor  sought  to  head  3-person  desk  on 
13,000  regional  PM  daily  on  beautiful 
Olympic  Peninsula,  The  right  person 
will  combine  copyediting,  headline  writ¬ 
ing  and  design  skills  with  organizational 
and  leadership  ability.  Send  resume 
and  clips  to  Steve  Boyer,  Managing 
Editor,  The  Peninsula  Daily  News,  PO 
Box  1330,  Port  Angeles,  WA  98362. 

COPY  EDITOR  If  you  want  to  be  a  part  of 
a  challenging  environment... if  you  want 
to  be  part  of  a  selective  and  unique 
team...  we  may  have  the  job  for  you.  We 
are  looking  for  an  experienced,  talented 
motivated  newspaper  veteran  to  join  our 
copy  desk.  You  must  have  proven  skills 
in  editing,  layout,  headline  writing  and 
leadership.  Our  high  standards  are 
matched  only  by  our  high  salaries.  Terry 
Brennan,  The  Mercury,  Hanover  &  King 
Streets,  Pottstown,  PA  19464-2162. 


COPY  EDITORS  -  New  Hampshire’s 
statewide  paper  has  night  desk  open¬ 
ings.  Starting  pay,  $33,000  plus  with 
excellent  benefits.  2  years  experience, 
proven  editing  and  layout  ability  under 
tight  deadlines  essential.  Send  resume 
and  clips  to  C.  Perkins,  ME,  The  Union 
Leader,  PO  Box  780,  Manchester,  NH 
03105. 


COPY  EDITOR 

The  Anchorage  (AK)  Daily  News  is  look¬ 
ing  for  a  talented  copy  editor  to  be  a 
leader  in  producing  our  main  news 
sections.  This  job  not  only  requires  good 
editing  and  headline  writing  skills  but 
also  ability  in  the  use  of  color,  graphics 
and  design.  A  minimum  of  5  years  daily 
editing  experience  is  required.  Send 
resume,  work  samples  and  reference 
list  to  Personnel  Dept.,  Anchorage  Daily 
News,  PO  Box  149001,  Anchorage,  AK 
99514-9001. 

ADN  is  an  EEO/AA  Emnlover 


COPY  EDITOR 

Growing  50,000  AM  in  Southeastern 
coastal  city  seeks  well  read,  talented 
deskers  with  proven  ability  to  remove 
errors  from  copy;  cut  copy  to  fit  a  tight 
space  while  retaining  its  sense:  write 
heads  that  reflect  content  and  intrigue 
the  reader;  layout  attractive  pages  with¬ 
in  strict  design  rules.  Send  resume, 
references  and  5  to  7  layout  samples  to 
John  Meyer,  Managing  Editor,  Wilming¬ 
ton  Morning  Star,  PO  Box  840, 
Wilmington,  NC  28402-0840. 


COPY  EDITOR  with  a  nose  for  news,  an 
eye  for  detail  and  a  flair  for  headline. 
Modern  plant  in  a  growing  university 
town.  Send  resume  and  short  autobio¬ 
graphy  to  Dwight  Kier,  News  Editor, 
Centre  Daily  Times,  Box  89,  State 
College,  PA  16804.  A  Knight-Ridder 
newspaper. 


PART-TIME  Copy  Editors  needed  for 
social  science  journal.  N.  Virginia. 
(703)  471-1133  ext.  220.  Knowledge 
of  Arabic  preferred/not  must. 


COPY  EDITOR 

Award-winning  Zone  3,  48-M  daily, 
seeks  experienced  night  copy  editor. 
Proven  editing  skills  a  must.  We  offer  a 
challenging  assignment  in  an  outstand¬ 
ing  working  and  living  enviornment,  and 
a  recently  paginated  news  desk. 
Resume,  work  samples,  and  salary 
expectations  to  Box  2781,  Editor  & 
Publisher. 


COPY  EDITOR 

Growing  Northern  New  Jersey  AM  has 
an  immediate  opening  for  a  hard¬ 
working  candidate  with  2-5  years  exper¬ 
ience  at  a  daily  newspaper.  Applicants 
must  have  excellent  word  skills  and 
sound  news  judgment,  a  strong  know¬ 
ledge  of  grammar  and  punctuation  and 
the  ability  to  tighten  and  smooth  over 
copy  in  a  challenging,  fast-paced  opera¬ 
tion.  Experience  with  selection  and 
placement  of  wire  copy  and  with  local 
layout  is  helpful.  Pagination  training 
available.  Send  resume  and  samples  of 
work  to  Vin  Byrne,  Copy  Desk  Chief, 
Daily  Record,  PO  Box  217,  Parsippany, 
NJ  07054. 


DEPUTY  SPORTS  EDITOR  for  the 
Colorado  Springs  Gazette  Telegraph. 
Seeking  individual  with  strong  writing 
background  and  copy  editing  skills. 
Management  experience  required. 
Responsibilities  include  generating 
story  ideas  and  assignments,  extensive 
editing  of  local  copy  and  a  PM  office 
presence.  Send  resume,  clips  and  refer¬ 
ences  to  Scott  Smith,  Sports  Editor, 
Gazette  Telegraph,  PO  Box  1779, 
Colorado  Springs,  CO  80901. 


EDITORIAL  WRITER 
Progressive  Southern  daily,  25,000 
circulation,  is  seeking  a  liberal  editorial 
writer  with  a  strong  voice.  We  are  an 
underdog,  crusading  newspaper  that  is 
independent  and  locally  owned  and  in 
competition  with  a  morning  Gannett 
paper.  The  job  entails  a  balance  of  edit¬ 
ing,  layout  and  editorial  writing,  with  a 
possible  opportunity  to  write  columns. 
Looking  for  an  aggressive  journalist,  a 
hard  worker  and  good  writer.  Send 
resume  and  clips  to  Matt  Jacobs,  PO 
Box  31110,  Shreveport,  LA  71130,  or 
telephone  (318)  459-3291. 


EDITOR  part-time  for  monthly  Jewish 
community  newspaper.  7,500  circula¬ 
tion.  Responsible  for  editing  and  writ¬ 
ing,  production,  layout,  supervision  of 
advertising.  Good  salary  and  working 
conditions.  Experience  only.  Resume  to 
Executive  Vice  President,  130  Sessions 
St.,  Providence,  Rl  02906. 


EDITOR 

(Publications  Director) 
Naples,  Florida  publisher  seeks 
talented,  versatile,  editor  with  well- 
rounded  experience  and  skills  in  maga¬ 
zine  and  periodical  publication.  Attrac¬ 
tive  salary,  benefits,  and  growth  poten¬ 
tial.  Forward  resume  to  Editor,  3227 
Horseshoe  Dr.  S.,  Naples,  FL  33942. 


ENTERTAINMENT  editor  for  19-year- 
old  L.l.  music  magazine.  Strong  verbal 
skills.  Salary  18K.  Send  cover  letter, 
resume,  music  writing  samples  to:  Box 
268,  Greenvale,  NY  11548. 


ENTRY  LEVEL-  applications  being 
taken  for  general  assignment  reporters 
position  at  small  Wyoming  daily. 
Resurrie  and  clips  to:  Daily  Times,  PO 
Box  370,  Rawlins,  WY  82301.  No 
phone  calls. 

FEATURE  EDITOR  for  mid-sized  daily 
in  Michigan.  The  right  person  will  have 
an  eye  for  creative  copy  and  layouts  and 
will  have  the  ability  to  make  the  best 
use  of  staff  writers,  photographers  and 
artists  in  planning  daily  features 
sections  and  Sunday  feature  and  enter¬ 
tainment  packages.  New  editor  is 
committed  to  adding  excitement  to  a 
paper  that’s  good  but  can  be  better. 
Competitive  salary,  excellent  benefit 
package.  Send  resume,  work  samples 
and  references  to  Ed  Hoogterp,  Metro 
Editor,  Jackson  Citizen  Patriot,  214  S. 
Jackson,  Jackson,  Ml  49204. 


FEATURES  WRITER 
The  Press-Enterprise,  a  booming  news¬ 
paper  (cirulation  150,000)  in  booming 
Southern  California,  has  an  opening  for 
a  top-notch  feature  reporter/writer. 
Applicants  should  be  well-rounded, 
with  the  ability  to  research  longer  issue 
news  features  as  well  as  handle  quicker 
brights  and  color  pieces.  Send  resume, 
references  and  clips  to  Sally  Ann  Maas, 
AME/Features  &  Art,  The  Press- 
Enterprise,  PO  Box  792,  Riverside,  CA 
92502. 

The  Press-Enterprise  is  an  Equal  Oppor¬ 
tunity  Employer. 


GENERAL  INTEREST  magazine  in 
Chicago  seeks  editorial  professional 
with  five  or  more  years  experience  with 
writing,  photography,  layout  and  promo¬ 
tion.  MSJ  and  liberal  arts  background 
preferred.  Send  resume  and  clips  to  Box 
2785,  Editor  &  Publisher. 
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EDITORS,  REPORTERS  wanted  for 
New  England’s  fastest  growing 
community  newspaper  group.  Wide 
ranging  opportunities  for  editors  with 
vis;on,  writers  with  flair  in  pending 
expansion.  Send  resume,  clips,  and 
references  to  David  Faulknor,  Managing 
Editor,  Shore  Line  Newspapers,  PO  Box 
349.  Guilford.  CT  06437. 


EDITOR-  Somewhere  in  America,  an 
editor  with  imagination,  skill  and  judg¬ 
ment  is  producing  a  bright,  readable 
10,000-20,000  circulation  newspaper 
that  is  much  better  than  it  ought  to  be 
with  limited  size  and  resources.  We'd 
like  to  find  that  man  or  woman,  offer 
better  resources  and  the  opportunity  to 
make  a  mark  in  a  larger  market  with 
statewide  influence.  Write  Publisher, 
The  Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502. 


ENTERTAINMENT  WRITER 
We're  expanding  our  arts  and  entertain¬ 
ment  department.  Needed:  a  journalist 
with  three  years  of  daily  newspaper 
experience  to  write  interviews,  features, 
and  reviews.  Knowledge  of  pop  music 
scene  a  must.  Send  resumes  and  clips 
to: 

Arts  &  Entertainment  Department 
Kansas  City  Star 
1729  Grand  Avenue 
Kansas  City,  MO  64108 


HELP  WANTED  | 

HELP  WANTED  | 

HELP  WANTED 

HELP  WANTED 

_ EDITORIAL _ 

FEATURE  WRITER  for  mid-sized  daily. 
Must  be  experienced,  fast,  creative  and 
demonstrate  a  real  feel  for  the 
language.  Ideal  candidate  has  good 
ideas,  fresh  approaches,  and  the  experi¬ 
ence  to  recognize  the  real  story  behind 
the  apparent  one.  Some  hard-news 
background  preferred.  This  is  a  Gannett 
newspaper  located  one  hour  from  New 
York  City.  Send  resume,  samples  and 
tearsheets  of  entire  most  recent  week's 
work  to  Charles  Nutt,  Executive  Editor, 
The  Courier-News,  PO  Box  6600, 
Bridgewater,  NJ  08807. 

GROWING  70,000  plus  daily  in  a 
competitive  market  in  Zone  9  has  open¬ 
ings  for  ASSISTANT  CITY  EDITOR  to 
help  motivate  and  direct  news  staff. 
Must  have  good  editing  and  layout 
skills.  REPORTER  for  a  metro  beat 
who’s  able  to  dig  out  the  facts,  is  self 
motivated  and  not  content  to  rest  on 
yesterday's  laurels.  GRAPHICS/ 
LAYOUT  EDITOR  with  proven  ability  to 
blend  graphics,  photos  and  copy  into 
crisp  attractive  news  and  feature  pages. 
Send  resume  to  Box  2778,  Editor  & 
Publisher. 

HILTON  HEAD,  SC 

15,000  twice-weekly  color  tabloid  with 
pay  equivalent  to  dailies.  Business 
writer  -  must  have  experience  in  busi¬ 
ness,  real  estate  and  finance  reporting. 
Reporter  -  prime  news  beat;  strong  writ¬ 
ing  skills  and  nose  for  news  essentials. 
Send  5  best  clips  along  with  a  letter  and 
salary  requirements  to  Editor,  Hilton 
Head  Sun,  PO  Box  1325,  Hilton  Head, 
SC  29925. _ 

INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
statehouse  pressroom  as  part  of  Sanga¬ 
mon  State  University’s  one-year  MA 
Public  Affairs  Reporting  program. 
Excellent  media  placement  record 
(89%  last  year).  Tuition 
waivers/$2,640  stipend  during  intern¬ 
ship.  Applications  due  by  April  1. 
Contact  Bill  Miller,  PAC  429a,  SSU, 
Springfield,  IL  62794-9243.  (217) 
786-6535. _ 

LAYOUT  EDITOR 

The  Lexington  Herald-Leader,  a  Knight- 
Ridder  paper,  with  120,C)00  daily 
circulation  and  150,000  Sunday,  is 
looking  for  a  good  layout  editor  to  work 
on  our  design  desk.  This  job  requires 
high  level  of  skill  in  designing  news 
pages.  Some  copy  editing  skills 
required.  Must  be  able  to  work  under 
pressure  and  meet  deadlines.  To  apply, 
send  a  porfolio,  resume,  cover  letter 
and  salary  history  to  Malcolm  Stallons, 
Design  Desk  Chief,  Lexington  Herald- 
Leader,  Main  &  Midland,  Lexington,  KY 
40507.  EOE  M/F. 

MAGAZINE  WRITER.  Arizona  Trend 
magazine  seeks  an  experienced  journal¬ 
ist  who  can  apply  a  flair  for  storytelling 
to  the  topic  of  business  and  politics. 
Excellent  pay  and  benefits.  Apply  in 
writing  to  John  Craddock,  Executive 
Editor,  Arizona  Trend,  3003  N.  Central 
Ave.,  Suite  2004,  Phoenix,  AZ  85012. 
Arizona  Trend,  an  affiliate  of  the  Times 
Publishing  Co.  of  St.  Petersburg,  FL  is 
an  Equal  Opportunity  Employer. 

MANAGING  EDITOR 
Our  paid  circulation  is  only  8,000,  but 
our  editorial  staff  consists  of  14  repor¬ 
ters  and  3  full-time  photographers.  We 
are  looking  for  strong,  aggressive  lead¬ 
ership.  Located  in  southeastern  Arizo¬ 
na,  our  climate  is  great  and  the  area  is 
growing.  Send  resume,  copy  of  present 
newspaper  and  clips  tO:  Steve  Krehl, 
Sierra  Vista  Herald,  102  Fab  Ave.,  Sier¬ 
ra  Vista,  AZ  85635. 

Classified  Advertising; 
(212)  675-4380 


_ EDITORIAL _ 

MANAGING  EDITOR 
Major  New  Jersey  weekly  in  fast  growing 
suburban  market  seeks  managing  editor 
to  direct  staff  of  30  photographers, 
reporters  and  assistant  editors.  Applic¬ 
ants  must  have  management  experi¬ 
ence  and  know  all  phases  of  newsroom 
operation.  Please  send  resume  to  Jay 
Langley,  Editor,  Hunterdon  County 
Democrat,  PO  Box  32,  Flemington,  NJ 
08822.  Please  include  personal  and 
business  references. 

MANAGING  EDITOR 
45,000  suburban  daily  on  the  San 
Francisco  penninsula  is  seeking  an 
energetic  managing  editor  possesing 
familiarity  with  all  facets  of  newsroom 
operations.  Excellent  salary  and  bene¬ 
fits.  Please  reply  with  detailed  resume 
and  salary  histoiV/requirements  to  John 
Clinton,  Publisher,  San  Mateo  Times, 
PO  Box  5400,  San  Mateo,  CA  94402. 
No  phone  calls  please. 

MANAGING  EDITOR  -  Energetic  news 
professional  sought  to  join  the  Holland 
(Mich.)  Sentinel  team.  We're  an 
18,500-circulation,  PM  with  a  Satur¬ 
day  morning  edition  located  in  scenic 
West  Michigan  on  the  shore  of  Lake 
Michigan.  Ours  is  a  highly  competitive 
market  with  a  growing,  diversified 
economic  base.  Candidates  should  have 
at  least  five  years  daily  newspaper 
experience,  including  at  least  two  years 
in  a  newsroom  supervisory  role.  The 
ME,  reporting  to  the  publisher,  takes  a 
leading  role  in  planning  and  implement¬ 
ing  news^per  quality  improvements. 
We  seek  a  strong  leader  to  manage  an 
18-member  staff  and  contribute  to  our 
communities.  Competitive  salary,  bene¬ 
fits,  managerial  incentive  program. 
Send  cover  letter,  resume  (including 
salary  requirements)  to:  Clay  W.  Stauf¬ 
fer,  Publisher,  the  Sentinel,  54  W.  8th 
Street,  Holland,  Mich.  49423. 

MANAGING  EDITOR 
International  Jewish  news  agency  seeks 
managing  editor  to  help  edit  copy  for 
electronic  wire  and  daily  news  publica¬ 
tions.  Also  responsible  for  coordinating 
reporters'  assignments  and  assembling 
weekly  community  news  and  feature 
publications.  Good  copy  editing  skills, 
reporting  background,  computer  litera¬ 
cy  essential.  Must  also  be  familiar  with 
American  Jewish  community  and  Israel. 
Send  resume,  clips,  salary  require¬ 
ments  to:  Mark  Joffe,  c/o  JTA,  165 
West  46th  Street,  Suite  5 1 1 ,  New  York, 
NY  10036. _ 

MANAGING  EDITOR.  Upstate  New  York 
award  winning,  7-paper  weekly  group 
seeks  experienced  news-pro  to  direct 
10-  member  staff.  Good  salary  and 
benefits.  Resume  and  inquires  tO: 
Stuart  Hancock,  Community 
Newspaper/Manlius  Publishing,  200 
Brooklee  Dr.,  Fayetteville,  New  York 
13066.  (315)  637-3121. 

MONTHLY  REPRINTING  from  interna¬ 
tional  press  seeks  skilled  copy/text 
editor,  minimum  5  years’  experi¬ 
ence, with  news  background.  Must  be 
strong  in  grammmar,  other  basics. 
Duties  also  include  selecting  material  & 
assisting  in  all  phases  of  copy  flow. 
Layout/technical  experience  a  plus. 
Send  resume  to  Text,  World  Press 
Review,  230  Park  Avenue,  New  York, 
N.Y.  10169.  NO  PHONE  QUERIES. 

NATIONAL  SPORTS  business  publica¬ 
tion  in  Zone  1  seeks  reporter  with  strong 
news  instinct  and  ability  to  work  under 
deadline  pressure.  Minimum  3  years 
daily  newspaper  experience  required. 
Most  weekends  off.  Send  resume  and  5 
clips  to  Box  2757,  Editor  &  Publisher. 

GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-  4261  for 
current  Federal  list,  (fee  required) 


_ EDITORIAL _ 

NEWS  EDITOR  -  Progressive  mid-size 
New  England  daily  is  looking  for  a  news 
editor/slotperson  to  fill  key  role  in  its 
editorial  room.  Applicants  should  have 
sound  news  judgment,  strong  layout 
skills,  a  flare  for  selecting  reader  inter¬ 
est  stories  and  the  ability  to  write  bright, 
sharp  headlines  and  co-ordinate  a  good 
mix  of  local,  national  and  international 
stories.  Write  to  Box  2754  Editor  & 
Publisher. 


NEWS  REPORTER 

EXCELLENT  full-time  opportunity  with 
a  leading  twice-weekly  Chicago  subur¬ 
ban  newspaper  as  a  general  assignment 
reporter.  Successful  candidate  will  have 
a  degree  in  Journalism  and  up  to  three 
years  of  news  writing  experience.  Excel¬ 
lent  salary  and  employee  benefits. 
Please  send  resume  and  clips  to  John 
Collins,  STAR  PUBLICATIONS,  1526 
Otto  Boulevard,  Chicago  Heights,  IL 
60411. 

An  Equal  Opportunity  Employer 


REPORTER  for  8,000  daily  in  growing 
high  desert  city  to  cover  cops/courts  and 
business.  Seeking  motivated  accurate 
reporter  with  some  weekly  experience  or 
a  good  recent  graduate.  Photo  skills 
helpful.  Prefers  Zone  7,  8  or  9  applic¬ 
ants.  Job  opens  April  4th.  Send  letter, 
resume  and  non-returnable  clips  to 
Jamie  Hurly,  M.E.,  The  Daily  Indepen¬ 
dent,  PO  Box  7,  Ridgecrest,  CA  93555. 

REPORTER  sought  for  staff  of  aggres¬ 
sive,  62,000-circulation  morning  daily 
in  competitive  market.  Seek  someone 
who  covers  breaking  news  quickly  and 
well,  but  also  can  dig  deep  to  explain 
why  the  event  happened.  Also  looking 
for  science  writer  with  knack  for  making 
complicated  subjects  easy  to  under¬ 
stand.  Send  resume,  clips  to  M.E.  Jim 
Willis,  Birmingham  Post-Herald,  PO 
Box  2553,  Birmingham,  AL  35202. 


REPORTERS 

We’re  growing.  We  need  experienced 
reporters  willing  and  able  to  learn  to 
report  hard  news  on  business  for  nation¬ 
al  business  publication.  Located  in  San 
Francisco  area.  You  must  be  a  self¬ 
starter,  all  by  telephone.  To  apply,  send 
your  resume  to:  Personnel  Dept.  E,  Crit¬ 
tenden  News  Service,  Inc.,  Box  1150, 
Novato,  CA  94948. 


EDITORIAL 


REPORTER/PHOTOGRAPHER 
Ambitious  journalist  needed  at  award¬ 
winning  4,000-circulation  weekly 
newspaper  in  the  heart  of  New  Hamp¬ 
shire’s  Lakes  Region.  Journalism 
degree  or  equivalent  necessary.  Assign¬ 
ments  range  from  town  and  school 
boards,  police  and  courts  to  sports  and 
features.  Creativity  encouraged.  Entry- 
level  applicants  considered.  Send 
resume  and  clips  to  The  Meredith 
News,  PO  Box  729,  Meredith,  NH 
03253. 


REPORTER  WANTED 
Award-winning  weekly  business  news¬ 
paper  in  Midsouth  needs  experienced 
reporter.  Newspaper  offers  competitive 
salary  and  benefits.  Send  resume  and 
clips  to  Managing  Editor.  MBJ,  88 
Union  Center,  Memphis,  TN  38103. 
(901)  523-0437. 


SMALL  DAILY  in  Zone  1  seeks  2  gener¬ 
al  assignment  reporters.  Recent  gradu¬ 
ates  with  limited  experience  who  are 
willing  to  learn  and  work  hard  will  be 
considered.  Copy  editing  skills  helpful 
for  possible  advancement.  Pay 
$11-$14,000.  Prefer  candidates  from 
Zones  1  and  2.  Send  clips  and  resume 
to  Box  2783,  Editor  &  Publisher. 

SPORTS  EDITOR 

The  Newport  Daily  News  seeks  a  sports 
editor.  The  person  we  hire  will  lead  a 
4-person  team  in  producing  the  most 
exciting  sports  section  possible.  Our 
sports  pages  must  go  far  beyond  the 
routine  to  include  coverage  of  interna¬ 
tional  sailing,  championship  tennis  and 
horsemanship.  But  our  principle  inter¬ 
est  remains  high  school  sports.  The 
sports  editor  is  responsible  for  develop¬ 
ing  this  package  and  for  layout  and 
design  of  the  section.  He  or  she  will  be 
skilled  in  the  use  of  graphics  and  color 
and  will  write  a  weekly  column.  Ability 
is  more  important  than  experience  but 
this  is  not  a  job  for  a  beginner.  We 
expect  to  become  the  best  small  daily  in 
New  England.  If  you  think  you  can  help 
meet  that  goal,  send  a  letter  telling  how 
and  why,  a  resume  and  clips  to  David  B. 
Offer,  Editor,  The  Newport  Daily  News, 
101  Malbone  Rd.,  Newport,  Rl  02840. 
Deadline:  March  11. 


SPORTS  WRITER:  Long  hours,  hard 
work,  low  pay.  Beginners  considered. 
Knowledge  of  skiing  a  must.  Clips  and 
resume  to  Ray  Stephens,  Editor,  Jack- 
son  Hole  Guide,  PO  Box  648,  Jackson, 
WY  83001. 


PC  WEEK,  the  number  one  computer  publication,  has  the 
following  position  available: 

Senior  Editor 

PC  WEEK  is  seeking  a  seasoned  reporter,  with  a  minimum 
of  three  to  five  years'  related  experience,  to  write^it  break¬ 
ing  news  stories.  A  strong  computer  background  is  necessary 
with  emphasis  on  local  area  networks. 

Excellent  salary  and  company  paid  benefits  including  dental 
insurance,  liberal  vacation  policy  and  tuition  reimbursement. 
Please  submit  clips  and  references  with  resume  to:  Per¬ 
sonnel  Department,  Ziff-Davis  Publishing  Company,  800 
Boylston  Street,  Boston,  MA  02199. 
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HELP  WANTED 


SPORTS  COPY  EDITOR 
Award-winning  mid-sized  AM  in  North¬ 
east  offers  growth  opportunity  for  right 
person.  Excellent  word  skills  a  must, 
layout  experience  helpful.  This  is  not  a 
writing  job.  Send  resume,  clips,  tear- 
sheets  and  philosophy  of  sports  journal¬ 
ism  to  Box  2734,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR/LAYOUT 
The  Bakersfield  Californian,  an  8200, 
AM  and  Sunday,  has  an  opening  for  a 
sports  desk  person.  This  is  not  a  writing 
job.  Top  experience  in  editing,  layout, 
use  of  color  required.  Send  a  resume, 
layout  samples  to  Jim  Hodges,  Sports 
Editor,  PO  Box  440,  Bakersfield,  CA 
93302. 


STYLE  EDITOR  -  We're  looking  for  an 
innovative  person  to  head  our  Style 
Department.  The  successful  candidate 
must  have  at  least  three  years  experi¬ 
ence  as  a  lifestyle  editor.  Send  resume 
and  clips  to  Robert  C.  Roule,  Mana^ng 
Editor,  Durham  Morning  Herald,  Box 
2092,  Durham,  NC  27702.  No  phone 
calls,  please. 


THE  NEW  HAVEN  REGISTER 
(100,000  plus  circulation)  is  looking 
for  an  arts  editor  to  focus  on  coverage  of 
classical  arts  including  ballet  and 
modern  dance,  theater,  visual  arts, 
music,  architecture  and  popular 
culture.  The  successful  candiate  will  be 
well-versed  in  at  least  two  of  the  above 
mentioned  arts,  possess  strong  copy 
editing,  writing  and  layout  skills  and  be 
able  to  plan,  assign  and  motivate.  We 
are  located  on  Long  Island  Sound  with 
an  easy  reach  of  New  York  City  and 
Boston.  Please  send  resume,  covering 
letter  and  salary  requirements  to  Mary 
Marak,  Human  Resources  Dept.,  New 
Haven  Register,  40  Sargent  Dr.,  New 
Haven,  CT  06511.  EOE. 


THE  MORNING  SUN,  an  aggressive 
daily  in  southeast  Kansas,  has  an 
immediate  opening  for  a  reporter  to 
cover  county  government.  This  is  not  an 
entry-level  position.  Minimum  of  5  years 
experience  required.  Send  resume, 
writing  samples  and  salary  history  to 
Greg  Nucifora,  Managing  Editor,  The 
Morning  Sun,  PO  Drawer  H,  Pittsburg, 
KS  66762. 


THE  CONNECTICUT  SOCIETY  of 
Professional  Journalists  Foundation, 
Inc.,  is  offering  $1,500  in  scholarships 
to  students  pursuing  journalism 
careers.  The  scholarships,  established 
through  the  foundation’s  Bob  Eddy 
Scholarship  Trust  Fund,  will  be  given  in 
a  $1,000  and  a  $500  award.  April  15  is 
the  deadline  for  applications. 

The  scholarship  competition  is  open  to 
students  who  will  be  juniors  or  seniors 
next  fall.  They  also  must  be  enrolled 
either  in  a  4-year  college  or  university  in 
Connecticut  or  must  be  Connecticut 
residents  in  a  4-year  higher  education 
institution  in  any  state  or  country. 

For  more  information,  call  or  write  to 
Bill  Seymour,  Trust  Fund  Committee 
chairman,  59D  Downey  Dr.,  Manches¬ 
ter.  CT  06040;  (203)  282-0161. 


THEATER/CLASSICAL  MUSIC  WRITER 
The  Carolina's  largest  daily.  The  Char¬ 
lotte  Observer,  is  seeking  a  theater  and 
classical  music  writer  with  at  least  4- 
years  daily  newspaper  experience  to 
cover  our  growing  arts  community. 
Expertise  should  be  in  theater  and  clas¬ 
sical  music.  We  want  someone  who  can 
write  reviews,  profiles  and  in-depth 
stories  on  a  range  of  arts  issues.  Send 
resume,  6  clips  showing  your  diversity 
and  a  one  page  letter  telling  us  why  you 
can  do  this  job  tO:  Tom  Tozer,  Deputy 
Features  Editor,  The  Charlotte 
Observer,  PO  Box  32188,  Charlotte,  NC 
28232.  No  phone  calls  please.  EOE 
M/F. 


HELP  WANTED 


SUNDAY  EDITOR 

Gannett's  newest  Sunday  newspaper  is 
seeking  an  experienced,  creative,  hard 
working,  hands-on  editor.  Sharp  news 
judgment,  strong  editing  skills  and  good 
eye  for  graphics  are  essential.  Experi¬ 
ence  in  a  competitive  market  is  desir¬ 
able.  The  newspaper  is  located  one  hour 
from  New  York  City.  Send  resume,  tear- 
sheets  and  one  recent  copy  of  your 
current  newspaper  to  Charles  Nutt, 
Executive  Editor,  The  Courier-News,  PO 
Box  6600,  Br  dgewater,  NJ  08807. 


WEST  TEXAS  DAILY  (circulation 
30,000)  has  opening  for  city  side  repor¬ 
ter.  Two  years  experience  preferred  but 
will  also  consider  recent  college  gradu¬ 
ate.  Send  resume  and  clips  to:  Gary  Ott, 
City  Editor,  Midland  Reporter  Telegram, 
PO  Box  1650  Midland,  TX  79702. 


FREELANCE 


WRITER/INTERVIEWER  to  write  biogra¬ 
phical  career  articles  for  educational 
guidance  periodical.  Please  send 
resume  and  samples  of  published  writ¬ 
ing  to: 

Jone  Meyer,  Editor,  Vocational  Biogra¬ 
phies,  Inc.,  PO  Box  31,  Sauk  Centre, 
MN  56378. 


HELP  WANTED 


GMA,  a  leading  supplier  of  inserting 
equipment  to  the  newspaper  industry, 
has  an  immediate  opening  for  an  indivi¬ 
dual  familiar  with  newspaper  presses 
and  folders.  This  individual  should  have 
experience  relating  to  the  newspaper 
industry,  including  technical  and  engi¬ 
neering  background.  GMA  offers  a  crea¬ 
tive  growth-oriented  environment  with 
excellent  benefits.  Send  resume  to 
Graphic  Management  Associates,  Inc., 
934  Marcon  Blvd.,  Allentown,  PA 
18103.  ATT:  Human  Resources 
Manager. 


MAILROOM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


MAILROOM  MANAGER 
Zone  2  large  metropolitan  newspaper 
seeking  an  experienced  mailroom 
manager.  We  are  a  100,000  plus  circu¬ 
lation  newspaper  Monday-Saturday  and 
140,000  plus  Sunday.  Experience 
must  include  full  understanding  of  all 
mailroom  equipment  and  procedures. 
Knowledge  of  Harris  1472-A  inserting 
machines,  sleeve  wrap  machines, 
computer  spreadsheets  and  application 
desirable.  Salary  in  the  high  $30's  with 
excellent  benefit  package.  Send  resume 
and  salary  requirements  to  Box  2775, 
Editor  &  Publisher. 


Circulate  Your  Jobs, 
Services,  Talents 
to  the  Largest 
Newspaper  Audience 
In  the  World 
with  E&P  Classifieds 


MAILROOM  MANAGER 
The  Boca  Raton  News  has  an  immedi¬ 
ate  opening  for  an  experienced  mail- 
room  manager  with  good  mechanical 
and  operational  skills  on  a  Mueller 
Martini  227.  Send  resume  to  33  SE  3rd 
St.,  Boca  Raton,  FL  33432. 


PHOTOGRAPHY 


CHIEF  PHOTOGRAPHER  The  Bismarck 
Tribune,  North  Dakota's  best  and 
brightest  newspaper,  has  an  immediate 
opening  for  a  working  chief  photogra¬ 
pher  who  can  manage  a  4-person 
department  in  addition  to  producing 
great  photographs.  The  successful  appl¬ 
icant  will  understand  what  types  of 
photographs  sell  in  the  late  1980’s;  will 
be  skilled  in  dealing  with  people  of  all 
stripes;  will  have  mature  technical  abili¬ 
ties  and  will  be  prepared  to  meet  the 
high  production  demands  of  a  newspap¬ 
er  that  publishes  full  color  photography 
seven  days  a  week.  In  return  we  offer 
you  leadership  opportunities,  excellent 
working  conditions  in  a  recreation- 
minded  capital  city,  and  the  chance  to 
put  your  stamp  on  a  newspaper  that 
wins  blue  ribbons  for  general  excellence 
and  typography  and  design.  Send  a 
resume  and  photo  clips  to:  Paula 
Redmann,  Human  Resources  Manager, 
The  Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502.  Closing  date: 
March  15,  1988. 


PHOTOJOURNALIST  needed  at  growing 
60,000  circulation  daily  starting  up  a 
photography  department.  Looking  for 
self-starters  strong  in  news  and  sports 
as  well  as  enterprise  work  in  the  highly 
competitive  New  York/New  Jersey  metro 
market.  Good  pay  and  benefits.  Send 
resume  to  Box  2744,  Editor  & 
Publisher, 


PHOTOJOURNALIST  who  puts  the 
"journalist"  before  the  "photo."  Would 
kill  to  get  the  story  and  show  it  in  one 
photo  -  that  can  startle,  sadden,  joke, 
rib  or  just  stop  people  in  their  tracks.  Is 
a  reader.  Resume,  letter  to  The  Citizen, 
25  Dill  St.,  Auburn,  NY  13021.  Wait  to 
send  portfolio. 


RELIABLE  FREE  LANCES  sought  in  all 
areas  for  color  assignments.  $200  mini¬ 
mum.  Write  to  Photo  Editor,  Insight 
magazine,  3600  New  York  Ave.  N.E., 
Washington,  DC  20002  for  terms  and 
contract.  Insight,  a  national  newsweek¬ 
ly  with  1  mil. -plus  circulation,  also  buys 
one-time  rights  for  stock  photography. 


PRODUCTION 


COMPOSING  ROOM  SUPERVISOR  with 
3  to  5  years  experience  in  management 
is  needed  for  growing  Florida  daily. 
Successful  candidate  will  be  expected 
to  manage  a  staff  of  15,  handle  all 
supervisory  clerical  duties  and  insure 
that  deadlines  are  met.  Good  pay  and 
excellent  company  benefits  in  a  growing 
commercial  and  residential  area.  Non- 
smoker.  Submit  resume  along  with 
salary  requirements  to  Vero  Beach  Press 
Journal,  PO  Box  1268,  Vero  Beach,  FL 
32961.  EOE. 


LARGE  CIRCULATION  weekly  exper¬ 
iencing  explosive  growth  Zone  2  seeks 
experienced  manager  to  organize  and 
lead  production  depts.  (composition, 
pre-press,  press).  Strong  communica¬ 
tion  and  technical  skills  required. 
Salary  commensurate  with  experience. 
Excellent  benefits  package.  Send 
resume  with  salary  history  to  Box  2782, 
Editor  &  Publisher. 

PRESS  OPERATORS  A  chance  to  learn 
and  grow.  Good  benefits.  Opportunity 
for  advancement.  Salary  based  on 
experience.  Apply  in  writing  to  Roger 
Stec,  Assistant  Production  Director, 
307  Dernsteine  Ave.,  Lansdale,  PA 
19446  or  call  (215)  855-8440,  ext. 
296.  EOE. 


HELP  WANTED 


PRODUCTION 


COMPOSING  ROOM  DIRECTOR  Zone  5 
daily/weekly  newspaper  group  seeks 
strong  leader  to  direct  pre-press  opera¬ 
tions.  Candidates  should  possess  a 
quality/budget-minded  awareness  that 
is  sensitive  to  detail.  Good  communica¬ 
tion,  technical  and  people  skills  are  a 
must  in  this  union  environment.  Send 
resume  and  salary  history  to  Box  2771, 
Editor  &  Publisher. 


Comp  SIs/Nat’l 
DW  Prs/Zone  3 
Metro  Mgr/Zone  2 
Publ/Zone  8 
GM/Zone  5 
GM/Zone  3 
Mail  Supv/Zone  2 
AM/Zone  8 
Promo  Mgr/Zone  2 
AM/Zone  2 
AD/Zone  5 
Promo  Mgr/Zone  5 
Comp  Tech/lnt’l 


$25K-i- 
To  $25K 
To  $35K 
To  $40K 
To  $50K 
To  $55K 
To  $20  K 
To$25K-(- 
To  $32K 
To$35K-l 
To  $65K 
To$55K 
To  $24K 


GRAPHIC  SEARCH 
ASSOCIATES 

Post  Office  Box  373 
Newtown  Square,  PA  19073 

215  359-1234 
800  342-1777 


PRESS  OPERATORS  -  Goss  SC  press 
operators  needed  immediately.  Large 
web,  sheet  fed,  and  newspaper  opera¬ 
tion.  Bindary  personnel  also  needed. 
Contact  Ginny  (800)  843-6805  or 
(605)  339-3633,  Sioux  Falls.  SD. 
Monday-Friday  central  time. 


PRESSROOM  MANAGER 
Zone  2  large  metropolitan  newspaper 
seeking  an  experienced  pressroom 
manager.  We  are  a  100,000  plus  circu¬ 
lation  newspaper  Monday-Saturday  and 
140,000  plus  Sunday.  Experience 
must  include  full  understanding  of  all 
pressroom  equipment  and  procedures 
including  knowledge  of  Goss  headliner 
offset  or  metro.  Salary  in  the  high  $30’s 
with  excellent  benefit  package.  Send 
resume  and  salary  requirements  to  Box 
2776,  Editor  &  Publisher. 


PRESSROOM  MANAGER 
Zone  2  Gannett  daily  and  Sunday 
newspaper  seeks  candidate  with  strong 
leadership  skills,  Goss/Dilitho  experi¬ 
ence  a  plus,  mechanical  knowledge  and 
quality  oriented.  Must  have  ability  to 
train  and  motivate  and  have  good  orga¬ 
nizational  skills. 

Excellent  benefit  package.  Send 
resume  including  work  histo^  and 
salary  requirements  to  Box  2622, 
Editor  &  Publisher. 


PRODUCTION  MANAGER 
Must  have  thorough  knowledge  of 
process  color  quality  control  to  produce 
top-notch  product.  Successful  applic¬ 
ant  should  be  strong  in  press  opera¬ 
tions,  have  experience  managing  in 
union  shop.  60,000  Zone  1  daily.  Write 
giving  references,  salary  requirements 
to  Box  2779,  Editor  &  Publisher. 

PRODUCTION  MANAGER 
Fast  growing  weekly  chain  needs  the 
right  person  to  manage  production 
department.  Multiple  newspaper 
management  experience  essential. 
Benefits.  Send  salary  requirements  and 
resume  to  Mrs.  Flemings,  c/o  Creative 
Loafing,  PO  Box  54223,  Atlanta,  GA 
30308. 
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PRODUCTION 
OPS.  &  MGT. 


Look  at  these  openings 
at  dozens  of  locations, 
NATIONWIDE. 
These  are  active  open¬ 
ings  in  ALL  positions  & 
levels  of  management. 


-  PRE-PRESS  - 

•  Cam  Operations  to  $25,000 

•  Strippers/4/C 

Layout  Artists  to  $30,000 

•  Layout  Artist 

(entry  level)  to  $30,000 

•  Pre-press/Composition 

Supervisor  to  $40,000 

•  Electronic  Technician 

(pre-press  var.)  to  $45,000 

•  SCITEX  opera¬ 
tions  to  $45,000 

•  Quality  control/Pre-press 

and  plate  to  $45,000 

•  Sll  systems  operations/ 

management  to  $45,000 

•  Production  management/ 

pre-press  to  $55,000 


-  PRESS  - 

(Goss,  TKS,  Hce,  Harris, 
NewsKing,  etc.) 

•  Pressmen  (single)  to  $35,000 

•  Pressmen  (double)  to  $40,000 

•  Foremen  (both)  to  $45,000 

•  Prsmn/Maintenance 

(double)  to  $45,000 

•  Press  Foremen  to  $50,000 

•  Pressroom  Mgrs  to  $70,000 

-  PRODUCTION  MGT.  - 

•  Night  Side  Prod  Mgr 

(press)  to  $50,000 

•  Asst  Prod  Mgr 

(press)  to  $55,000 

•  Prod  Mgr(pre-press 

and  press)  to  $95,000 

Alt  positions  fee  paid. 
For  further  information 
piease  contact: 

Robert  C.  Bernard 


GORDON 

^■AIAHLS 

V  V  Executive  Seerch 


610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  PA  19063 
(215)  565-0800 
or  (800)  523-7112 


HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER 
Zone  2.  Multi-location  plan.  Mind  set 
on  quality  assurance.  Administrative 
ability,  employee/labor  relation  skills  a 
plus.  Excellent  salary,  benefits.  Send 
resume  to  Box  2780,  Editor  & 
Publisher. 


PUBUC  RELATIONS 


PR  ASSISTANT:  Excellent  writing  and 
typing  skills  (50  plus)  for  growing  media 
oriented  firm.  Computer  knowledge 
desirable.  Unlimited  future.  Call 
Elizabeth  (212)  947-9898. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


EXPERIENCED  PROFESSIONAL 
PUBLISHER/GM 

Seeks  to  relocate  in  Northeast  U.S.  15 
years  successfully  directing  circulation, 
advertising,  marketing,  editorial, 
production,  administration,  union 
contract  negotiations,  and  day-to-day 
operations.  Bottom  line  oriented. 
Strong  motivator.  Degreed.  38.  (213) 
578-1255. 


HUSBAND-AND-WIFE  team  seeks 
small  town  newspaper  to  run  in  South¬ 
west.  He’s  tops  at  photography,  layout 
and  editing.  She  specializes  in  report¬ 
ing,  organizational  and  people  skills. 
Box  2726,  Editor  &  Publisher. 


MATURE  EDITOR/PUBLISHER  seeks 
new  challenge.  Will  make  your  daily  a 
winner  -  in  the  community,  in  the 
contests,  on  the  bottom  line.  Strong 
basics:  news,  ads,  promotion.  Back¬ 
ground  as  ME,  GM,  publisher.  Consid¬ 
ered  college  teaching,  but  masters  is  in 
experience.  Box  2769,  Editor  & 
Publisher. 


SUCCESS-ORIENTED  executive/ 
publisher  seeks  challenging  position. 
Intimately  familiar  with  all  facets  of 
publishing.  Hands-on  management  of 
production,  editorial,  advertising  and 
art.  Problem-solver  and  decision¬ 
maker.  Operational  direction  with 
phenomenal  results.  Imaginative  and 
creative.  Development  of  marketing 
strategies  and  award-winning  support 
materials  for  advertising  sales  and 
circulation.  Highly  organized  with 
attention  to  details.  Dependable, 
community  involved.  Box  2784,  Editor 
&  Publisher. 

_ ADVERTISING _ 

AD  DIRECTOR/MANAGER  position 
wanted.  33-year-old  family  man  with 
good  training  and  people  skills.  Special 
sections  my  forte.  Six  years  in  manage¬ 
ment  with  dailies  as  well  as  one  year  as 
general  manager  of  small  weekly  group. 
Looking  for  honest  longterm  opportuni¬ 
ty  in  Zones  1,2  or  3.  Reply  Box  2786, 
Editor  &  Publisher. 


ADVERTISING  MANAGER  with  excel¬ 
lent  credentials.  12  years  sales  experi¬ 
ence  with  top  publishing  and  broadcast¬ 
ing  media  (New  York  market)  plus  7 
years  as  ad  director  with  largest  New 
York  ethnic  weeklies.  Seeks  manage¬ 
ment  position  with  a  general  market 
publication  in  the  NY/NJ/CT  major 
metropolitan  area.  (212)  687-0810. 
9-5pm. 


ADVERTISING  DIRECTOR-After  spend¬ 
ing  years  battling  the  Oil  Belt  blues, 
currently  employed  experienced  daily 
advertising  director  seeks  better 
climate.  Solid  professional  credentials 
and  10  years  experience  with  2  10,000 
plus  dailies.  Top  references.  Box  2768, 
Editor  &  Publisher. 


POSITIONS  WANTED 


CARTOONIST 


BRIGHT,  EXPERIENCED  POLITICAL 
CARTOONIST  with  fresh,  incisive  style 
and  ideas  seeks  a  full-time  postion  as 
editoral  cartoonist  or  illustrator  in  all 
zones.  Please  write:  Ted  Rail,  PO  Box 
2775,  New  York,  NY  10185. 


EDITORIAL 


SPORTS  COLUMNIST  for  major  metro¬ 
politan  daily  desires  return  to  inside  as 
sports  editor  for  major  league  daily.  Ex¬ 
sports  editor  wants  to  work  with  young, 
aggressive  staff.  Need  area  with  good 
elementary  schools.  Box  2723,  Editor  & 
Publisher. 


CAN  YOUR  STAFF  use  an  editor  with  a 
hands-on  approach?  Can  your  staff  use 
an  editor  who  leads  by  example?  If  yes 
here's  a  metro  sports  editor  with  10 
years  daily  experience  who  can  meet 
your  requirements  in  sports  or  news¬ 
room  management.  For  resume  and 
clips,  write  Box  2774,  Editor  & 
Publisher. 


EDITOR/MANAGER  seeks  top  level 
responsibility  with  weekly  or  small  daily 
in  East  which  offers  opportunity  for 
investment.  Would  work  with  or  for 
present  owner.  Box  2743,  Editor  & 
Publisher. 


EDITOR  who's  also  a  good  manager  in 
#2  slot  on  finance  magazine  wants  to 
lead  your  staff.  15  years  on  dailies, 
magazines.  I  work  hard  and  am  smart. 
Box  2739,  Editor  &  Publisher. 


FILL  YOUR  TEMPORARY  vacancies 
with  a  young  but  seasoned  journalist. 
Perfect  solution  to  maternity  leaves, 
vacations,  sabbaticals.  Wire  experience 
plus  4  years  as  reporter  on  major  SW 
daily  covering  business  and  govern¬ 
ment.  B.S.  journalism;  B.S.  econom¬ 
ics.  Call  John  (602)  966-0533. 


HARD-WORKING  REPORTER  with  3 
years  experience  at  27,000  circulation 
award-winning  daily  looking  for  environ¬ 
mental  reporting  postion.  Prefer  coastal 
or  mountain  areas,  but  will  cover  state 
legislative  angle.  For  resume  please  call 
(919)  483-8684  and  leave  message. 

NEED  a  correspondent  or  bureau  chief 
for  Dallas?  Veteran  Reporters  available. 
Call  (214)  612-0674. _ 

REPORTER  WITH  3  1/2  years  on  daily 
wants  crack  at  copy  editing  on  medium 
to  large  daily.  Some  editing  experience 
on  semi-weekly.  Call  Kevin  evenings  at 
(916)  343-1477  for  resume,  clips. 

We’re  here  —  when  you 
need  Classified! 

212  675-4380 


POSITIONS  WANTED 


S.  CALIF.  Seasoned  protessio.nal  as 
AME,  major  metro  news,  graphics, 
systems,  Sunday  editor.  Leadership. 
Creativity.  Awards.  Prototypes.  Rede¬ 
sign.  Sunday  launch.  Challenge  Me! 
(818)  365-6486  or  Box  2761,  Editor  & 
Publisher. 


SPORTS  for  solid  pro  with  9  years  of 
writing  and  editing  on  small  dailies. 
Zone  2,3  or  5.  (704)  294-0309  after  6. 


SPORTS  WRITER  Baseball  a  specialty. 
Have  covered  NFL,  college  and  AHL 
beats.  A  student  of  baseball,  I  am  look¬ 
ing  for  a  beat  covering  a  team  at  any  pro 
level.  Bob  Dittmeier  (518)  587-4005. 


TOP  10  DAILY  SPORTS  desk,  layout, 
special  sections,  slot,  nine  years  experi¬ 
ence,  seeks  management  position.  Box 
2760,  Editor  &  Publisher. 


TOP-NOTCH  EDITOR  with  sharp  news 
judgment,  good  "people  skills”  and  15 
years  experience  seeks  new  challenge. 
Prefer  Florida  or  West  Coast  mid-size 
daily,  but  willing  to  work  anywhere.  Box 
2763,  Editor  &  Publisher. 


TOUGH,  HUNGRY  reporter  on  small 
city  daily  seeks  switch  to  metropolitan 
newspaper.  City  hall,  courthouse, 
education,  financial,  sports  and 
features  experience  since  1983,  will 
relocate.  Write  to  Box  2779,  Editor  & 
Publisher. 


VETERAN  black  reporter  seeks  work. 
Thirteen  years  as  education,  minority 
affairs  and  general  assignment  reporter. 
Emanuel  Parker,  4229  University  Ave., 
Riverside,  CA  92501. 


WRITER  with  2  +  years  experience  and 
extensive  medical/science  education 
seeks  full  time  position  as  medical 
writer  with  newspaper/magazine.  Call 
(804)  623-7605.  Leave  message. 


YOUNG,  DEPENDABLE  journalist  and 
recent  graduate  with  2  years  experience 
seeks  challenging  post  on  a  daily  news¬ 
paper  that  offers  opportunity  to  grow. 
Has  editing,  layout  and  photography 
skills.  Good  clips  and  references.  Can 
start  immediately.  Will  relocate 
anywhere.  Call  Patrick  (203) 
972-1774. 


NEWSPAPER  LIBRARIAN  seeks  posi¬ 
tion.  MLS,  8-year  experience,  familiar 
with  all  aspects  of  newspaper  librarian- 
ship,  including:  library  automation, 
BASIS  software,  ATEX  system,  online 
searching  abilities  on  a  variety  of  data¬ 
bases,  very  strong  reference  and  legal 
research  skills.  Willing  to  relocate. 
Write  to  Box  2777,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY 


Some  things  newspapers  do  wrong 


By  Bill  Earls 

Recently  a  Connecticut  radio 
announcer  told  morning  listeners  that 
they  were  invited  to  a  “sneak  pre¬ 
view”  of  a  movie  later  that  week.  On 
the  same  day,  newspapers  ran  ads  for 
“a  special  sneak  preview”  of  the 
same  movie.  In  fact,  the  state’s 
largest  paper  ran  two  ads  for  the 
movie,  both  announcing  special 
sneak  preview  at  different  theaters. 

Wrong. 

If  it  is  a  sneak  preview  you  don’t 
advertise  it,  especially  to  a  radio  audi¬ 
ence  in  the  millions  or  in  the  state’s 
largest  paper. 

A  preview  is  a  showing  of  a  movie 
before  its  scheduled  opening  date.  A 
sneak  preview  is  a  preview  shown 
without  warning.  In  other  words,  you 
go  into  the  theater  expecting  one  film 
and  the  manager  says,  “We  have  a 
two-for-one  treat  tonight  —  the  film 
you  paid  for  plus  a  sneak  preview  of  a 
film  that  hasn’t  even  been  advertised 
yet.” 

That’s  a  “sneak  preview”:  a  film 
shown  to  an  audience  that  has  no  idea 
of  what  to  expect,  but  an  advertised 
preview  is  simply  an  advertised  pre¬ 
view. 

What  the  radio  announcer  meant  to 
say  was  “a  preview.”  Period.  What 


(Earls  has  spent  25  years  as  a  jour¬ 
nalist.) 


the  paper’s  advertising  department 
did  was  simply  dumb. 

Any  bets  whether  they  make  the 
same  mistake  again? 

sK  l|c  :ic 

The  sports  page  had  a  football 
headline:  “Browns  win  by  21-17.” 

Wrong. 

If  the  score  were  21  to  17,  then  the 
Browns  won  hy  four. 

The  headline  could  have  read: 
“Browns  win  21-17.” 

Or  “Browns  score  21,  win  by 
four.” 

Even  “Browns  outscore  other  guys 
21-17.” 

But  “win  by  ...  ”  and  then  the 
final  score  is  egregious. 

And  papers  do  it  with  regularity. 

*  *  * 

“James  Davis,  principal  of  Central 
High  School,  said  that  this  year’s 
graduation  speakers  will  be  Sue 
Smith,  valedictorian,  and  John 
Brown,  salutorian.” 

“Mabel  Adams,  president  of  the 
Bide-a-Wee  Floral  Society,  an¬ 
nounced  that  Roger  Thornbush, 
owner  of  Thornbush  Nursery  and 
Garden  Center,  will  receive  the 
Patron  of  the  Year  prize  at  the 
society’s  annual  dinner.” 

Wrong,  double  wrong. 

The  important  names  in  the  gradua¬ 
tion  announcement  are  the  two  speak¬ 
ers.  The  only  story  from  the  Floral 


Society  is  the  name  of  the  prize  win¬ 
ner. 

Readers  don’t  care  who  the  princi¬ 
pal  of  Central  High  is  and  don’t  want 
to  know  who  heads  the  Floral  Soci¬ 
ety. 

The  only  people  who  do  care  are 
the  press  release  writers,  trying  to 
follow  corporate  journalism’s  first 
rule,  “Get  the  boss’s  name  into  the 
first  paragraph.” 

Good  editors  will  simply  rewrite  to 
put  the  important  names  first  and 
might  add,  in  a  supporting  paragraph, 
“the  announcement  was  made 
by  ...  ”  Others,  turned  off  by  syco¬ 
phancy,  will  exclude  the  announcer’s 
name  altogether. 

*  *  * 

“My  wife  wants  me  to  move  out  of 
the  house.  You  see,  1  have  quit  smok¬ 
ing.” 

The  “you  see”  habit  developed  in 
the  advertising  business  where  few 
people  have  respect  for  the  reader.  It 
migrated  to  newspapers. 

“You  see”  is  a  writing  equivalent 
of  poking  someone  in  the  ribs  after 
making  a  joke  and  saying,  “Get  it,  gei 
it,  huh?” 

It’s  a  lazy  writer’s  way  of  making  a 
point,  or  a  good  writer  being  lazy. 

Who  does  it?  Ellen  Goodman,  Wil¬ 
liam  F.  Buckley,  even  George  Vec- 
sey.  A  bunch  of  lesser  lights,  a  big 
bunch. 

They  should  stop. 

4!  4: 

“Over  dinner,  the  senator  said  to 
me  ...  ” 

“When  I  interviewed  Bruce,  he 
said  ...” 

Wrong  again,  double  wrong  — 
unnecessary  information,  unneces¬ 
sary  ego  trip. 

The  important  person  in  the  story  is 
the  person  being  interviewed.  “So 
and  so  told  me  ...”  is  self-praise, 
personal  back-patting  and  newspaper 
space  stolen  from  what  the  inter¬ 
viewee  might  have  said. 

There  are  ways  of  letting  you  know 
that  the  interview  was  one-on-one: 
“Madonna  poked  her  veal  with  a  fork 
and  said  ...”  “Dickey  smiled, 
recalling  college  ...”  “Inouye 
loosened  his  tie  .  .  .  ” 

If  you  see  your  favorite  columnists 
pull  this  silliness,  drop  a  note  to  say 
you  love  them  anyway,  and  that  they 
don’t  have  to  insinuate  themselves 
into  a  story  that  belongs  to  someone 
else. 
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We’re  q  lot  more 
than  jiist  a  quality 
ink  company 


For  over  a  century,  we’ve  been  identifying 
your  needs  and  filling  them,  recognizing 
challenges  and  formulating  solutions,  searching 
out  questions  and  supplying  answers. 

How  have  we  achieved  consistently  high 
results  in  these  endeavors?  By  fully  applying 
our  experience  and  knowledge.  By  emphasizing 
creativity  and  inventiveness.  By  hard  work, 
concentration  and  attention  to  detail.  In  short, 
we  think  things  out. 

If  you  want  more  than  ink  from  your  ink  sup¬ 
plier,  call  J.M.  Huber  today,  at  (201)  906-1760. 

Container  Inks.*  Water  Flexo  •  corrugated 

•  pre-printed  liner  •  kraft  bags  •  milk  and 
beverage  cartons  •  flexible  packaging 

•  specialties 

•  News  Inks  •  Offset  •  Letterpress  •  Flexo 

•  Commercial  Inks  •  Heatset  Offset 

•  Coldset  Offset 
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SCRIPPS  HOWARD  NEWS  SERVICE 
GROWING  ACROSS  THE  US. 

It’s  easy  to  measure  the  success  of  Scripps 
Howard  News  Service  in  meeting  the  nee^  of 
client  newspapers.  In  the  last  four  years,  the  client 
list  has  grown  from  20  newspapers  to  almost  300. 

These  papers  have  a  combined  daily  circulation 
of  nearly  18  million.  They’re  in  17  of  the  nation’s 
top  20  metro  markets. 

What  attracts  these  papers  large  and  small  is 
a  tightly  edited  package  of  70  to  80  stories  a  day. 

They  include  national  and  international  coverage; 
a  complete  daily  sports  package,  and  40  special 
columns  a  week  on  subjects  ranging  from  bio¬ 
ethics  to  the  weather. 

From  Texas  to  V\bshington  state,  from  Cakfomia 
to  Massachusetts,  Scripps  Howard  News  Service 
enjoys  a  reputation  for  excellence  across  the  US. 
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